Y  WAR  BONOS 

E 

R  VICTORY 


TRADITIONALLY  PREFERRED  FOR  PRECISION  PRINTING  PRODUCTION 


ICTORY  WAR  QUALITY  PAPERS 
—still  the  standard  of  comparison 


Stark  realities  face  all  of  us  . . .  successful  prosecution  of  the 
war  means  added  woe,  increased  work,  more  self-denial. 
Wholeheartedly,  we  seek  every  measure  to  extend  our 
cboperation  to  hasten  the  day  of  complete  and  final  Victory 
over  the  enemies  of  freedom.  In  the  interim,  although  large 
quantities  of  Northwest  papers  are  destined  for  war  needs, 
we  are  still  supplying  paper  for  essential  commercial  use. 

THE  NORTHWESTPAPER  COMPANY  •CLOQUET,  MINNESOTA,  U.  S.  A. 

*  1947  ft,  Tk«  I 


Envelopes  work  overtime,  too  ...  so 
that  American  Industry  can  pay  off  on 
time,  handle  thousands  of  new  job 
tickets,  write  letters,  send  invoices,  pay 
bills,  distribute  advertising  .  .  . 

Printers  and  paper  merchants  can  de* 
pend  upon  U.S.E.  for  standard  types  and 
sizes  of  envelopes  within  government 
imposed  limits  of  quality.  They’re  still 
guaranteed  as  to  workmanship. 

UNITED  STATES  ENVELOPE  CO. 

Springfield,  Massachusetts 

12  ^lanufacturing  Divisions 
5  Sales-Service  Offices 


U*S*E  eni/e/opesj^ 

ENVELOPES  —  ESSENTIAL  COURIERS 
IN  WAR  AND  PEACE 
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Miehle  has  accepted 


In  a  time  of  national  emergency,  the  safety  and 
security  of  the  country  as  a  whole  take  precedence 
over  the  private  interests  of  individuals  and  cor* 
porations  alike.  The  urgency  of  our  country’s  need 
demands  unstinted  cooperation  and  mutual  sacri¬ 
fice  from  all,  to  the  end  that  this  nation’s-  armed 
forces  shall  quickly  have  every  weapon  and  aid 
needed  to  finish  the  job. 

We  of  the  Miehle  Printing  Press 'and  Manufacturing  Com¬ 
pany  have  taken  our  responsibility  most  seriously.  We  are 
manufacturing  large  quantities  of  ordnance  for  the  United 
States  Navy  and  many  machine  tools  so  sorely  needed  by 
hundreds  of  other  manufacturers  anxious  and  waiting  to  in¬ 
crease  their  production  of  defense  materials. 

Through  early  participation  in  this  effort  and  by  virtue  of 
long  experience  in  working  to  high  standards  of  mechanical 
excellence,  our  produaion  is  well  under  way  . . .  even  ahead 
of  schedule  in  a  number  of  items.  And  we  are  naturally  proud 
that  Miehle  was  one  of  the  first  fourteen  American  industrial 
concerns  whose  management  and  men  were  honored  with 
the  U.  S.  Navy’s  famous  “E”  award  for  “outstanding  per¬ 
formance  in  the  production  of  naval  ordnance  material  for 
the  national  defense  program.’’ 


r 


The  extent  of  our  participation  in  the  National  Defense 
Program  has  necessitated  a  considerable  reorganiration  of 
our  staff  and  equipment.  We  are  not  unmindful  of  our  obli* 
gation  to  the  many  users  of  Miehle  Printing  Presses  and  to 
the  graphic  arts  in  general.  Our  customer  relationships, 
painsukingly  built  over  many  years,  are  invaluable  to  our 
company’s  present  and  future  .  .  .  probably  more  valuable 
than  all  our  physical  assets  combined.  And  so,  in  our  plans 
we  have  provided  for: 


1.  Repair  part  and  machinist  service 
as  usual. 

2.  The  construction  of  new  machines 
to  the  maximum  extent  we  are  able 
to  procure  necessary  materials. 

3.  Continuation  of  engineering  effort 
to  the  end  that  postwar  require¬ 
ments  may  be  met  by  improved 
Miehle  products. 


The  extent  to  which  we  shall  be  successful  in  meeting  the 
needs  of  the  graphic  arts  industry  in  these  trying  times  is 
certain  to  hinge  on  many  factors  beyond  our  control.  We  are 
sure  that  printers  will  recognize  and  appreciate  this  fact  and 
we  are  both  proud  and  grateful  for  the  splendid  spirit  of 
sympathetic  understanding  which  has  already  been  mani¬ 
fested  in  this  regard. 


MIEHLE  PRINTING  PRESS  &  MFC.  CO. 

CHICAGO,  ILLINOIS 


. .  -  -  -  —  . -  . 

PHOTOLITHOGRAPHY  c  . 

and  OFFSET  PRINTING 

— — - J 

5-00 

by  J.  S,  Mertle  and  Harry  Keusch 

Price 

Encyclopedia  of  Ideas _ 

....$20.00 

Proofreading  and  Copy- Preparation _ 

_ _  7.50 

by  Joseph  Lasky 

1  Modern  Typography  and  Layout _ 

_  7.50 

1  by  Douglas  C,  McMurtrie 

1  The  Practice  of  Presswork _ 

_ _  4.00 

^  1  by  Craig  R,  Spicher 

1  Standard  Book  on  Estimating  for  Printers _ 

_  3.75 

1  by  Fred  W,  Hoch 

Earhart  Color  Plan _ 

......  3.00 

1  The  Univ.  of  Chicago  Manual  of  Style _ 

......  3.00 

>§  Pressroom  Psoblems  and  Answers _ 

_  3.00 

by  Fred  W,  Hoch 

Handbook  for  Pressmen _ 

_  3.00 

by  Fred  W,  Hoch 

A  Practical  Touch  System _ 

_  2.27 

by  E,  B,  Harding 

Arithmetic  for  Printers _ 

_  1.72 

by  J,  Woodard  Auble 

Printing  and  the  Allied  Trades _ 

_  1.50 

by  R,  Randolph  Karch 

The  Bomb  That  Wouldn't  Go  Off _ 

_  1.50  ' 

by  John  Phillips 

Tips  on  Presswork..  _  _ _ 

_  1.50 

by  G,  C,  Cooper 

Pressman's  Pocket  Manual _ 

_  1.00 

by  J,  N.  Harrison 

Direct  Advertising  and  the  Printer..  _ 

_ _  1.00 

by  Albert  Highton  ' 

PLEASE  SEND  MONEY  WITH  ORDER 

;|  Orders  from  foreign  countries  must  include  10%  additional 

GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 
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LATIN-AMERICAN  BEP. 
Nktional  Pmper  St  Type  Co. 

120  Wall  Street  -  -  New  York 


All-Purpose  Day  cos  Outlast,  Outperform 

and  Out-Economize  all  other  Rollers 


CANADIAN  REPRESENTATIVES 
Manton  Bros.,  Ltd., 
Elizabeth  Street  -  -  Toronto 


Whatever  type  of  printing 
or  lithography  you  do,  you 
can  count  on  all-purpose 
Daycos  to  outlast  and 
out-economize  all  other 


rollers,  regardless  of  work 
or  weather  conditions. 
You  can  feed  Daycos  any 
kind  of  stock  from  news 
to  fine  coated  and  the 


trickiest  of  cover  stocks. 
You  can  feed  Daycos  any 
kind  of  work  from  solids 
and  fine  halftones  to  type 
or  rule  forms  of  every 
description  and  they  will 
deliver  top-quality  impres¬ 
sions  at  a  minimum  cost 
per  month  of  use.  What’s 
more,  all-purpose  Daycos 
can  be  easily  Re-Daycoed 
to  original  efficiency  time 
after  time  at  a  trifling  cost. 
Ask  one  of  our  special  rep¬ 
resentatives  about  Daycos, 
individually  “tailored”  to 
fit  your  work. 


THE  DAYTON  RUBBER 
MFC.  CO.,  Dayton,  Ohio. 

Originatort  and  Pioneera  of 
SgntKetie  Rubber  Printing 
and  Lithographie  RoUera 


... 


DAYCO 

PATENTED 

RENEWABLE  SURFACE 


10  DAYCO  ADVANTAGES 

1.  Not  affected  by  heat  or  cold. 

2.  Do  not  crack  or  chip. 

3.  Better  ink  distribution. 

4.  Right  amount  of  tack. 

5.  No  high  or  low  spots. 

6.  Accurate  circumference. 

7.  No  ink  penetration. 

8.  Not  corroded  by  inks,  var¬ 
nishes  and  washes. 

9.  Increased  press  production. 

10.  Reduced  roller  costs. 


CAN  BEAPPUEDTO 
ANY  METAL  STOCK 


THE  ORICINAl  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 
THE  «Ll  PUHPOSE  POLLEH  EOR  fORM,  DISTPIBUIOH,  DUCTOB,  ETC 
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^  BATHE  AND  PLAY  AT 

HOT  SPRINGS 

NATIONAL  PARK*  ARKANSAS 


EASTMAN 


HOTEL  AND  BATHS 


Play  your  part  in  America’s  Victory  Program  by  protecting 
and  increasing  your  energy,  vigor  and  health.  Relax  at  this 
famous  health  spa,  in  the  beautiful  Ouachita  Mountains 
All  sports  and  recreations;  two  beautiful  lakes  with  more 
than  three  hundred  thrilling  miles  of  picturesgue  shoreline. 


The  Majestic  provides  unusually  fine  accommodations,  from 
single  rooms  to  2,  3,  and  4>room  apartments  for  light 
housekeeping.  Government  supervised  bathhouse  in  hotel. 

C.  EMMETT  KARSTON.  MsMgcr 


DAILY  RATES  FROM 


The  Eastman  Hotel  in  the  spaciousness  of  its 
P*’’’^*"*^*''*  *’(cellent  rooms 
conveniently  close  to  everythingGovernment 
supervised  bathhouse  under  same  roof. 

500  ROOMS  FROM  $  g  WALTER  E.  DAVIS.  Menegw 

DixGction:  SOUTHWEST  HOTELS  INC.-H.  Grady  Manning.  Foundar 
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The  Nation’s  Claims  Are  First 


The  Harris  standards  of  quality  manufacturing,  preci¬ 
sion  design,  and  engineering  will,  for  the  “duration,**  be 
devoted  almost  exclusively  to  the  manufacture  of  war¬ 
time  equipment. 


For  our  customers — the  printers  and  lithographers— we 
anticipate  volume  business  with  no  serious  shortage  of 
materials  with  which  to  do  a  reasonable  job.  We  are  gratified 
with  them  that  they,  too,  are  in  position  to  contribute  so 
constructively  through  production  in  their  plants  of  the 
printed  word,  always  vital  to  understanding  and  accom¬ 
plishment  in  emergency. 

During  this  |>erio<],  when  the  prior  claims  of  the  Nation 
make  it  impossible  to  accept  orders  for  new  presses,  we 
will  work  with  you  to  keep  your  presses  running.  Our 
service  and  parts  departments  will  zealously  service  the 
presses  that  you  have  in  operation.  We  will  plan  with  you 
against  the  future  period  of  plant  rehabilitation,  that 
equipment  obsolescence  during  this  |teriod  shall  not  exact 
any  avoidable  penalty,  and  that  modernization  may  then 
be  quickly  effected. 


Harris  will  endeavor  to  continue  its  engineering,  research 
and  development  programs  so  that  new  presses — when  press 
orders  may  again  be  accepted-j«hall  continue  to  maintain 
for  offset  and  for  our  customers,  offset*s  position  as  a 
modern  printing  method. 


lARRIS  OFFSiT  PRESSFi 


HARRIS  SEYBOID  •  POTTER  -  COMPANY 


P.IGNEER  BUILOCRS'QF  S.  UCCESSRUL  OFFSET  PRESSES 

6m  W  Mio  C««t  7l«t  SttMt,  C«vj>U«4,  Okie  •  Hwrlt  S»Ut  Offtctu  Ne«Y*tii,  UoWeit  MiU  Slnet  •  Ck!Mae,M»S«.Omikera  S«ne»  • 

WMk)ii«to»  StTMt  *  *  AUMle,  no  Ser^'Street,  N.W.  •  S««  FmikHcc,  Mwket  StrMt  •  »4«i^-Se»UM> Potter  (Cuierik)  Mrf.,  Tere«l«,  Meetraa 
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VANDERCOOK  St  SONS.  Main  Ofiic*  and  Plant,  900  N.  Kilpatrick  Ava.,  Chicago 
Branch:  216  East  45th  St..  Now  York  -  Canada:  Sears  Limited,  Toronto 


VAMDERCOOK  PROOF  PRFSSFS 

CAN  BE  MADE  NOW 


Though  no  new  proof  presses  have 
been  made  for  a  number  of  months 
in  the  Vandercook  factory,  there 
ture  several  models  available  for 
delivery  from  stock. 

If  you  have  a  real  need  for  a  proof 
press  or  premakeready  equipment, 
or  it  is  necessary  to  replace  present 
machines  in  order  to  get  maximum 


efficiency,  delivery  can  be  made. 

The  Vandercook  factory  is  100% 
on  war  production.  When  presendt 
stock  is  sold,  no  equipment  will  be 
available  until  after  the  war  pres> 
sure  heut  been  relieved. 

If  you  will  need  proving  or  pre¬ 
makeready  equipment  soon,  write 
or  call,  giving  the  full  facts. 


VANDERCOOK 

PROOF  PRESSES  •  BLOCK  LEVELLERS  •  HACKER  GAUGES 
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Let’s  Look  at  the  G.P.O.  Side 

E  HOLD  NO  brief  for  the  Govern¬ 
ment  Printing  Office.  Yet  in  the 
face  of  certain  demands  by  individuals 
and  groups  in  the  printing  industry,  we 
urge  that  restraint  be  shown,  and  that 
all  factual  data  be  obtained  on  the 


situation  with  reference  to  surplus  gov¬ 
ernment  printing  before  resolutions  are 
drawn  and  other  action  taken. 

Printing  plants  that  have  suffered  a  re¬ 
duction  in  their  volume  of  printing  out¬ 
put  cannot  be  blamed  for  rushing  to 
Washington  with  the  hope  that  they  can 
cut  in  on  some  of  the  surplus  govern¬ 
ment  printing.  Nor  can  they  be  blamed 
when  they  become  somewhat  irate  at 
finding  that  they  somehow  do  not  fit 
into  the  picture. 

Printing  plants  should  strive  to  get 
whatever  government  printing  they  can. 
They  should  call  attention  to  apparent 
weaknesses  and  suggest  improved  ways 
and  means  by  which  surplus  govern¬ 
ment  printing  may  be  let  out.  But  they 
should  be  mindful  of  the  fact  that  the 
Government  Printing  Office  today  is  a 
very  important  cog  in  our  efforts  to 
Victory.  And  they  should  therefore 
seek  to  work  with  the  Government 
Printing  Office  rather  than  to  hamper 
its  operations. 

We  urge  all  those  readers  who  are  par¬ 
ticularly  interested  in  this  question  to 
write  Public  Printer  A.  E.  Giegengack, 
Government  Printing  Office,  Washing¬ 
ton,  D.  C.,  for  a  copy  of  the  booklet 
“Procedure  and  Conditions  for  the  Pro¬ 
curement  of  Commercial  Printing  by 
the  U.  S.  Government  Printing  Office.” 
They  will  find  in  this  booklet  a  very 
frank  and  convincing  presentation  of 
the  situation.  And  they  will  learn  what 
their  own  possibilities  are  for  obtaining 
government  work. 

Public  Printer  Giegengack  has  a  big 
job  to  do.  And  we  are  with  him  when 
he  says  “However  anxious  I  may  be  to 
do  everything  possible  to  aid  the 
graphic  arts  industry,  it  is  clearly  my 
duty  to  subordinate  to  our  war  effort 
every  other  consideration.  The  interest 
of  the  Government  is  paramount.  I 
must  give  it  the  printing  it  needs  in  the 
shortest  possible  time  and  at  the  right 
price.” 
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Printing  Vaper 


[ik  Champion  Paper's  first  obligation 

is  to  America.  They  cooperate 
wholeheartedly  with  federal  agen- 
supply  materials  for  mu- 
nitions,  and  provide  paper  for 
Government  use.  The  capacity  of 
their  three  great  plants  gives  C^m- 
>  pion  an  output  well  above  the 

greatest  production  yet  required 
of  them  for  war  goods,  and  this  is 
sufficient  to  satisfy  the  needs  of 
Champion's  many  customers.  Patri¬ 
otism  does  not  suggest  your  foregoing  the  use  of  printing  papers, 
for  supplies  are  adequate  to  present  wartime  demands.  Advertising 
on  Champion  paper  continues  to  be  flexible,  productive  and  eco¬ 
nomical.  Coated  and  uncoated  book,  offset,  postcard,  cover,  card¬ 
board,  envelope,  business  papers  .  .  .  Champion's  line  of  quality 
printing  papers  is  complete,  its  values  great,  its  production  ample. 


THE  CHAMPION  PAPER  AND  FIBRE  C  0..  H  a  m  i  1 1  o  n.  0  h  i  o 


MILLS  AT  HAMILTON.  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturers  of  Advertisers '  and  Publishers  ’  Coated  and  Uncoated  Papers,  Cardboards 
Bonds,  Envelope  and  Tablet  If^riting  ...  Over  1,500,000  Pounds  a  Day 


DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOLTS,  CINCINNATI,  ATLANTA 


Conversion.... 

Is  it  possible  in  the  Printing  Industry? 

bu  J.W.  Rockefeller,  Jr. 

'  Consulting  Engineer 


★  It  is  hardly  necessary  any  longer  to 
argue  the  possibility  of  the  average 
printer  having  to  face  a  considerably 
changed  picture  this  year.  Operating 
under  wartime  conditions  has  already 
necessitated  drastic  changes  not  only 
in  methods  of  operation  but  in  the  very 
thinking  processes  of  the  printer. 

The  printer’s  present  problem  is 
gearing  his  organization  to  the  war  ef> 
fort.  In  some  cases,  this  may  be  done 
without  drastic  changes.  In  others, 
radical  transformations  will  be  neces¬ 
sary.  To  the  printer  already  established 
in  the  printing  of  factory  forms,  labels, 
tags  and  some  other  items,  few  changes 
may  be  required.  War  requires  consid¬ 
erable  paper  work  which  in  turn  re¬ 
quires  printed  forms  for  the  conserva¬ 
tion  of  clerical  labor.  To  the  printer 
whose  business  has  been  built  upon 
selling  the  public  commodities  which 
fall  in  the  luxury  class,  the  matter  of 
gearing  up  his  organization  to  the  war 
effort  will  produce  real  problems.  By 
this  time,  most  printers  have  tried  to 
find  a  printing  market  to  keep  their 
plants  busy.  There  will  not  be  sufficient 
markets  of  this  type  to  maintain  all 
printers.  New  markets  must  be  cre¬ 
ated.  The  substitution  in  some  fields  of 
paper  for  metals  may  indicate  such 
new  markets.  Paper  containers  may 
take  the  place  of  cloth  bags  or  card¬ 
board  boxes.  There  are  other  examples 
of  direct  substitution. 

In  addition  to  direct  substitution, 
there  exist  opportunities  for  indirect 
substitution  such  as  paper  toys,  to  take 


the  place  of  mechanical  toys  so  abun¬ 
dant  in  other  years.  The  printer  with 
imagination  enough  to  visualize .  and 
develop  such  markets  may  not  only 
keep  his  plant  in  operation,  but  may 
build  a  considerable  business.  Regard¬ 
less  of  the  extent  to  which  such  markets 
may  be  developed,  however,  in  many 
cases,  the  solution  to  staying  in  exist¬ 
ence  during  the  war  period  will  in¬ 
volve  the  matter  of  plant  conversion. 

The  average  printer  has  been  so 
trade  conscious  that  it  is  rather  difficult 
for  him  to  picture  himself  simply  as  a 
converter  of  certain  raw  materials  into 
a  finished  product.  He  is  the  owner  of 
a  plant  which  consists  of  a  place  in 
which  to  work,  the  necessary  personnel 
and  equipment  for  such  work  and  the 
organization  to  direct  the  work.  Like 
most  other  manufacturers,  his  com¬ 
pany  has  a  credit  standing  and  such 
general  equipment  as  tables,  chairs, 
typewriters  in  the  office  and  in  the  fac¬ 
tory,  trucks,  skids,  more  stools  and  ta¬ 
bles,  light  fixtures,  etc.  In  addition  to 
these  items,  he  owns  a  certain  amount 
of  rather  specialized  equipment  and  in 
this  respect,  his  plant  differs  from 
others. 

Making  a  departmental  analysis  of 
the  printer’s  factory,  we  come  first  of 
all,  to  the  composing  room  employing 
assemblers  having  a  high  rating  in 
manual  and  tweezer  dexterity.  This 
department  also  contains  metal  casting 
machines  which  melt  at  low  tempera¬ 
tures  and  cast  and  automatically  as¬ 
semble  from  small  molds.  The  oper- 
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Analysis  of  Printing  Costs 

Each  figure  represents  a  cost  of  11000  in  a  hypothetical  plant  made  up 
of  several  actual  plants  operating  in  different  parts  of  the  country. 

Line  1  represents  that  part  of  costs  due  to  Depreciation  on  equipment. 


Line  2,  3,  4  represents  Direct  Labor. 
Line  5  represents  Sellinsr  Cost. 

Line  6  represents  Clerical  Cost. 

Line  7  represents  Executive  Salaries. 
Line  8  represents  Maintenance  and  Re> 
pairs. 


Line  9  represents  Rent. 

Line  10  represents  Delivery. 

Line  11  represents  Office  Expenses. 
Line  12  represents  Taxes  other  than  In¬ 
come  Taxes. 

Line  13  represents  Light  and  Power. 


It  will  be  seen  that  a  very  small  part  of  the  expense  is  depreciation  on  present 
equipment;  and  no  matter  what  part  of  present  equipment  must  be  set  aside  to 
convert  the  plant  to  manufacturing  war  materials,  depreciation  charges  on. this 
wiN  not  be  a  serious  drain  upon  the  cost  of  plant  operation. 
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ators  of  these  machines  are  pretty 
highly  specialized.  Going  from  the  com¬ 
posing  room  to  the  pressroom,  we  find 
a  number  of  presses  varying  in  size 
and  mechanical  detail  and  operated  by 
men  who  should  be  reasonably  good  me¬ 
chanics.  It  may  be  interesting  to  the 
average  printer  to  learn  that  the  pneu¬ 
matic  feed  which  delivers  the  sheet  to 
the  cylinder  in  many  of  these  presses 
is  not  unlike  that  which  feeds  the  metal 
sheet  to  a  press  which  blanks  out  the 
entire  side  of  an  automobile  body.  In 
the  hand  bindery,  we  find,  for  the  most 
part,  girl  workers  at  tables.  Like  the 
assemblers  in  the  composing  room, 
these  girls  possess  better  than  average 
manual  dexterity  and  are  capable  of 
being  taught  almost  any  small  assembly 
work.  This  in  effect  then,  is  the  manu¬ 
facturing  plant  which  we  wish  to  con¬ 
vert  to  some  necessary  war  production. 
It  possesses  labor  loyal  to  the  organiza¬ 
tion,  electric  power  and  a  lighted, 
heated,  comfortable  place  to  work. 
There  is  also  some  mechanical  equip¬ 
ment  which  may  be  converted  to  war 
work  and  some  which  must  be  set  aside 
for  the  war’s  duration.  The  plant  was 
not  originally  set  up  to  handle  war 
work,  but  neither,  for  that  matter, 
were  90%  of  the  plants  now  operating 
in  ordnance  or  aircraft  production.  Un¬ 
der  the  circumstances,  can  the  average 
printer  reasonably  expect  to  turn  his 
plant  over  to  the  production  of  war 
materials  other  than  printing  with  any 
hope  of  success? 

Let  us  turn  to  the  chart  and  analyze 
the  make  up  of  the  printer’s  costs.  This 
chart  is  constructed  upon  the  basis  of 
monthly  tabulations  made  in  several 
plants  throughout  the  country  and  in¬ 
cludes  manufacturers  of  direct  mail 
advertising,  producers  of  oflBce  forms, 
tag  and  label  manufacturers  as  well  as 
other  specialty  printers  and  general 
commercial  printers.  It  represents,  we 
believe,  a  fair-  cross  section  of  our  in¬ 
dustry.  Each  figure  on  the  chart  rep¬ 
resents  in  cost,  $1000.  The  top  line 


‘  containing  the  hour  glass  represents 
that  amount  of  cost  due  to  depreciation 
of  equipment  including  the  specialized 
machinery  mentioned  above  as  well  as 
such  general  equipment  as  tables, 
benches,  skids,  trucks,  typewriters,  of¬ 
fice  machines  and  other  items  which 
can  be  used  in  almost  any  manufactur¬ 
ing  process.  It  will  be  seen  that  even 
including  the  general  equipment,  in 
the  aggregate,  the  annual  depreciation 
on  equipment  forms  but  a  very  small 
part  of  the  printer’s  cost.  Even  though 
he  has  to  give  much  of  the  machinery 
a  heavy  coat  of  oil  and  let  it  stand 
aside  after  the  pattern  of  the  practice 
adopted  in  the  automotive  industries, 
the  depreciation  is  not  going  to  be  such 
a  heavy  burden  as  to  eliminate  him  as 
a  factor  in  the  production  of  other  war 
materials. 

If  he  has  to  enter  new  markets,  one 
of  the  printer’s  first  considerations  will 
be  costs.  Previous  costs  must  be  dis¬ 
carded  and  new  ones  set  up.  There  will 
be  a  number  of  increments  in  these 
new  costs  similar  to  corresponding  fac¬ 
tors  in  his  printing  costs,  but  consid¬ 
erably  changed.  Referring  to  the  chart, 
we  note  that  a  material  part  of  the 
printer’s  costs  is  in  executive  salaries. 
In  many  cases,  these  will  have  to  be 
written  down.  Going  back  to  our  orig¬ 
inal  premise  that  we  all  are  in  the 
business  of  WAR,  we  will  have  to 
reconcile  ourselves  to  the  fact  that  pri¬ 
vate  business  and  many  of  the  privi¬ 
leges  that  go  with  it  are  pretty  much 
out  for  the  duration.  The  only  cus¬ 
tomer  that  the  converted  plant  will 
have  is  the  government.  The  figures  at 
which  executive  salaries  can  be  placed 
are  therefore,  no  longer  a  matter  en¬ 
tirely  of  the  printer’s  own  choosing, 
but  one  in  which  he  is  accountable  to 
the  taxpayer.  Under  the  new  set  up, 
the  executive  in  the  printing  plant  is 
working  on  the  same  job  and  for  the 
same  boss  as  every  enlisted  man  and 
officer  in  the  armed  forces.  It  is  doubt¬ 
ful,  indeed,  that  there  is  a  man  in 
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YOUR  CUSTOMERS  ARE  CRYING 


Be**that  printer**-—  give  the  needed  information 
and  sell  the  printing!' 

GET  THESE  3  HELPS  NOW 


These  letters  are  requests  for  help  from 
business  men  who  need  printing  to 
keep  their  work  moving  smoothly  these 
days.  Every  one  is  in  answer  to  the  Ham- 
mermill  advertisements  that  have  appeared 
recently  in  The  Saturday  Evening  Post, 
Time,  Business  Week  and  other  national 
magazines. 

Perhaps  your  customers  are  represented 
in  these  requests.  Undoubtedly,  the  busi¬ 
ness  men  in  your  town  have  the  same  prob¬ 
lems  and  need  the  same  help.  Give  that 
help  yourself.  Hammermill  advertisements 
tell  business  men,  “Call  in  your  printer.” 
Be  that  printer  and  put  yourself  in  a  posi¬ 
tion  to  get  profitable  orders  for  the  busi¬ 
ness  forms  your  customers  need  today. 

Every  Hammermill  advertisement  offers 
practical  help  in  the  form  of  two  free  book¬ 
lets,  “21  Ways  to  Keep  a  Clear  Desk”  and 
“How  to  Design  a  Business  Form.”  Get 
copies  now.  Look  them  over,  then  tell  us 
how  many  of  each  you  need  for  your  cus¬ 
tomers.  Send  the  coupon  today  and  a 
Working  Kit  of  Hammermill  Bond  will  be 
included  with  the  booklets. 


"21  Ways  to  Keep  a 
Clear  Desk."  Booklet 
illustrates  printed  forms 
that  clear  away  routine 
details  and  speed  work. 
Outlines  proved  time 
savers  for  6  specific  jobs. 


"How  to  Design  a  Busi¬ 
ness  Form."  Tells  what 
data  a  form  should 
carry.  Provides  list  to 
check  forms  and  uncover 
needed  improvements. 
Helps  set  up  an  efficient 
form  system. 


I  HOWTO 
0ESI6NA 

business 

form 


"Working  Kit  of 
Hammermill  Bond." 

Sales  portfolio  con¬ 
tains  material  for 
selling  new  letter¬ 
head  designs  you 
can  set  with  your 
own  type.  How  to 
get  orders  for 
matched  stationery 
— letterheads,  enve¬ 
lopes,  statements 
and  other  forms, 
planned  with  the 
same  design. 


IBOJIDJ 


Hammermill  Paper  Co.,  Erie,  Pa. 

Please  send  me,  free,  "21  Ways 
to  Keep  a  Clear  Desk,”  “How  to 
Design  a  Business  Form,”  and 
the  Working  Kit  of  Hammermill 
Bond.  cAM-M-jmn 

Name . — 


Position . . 

(Attach  to  your  butineu  lettertiead)' 


American  industry  who  is  worth  three 
MacArthurs  to  the  country.  The  yard¬ 
stick  which  must  be  applied  to  execu¬ 
tive  salaries  must  be  used  in  the  case  of 
sales  salaries  and  recompense  for  serv¬ 
ices  in  other  departments.  In  all  likeli- 
hoody  the  printer  converting  into  a  new 
industry  will  be  unable  to  maintain  the 
sales  staff  which  previously  formed 
part  of  his  organization.  The  reduction 
of  the  sales  staff  in  some  cases  will 
automatically  be  taken  care  of  by  the 
draft  for  military  services. 

The  average  printer  converting  his 
plant  will  not  be  in  a  position  to  handle 
heavy  work  on  three  counts : 

1.  He  is  not  in  a  position  to  make 
the  large  investment  required  for 
large  machinery. 

2.  His  plant  may  not  be  constructed 
to  permit  the  handling  of  heavy 
products. 

3.  His  personnel  is  not  capable  of 
handling  such  work. 

It  will  be  necessary  for  him,  therefore, 
to  look  to  the  possibility  of  handling 
light  stampings,  small  forms  or  small 
assemblies  which  can  be  produced  on 
small  inexpensive  machines  or  largely 
by  hand. 

Unless  the  printer  is  pretty  certain 
of  his  future  at  this  time,  he  should 
take  the  following  steps  to  get  his  plant 
in  production  on  war  work: 


1.  Determine  whether  his  plant  can 
obtain  enough  printing  on  war 
work  to  maintain  it  for  the  dura¬ 
tion. 

2.  If  this  is  not  possible,  he  should 
obtain  a  list  of  items  needed  in 
the  defense  program.  This  can 
be  procured  at  the  nearest  WPB 
office.  He  should  decide  how 
many  of  these  items  it  is  possible 
for  him  to  manufacture  with  his 
present  equipment  and  personnel 
and  how  much  of  an  investment 
would  be  necessary  to  procure  the 
additional  equipment  necessary 
to  manufacture  other  small  items. 

3.  Before  quoting  upon  any  war 
materials,  he  should  overhaul  his 
cost  system  thoroughly  so  as  to 
obtain  accurate  costs  on  the 
items  which  he  will  be  in  a  posi¬ 
tion  to  manufacture  with  his  con¬ 
verted  plant. 

This  may  all  seem  to  be  a  rather 
broad  jump  from  printing  but  it  is  one 
which  a  great  many  suppliers  of  war 
materials  have  already  taken  and  one 
which  will  be  necessary  for  a  number 
of  printers  if  they  are  going  to  live 
through  the  war  period. 

V _ 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 
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The  Mun:siiig  Pah  *  a 
sturdy  one  piece  container 

*  space  for  your  label 
which  IS  there  at  re  order 
time  *  It  saves  time 

*  eliminates  waste 
Convenient  *  Compact  • 
Clean  *  easy  to  open 

*  and  easy  tO'Close 
Your  customers  will  lihe  it 

The  MuniSfny;  Paper  Co. 
13S  S  la  Salle  SI  .  CliicaKo 


THIS  IS  THE 


SXiit]  THIS  IS  THE  Rx  I  THIS  IS  THE 


Wflti 


rCAS40 

*0*0 


I  Contoint  500  pkn  .fHi  lh«  I  Contain  10  boMs,  a  lotol  of  5000 

CosionloAd  I  desitdraworondslockroonisholvot  I  plv»iho*ts.*Th«PokmokMa  dwit- 
'  •..ho>  utility  volu*  whon  ompty...  '  proof  dolivury  or  storopo  unit... 
I  .^11  I  •  •Ktret  for  moko^roody 

•  ••atrmfor  '  ’  — 


I  Moko^tody 

I 
I 


Accuret.  | 

M«Ciif  . 

•  V^llll  •  - - 

londlarm  |  l«YW»ibt«lob.t(tn»let)cj>riwife<iriwm«  j 


WHM* Se^aaa  UNIT*  PACKAGED 
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pRlOR*^*®* 

Bcoi'°®  ACT 
ii  'i°"  " 


There  are  no  government  restric¬ 
tions  on  the  Rouse  Economy  Ver¬ 
tical  Miterer.  It  may  be  purchased 
without  priority*  and  delivery  will 
be  made  promptly  direct  from 
stock  as  long  as  available. 

The  Rouse  Economy  Vertical 
Miterer  will  cut  more  than  700 
miters  an  hour  direct  from  strips. 
It  has  the  same  accuracy  and  ease 
of  operation  as  the  Master  Model. 

The  Rouse  Economy  Vertical 
Miterer  will  prove  the  solution  to 
the  mitering  problem  in  most 
plants.  It  is  definitely  a  time  saver. 

The  bench  model,  with  24  point 
capacity,  is  priced  at  $165.  It  may 
be  attached  to  bench  or  cabinet. 
Circular  giving  complete  infor¬ 
mation  will  be  sent  upon  request. 


The  Rouse  Master  Vertical 
Miterer  will  cut  more  than 
1000  miters  an  hour. 


H.B.  ROUSE  &  COMPANY 

2214  NORTH  WAYNE  AVENUE,  CHICAGO,  ILLINOIS 


A  Patriotic  Slogan  Contest 

for  printers  and  lithographers 


( 


★  The  Nypen  Patriotic  Slogan  Contest  for 
printers  and  lithographers,  just  announced 
by  the  New  York  &  Pennsylvania  Com¬ 
pany,  New  York,  pulp  and  paper  manufac¬ 
turers,  presents  in  clear-cut  fashion  the 
opportunity  which  exists  for  the  printing 
industry  to  perform  a  vital  and  effective 
service  to  the  nation  in  connection  with  the 
war  effort. 

The  printing  industry  controls  the  most 
powerful  of  all  instruments  of  publicity 
and  public  relations — the  printing  press. 
From  the  presses  of  the  nation  roll  each 
year  hundreds  of  millions  of  pieces  of 
printed  matter  which  are  distributed  to 


Keynote  of  the  Nypen  Patriotic  Slogan  Contest  is  struck  by  this 
onHising  cortoon  which  oppeors  on  the  front  cover  of  the  Contest 
folder  now  being  distributed  to  printers  ond  lithographers  by 
the  New  York  &  Pennsylvania  Company. 


millions  of  individual  readers.  Practically 
every  piece  of  commercial  printing  that  is 
produced  is  a  potential  messenger  for  Uncle 
Sam  or  for  one  of  the  many  private  pa¬ 
triotic  organizations  that  are  directly  con¬ 
tributing  to  the  war. 

It  is  one  of  the  essentials  of  this  war  that 
it  is  a  war  of  all  the  people.  Americans 
everywhere  are  only  too  anxious  to  help, 
but  often  they  must  be  told  wherein  they 
can  be  helpful.  They  must  be  told  to  buy 
War  Bonds  and  Stamps,  to  conserve  needed 
war  materials,  to  keep  strong  and  well  by 
following  the  Government’s  nutrition  pro¬ 
gram,  to  send  books  to  soldiers,  to  con¬ 
tribute  to  the  Red  Cross  and  the  U.S.O.,  to 
enlist  in  the  war  services.  Public  morale 
must  be  kept  up  so  that  the  will  for  vic¬ 
tory  may  never  flag.  Here  is  a  job  in  which 
the  printing  industry  can  and  should  co¬ 
operate  whole-heartedly. 

Through  the  Nypen  Patriotic  Slogan  Con¬ 
test,  the  New  York  &  Pennsylvania  Com¬ 
pany  is  offering  $1,000  in  prizes,  payable  in 
War  Bonds,  to  those  printers  and  lithog¬ 
raphers  who  gfive  the  most  effective  help  to 
the  Government  and  to  other  war  agencies 
in  this  highly  important  matter  of  public 
information. 

“The  purpose  of  the  Contest,”  stated 
Peter  S.  Paine,  vice-president  of  the  com¬ 
pany,  “is  to  focus  the  attention  of  the 
printing  industry  upon  its  potentialities  for 
war  service.  The  main  objective  is  to  stimu¬ 
late  printers  and  lithographers  throughout 
the  nation  to  encourage  their  customers  to 
reproduce  patriotic  slogans  and  messages 
on  all  types  of  printed  matter. 

“Commercial  printing  offers  to  the  coun¬ 
try  a  channel  for  publicity  almost  without 
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You  can  have  the  best  in  ink,  pa¬ 
per,  and  press  work,  but  if  your 
roiiers  are  no  good  a  fine  job  of 
printing  is  an  impossibility. 

That  is  the  reason  why  so  many 
pressmen  watch  their  rollers  so 
carefully.  They  make  sure  that 
they  are  the  proper  rollers  for  the 
season  and  have  the  distributing 
qualities  that  will  insure  maximum 
coverage  with  the  minimum  of  ink. 


Bingham  Rollers  are  the  first  se¬ 
lection  of  most  printers.  Time- 
tested  and  tough,  they  help  make 
less  work  for  the  pressman  and 
more  profit  for  the  owner.  They 
make  it  easier  to  print  a  good  job. 

Bingham  Rollers  are  easy  to  get, 
too.  There  are  sixteen  Bingham 
factories  ready  to  serve  you  with 
the  type  of  roller  most  suited  to 
your  requirements. 


SAM’L  BINGHAM’S  SON  MFG.  CO. 

CHICAGO 


Atlanta 

Des  Molnas 

Indianapolis 

Minneapolis 

PittsiMirgh 

Clavaland 

Detroit 

Kalamazoo 

Nashville 

St.  Louis 

Dallas 

Houston 

Kansas  City 

Oklahoma  City 

Springfield,  O. 

MO  SeCJtST  About  lUu 


limit  and  one  which  can  be  used  at  prac¬ 
tically  no  cost.  How  valuable  this  publicity 
medium  can  be  has  already  been  proven 
by  the  extensive  use  made  by  the  graphic 
arts  of  the  War  Bond  cuts  distributed  by 
the  Government  Printing  Office.  There  is 
no  reason  why  this  same  service  of  pub¬ 
licity  should  not  be  extended  by  the  graphic 
arts  to  other  Government  and  private  war 
projects.” 

The  basis  on  which  Contest  prizes  will  be 
awarded  is  fully  described  in  a  folder  now 
being  distributed  nationally  to  printers  and 
lithographers.  Here  are  the  main  features ; 
Specimen  Material:  Printers  and  lithog¬ 
raphers  are  asked  to  submit  specimens  of 
customer  printing,  produced  between  De¬ 
cember  7,  1941,  and  December  7,  1942, 
on  which  patriotic  slogans  and  messages 
have  been  used. 

Prizes:  Two  first  prizes  and  two  second 
prizes  are  being  awarded  to  letterpress 
printers  and  an  equal  number  to  lithogra¬ 
phers.  The  first  prize  will  go  in  each 
instance  to  the  printer  or  lithographer : 

1.  Who  can  show  the  greatest  number 
of  customers  using  patriotic  slogans 
and  messages  on  their  printing; 

2.  Who  has  produced  the  greatest 
number  of  different  pieces  of  printed 
matter  so  imprinted ; 

3.  Who  shows  the  greatest  distribution 
of  such  pieces  on  the  basis  of  ag¬ 
gregate  press  run; 

4.  Who  demonstrates  the  greatest  in¬ 
genuity  in  the  use  of  patriotic  slo¬ 
gans  and  messages. 

Committee  of  Awards:  The  Committee 
of  Awards  that  will  judge  the  Contest  is 
made  up  of  the  following  members : 
Augustus  E.  Giegengack,  Public  Printer ; 
Harford  Powel,  director  of  information. 
War  Savings  Staff ;  George  E.  Loder, 
president.  National  Process  Company, 
Inc.,  New  York;  and  Harry  O.  Owen, 
president,  C.  O.  Owen  &  Company,  Inc., 
Chicago. 

All  correspondence  in  regard  to  the  Contest 
should  be  addressed  to  The  Nypen  Contest 
Committee,  225  Varick  Street,  New  York. 

The  announcement  of  the  Nypen  Patriotic 
Slogan  Contest  coincides  with  and  supple¬ 
ments  a  number  of  other  activities  along 
similar  lines  sponsored  by  Government  and 
private  bodies.  A.  E.  Giegengack,  Public 
Printer,  in  a  report  to  Secretary  of  the 
Treasury,  Henry  Morgenthau,  Jr.,  has  just 
given  an  account  of  the  co-operation  of  the 


A.  E.  Giegengack,  Public  Printer,  meeta  with 
Peter  S.  Paine,  vice-president  of  the  New 
York  &  Pennsylvania  Company  to  discuss 
report  to  the  Secretary  of  the  Treasury  de¬ 
tailing  cooperation  of  the  printing  industry 
in  the  War  Bond  drive  and  announcing  the 
forthcoming  Nypen  Patriotic  Slogan  Con¬ 
test  for  printers  and  lithographers 

printing  industry  in  the  War  Bond  drive 
and  has  made  public  the  plans  of  the  Gov¬ 
ernment  Printing  Office  for  an  extension 
of  its  patriotic  cut  service  to  other  Govern¬ 
ment  departments.  More  than  14,000  War 
Bond  cuts  have  so  far  been  distributed  to 
commercial  printers  by  the  G.  P.  O.,  the 
report  states,  and  many  employing  printer 
groups  have  found  the  demand  for  the  cuts 
so  grreat  that  it  is  almost  impossible  to  keep 
an  adequate  reserve  supply  on  hand.  This 
test  conducted  in  conjunction  with  the 
T reasury  Department  not  only  indicates  the 
willingness  of  printers  everywhere  to  co¬ 
operate  with  the  Government,  but  also  the 
readiness  of  thousands  of  buyers  of  com¬ 
mercial  printing  to  reproduce  patriotic  slo¬ 
gans  and  messages  on  their  printed  matter. 

This  War  Bond  promotion  has  been  so 
successful  that  the  Government  Printing 
Office  now  plans  to  take  the  following 
steps : 

1.  All  departments  of  the  Government 
will  be  notified  that  cooperation  of  the 
(Continued  on  page  70) 
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IS  A  PERISHABLE  COMMODITY 

In  nearly  every  composing  room  work 
hour  there  are  many  unprofitable  minutes.  These 
unprofitable  minutes  are  due  to  many  reasons  but 
chiefly  to 

1 .  Bad  arrangement  of  equipment. 

2.  insufficient  quantities  of  materials. 

3.  Lack  of  storage  facilities  for  materials 
and  work  in  process. 

These  unprofitable  minutes  cannot  be  charged  to  the 
job  or  the  costs  will  be  too  high.  They  come  out  of 
the  profits.  Hamilton  equipment  offers  the  answer  to 
most  composing  room  problems  involving  arrange¬ 
ment  and  storage  facilities.  Ask  your  Hamilton  dealer 
today  for  helpful  suggestions  to  save  those  wasted 
minutes  that  ruin  the  profits. 

MANUFACTURING  CUMPANY 

TWO  RIVERS  •  WISCONSIN 
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MOWS  youx.  MOVMtlTIWIO 


mNms  WHO  AomnsE 

should  send  specimens  for  re¬ 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  By  this  time  we  all  know  what’s  got  to  be  done  to  win  this  war;  there’ll 
be  some  changes,  sure,  but  if  you’re  not  in  the  armed  services,  you  know 
your  job  and  you’re  doing  it.  But  there  are  a  lot  of  guys  in  a  lot  of  busi¬ 
nesses  who  seem  to  think  that  “Business  as  Usual”  is  still  the  order  of  the 
day.  They’re  cockeyed,  and  the  sooner  everybody  realizes  that  every  shop, 
whether  it  turns  out  popcorn,  pants,  or  printing,  must  see  changes,  they’ll 
be  better  off.  Take  your  own  business  for  instance:  a  lot  of  your  old  cus¬ 
tomers  don’t  need  as  much  printed  matter;  maybe  they  don’t  need  any  at 
all.  But  for  every  one  that  doesn’t  there  are  probably  two  others  that  do. 
And  these  guys  that  do  are  much  too  busy  to  seek  you  out;  you’ve  got  to 
find  out  who  they  are,  what  they  need,  and  sell  ’em.  You’ll  have  to  work 
five  times  harder,  but  you’ll  get  the  business,  and  maybe  make  a  little  extra 
for  War  Bonds,  but  you’ll  get  by,  and  we’ll  all  work  to  try  to  make  the 
next  Peace  last  longer  I 


MERCURY  PRINTING  CO.,  914J4 
Franklin  St.,  Tampa,  Florida.  If  you  de¬ 
signed  those  clever  birth  announcements, 
then  you  should  certainly  be  able  to  get  out 
some  good  promotional  matter  for  your¬ 
self.  Let’s  see,  yes? 

KOLB’S  PRINT  SHOP,  216  N.  Grand, 
Enid,  Oklahoma.  “Keep  Your  Eyes  on  the 
Stars’’  is  a  colorful  and  good-looking  little 
four-page  folder  that  offers  printing  and  ad¬ 
vertising  help  for  firms  making  wartime  ad¬ 
justments.  Your  blotter  “WAR — this  too, 
shall  end !’’  is  well  designed,  too,  but  why 
no  name  on  it?  Very  timely  material.  Ad 
Rating:  A. 

JOHN  COSTELLO  &  SONS,  377  Fourth 
Avenue,  New  York.  “It’s  a  Problem  Child’’ 
says  the  two-color  llovernment  postal  of 
this  shop,  and  details  a  “case  history’’  of  a 
job  on  which  they  made  good.  A  fine  ex¬ 
ample  of  what  can  be  done  on  a  card.  Ad 
Rating:  A. 


THE  REPUBLICAN  PRINTING  CO., 
210  W.  Washingfton  St.,  Monticello,  Illi¬ 
nois.  “Don’t  Fall  Behind  the  8  Ball  on 
Your  Printing  Requirements,’’  reads  one 
side  of  a  tag  from  Republican.  It  empha¬ 
sized  its  message  by  attaching  an  actual 
“8-Bair’  on  a  key  chain.  Clever  use  of  a 
novelty ;  should  be  followed  by  more  of  the 
same.  Ad  Rating :  A. 

OFFSET  REPRODUCTIONS,  Inc.,  34 
Hubert  St.,  New  York.  This  house  has  an 
art  director  who  believes  in  cut-outs.  We’ve 
just  seen  three  ingenious  mailing  pieces,  all 
of  which  make  use  of  an  actual  business 
card  in  one  way  or  another.  Ad  Rating :  A. 
JAMES  GRAY,  Inc.,  216  East  45th  St., 
New  York.  When  this  big  house  needs 
business  it  believes  in  going  after  it  in  a  big 
way.  A  huge  broadside  says  “WANTED, 
1,000  ACCOUNTS  LIKE  THIS—’’  and 
it  shows  exactly  what  it’s  getting  at  by  re¬ 
producing  one  of  its  invoices  made  out  for 
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NYPEN  PATRIOTIC 
SLOGAN  CONTEST 

$1,000  IN  PRIZES  OFFERED  TO 
PRINTERS  AND  LITHOGRAPHERS 

NEW  YORK  &  PENNSYLVANIA  COMPANY.  NEW  YORK 
Manufacturers  of  Pulp  and  Paper  for  More  Than  Fifty  Years 


The  Graphic  Arts  Monthly — June,  1942 


Nypen  Contest  Committee 
325  Varick  Street 
New  York  City 

Please  send  immediately 
full  details  regarding  the  NYPEN 
PATRIOTIC  SLOGAN  CONTEST 


25 


V 


a  four-dollar  job.  This  is  very  smaH  po¬ 
tatoes  for  this  big  plant,  but  a  lot  of  its 
huge  accounts  don't  need  printing  now, 
hence  this  adjustment.  The  broadside  is 
extremely  well  done,  and  is  one  of  the  most 
dramatic  and  forceful  mailings  we  have 
seen.  Ad  Rating;  A. 

POGUE  PRINTING  CO.,  107  W.  Hen¬ 
derson,  Cleburne,  Texas.  In  today’s  spirit, 
Oscar  recently  sent  out  a  blotter  illustrating 
eleven  patriotic  stock  cuts  which  might  be 
used  on  any  printing  ordered.  This  is  a 
good  angle.  Ad  Rating :  A. 

ACME  LETTER  SERVICE,  121  W. 
Washtenaw,  Lansing,  Michigan.  Your  “He 
who  whispers  down  a  well”  postal  tells  a 
good  story,  and  is  well  designed.  Ad  Rat¬ 
ing:  B. 

HART  &  DOWNEY,  263  Ninth  Ave., 
New  York.  This  shop  continues  to  send  out 
announcements  that  describe  its  services  in 
terms  that  make  ’em  sound  like  a  printing 
buyer’s  dream.  Its  latest  folder,  “The 
Difference  Between  GOOD  Printers”  lists 
nearly  a  dozen  extra  services  that  should 
look  good  to  any  guy  who’s  had  troubles 
with  proofs,  deliveries,  etc.  Ad  Rating :  A. 
BURCK’S  ADVERTISING  &  PRINT- 
ING  SERVICE,  221  E  Street,  San  Ber¬ 
nardino,  California.  An  official  looking 
Government  postal  from  Burck’s  advises  the 
recipient  that  he  is  entitled  to  “Priority 
Rating  A-1” — in  printing  and  advertising, 
of  course.  Timely  and  well  handled.  Ad 
Rating:  A. 

MAILOGRAPH  COMPANY,  39  Water 
Street,  New  York.  Remember  the  “Por¬ 


trait  of  a  Salesman”  page  The  Saturday 
Evening  Post  ran  a  couple  of  months  ago? 
The  enterprising  Mailograph  boys  made 
capital  of  it  by  sending  out  reprints,  along 
with  its  own  little  message  about  helping 
salesmen  with  direct-mail.  Ad  Rating:  A. 

ALLEN,  LANE  &  SCOTT,  1211  Clover 
St.,  Philadelphia.  Your  blotter  dealing  with 
“Neglecting  Customers”  is  a  honey  1  I  es¬ 
pecially  like  the  little  tipped  on  folder  “A 
few  words  about  .  .  .”  Ad  Rating:  AAA. 

THE  CARDY-LUNDMARK  CO.,  1801 
Byron  St.,  Chicago.  A  little  folder  that 
tells  more  about  this  house’s  “extras”  tells 
about  its  complete  photographic  studio, 
which  is  quite  an  innovation  for  a  printing 
plant.  This  folder  went  along  with  C-L’s 
regular  mailing  of  its  house  organ,  “Galley 
7.”  Ad  Rating:  A. 

JAMES  E.  SHAW,  45  N.  Division  St., 
Buffalo.  Jim  takes  a  couple  of  pills  of  his 
own  medicine  by  heading  a  blotter  “No 
Business  Can  Afford  the  Luxury  of  Si¬ 
lence  1”  Along  with  this  now  famous 
phrase  he  prints  copy  that  says  he’s  busy 
with  war  work  orders,  but  doesn’t  want  his 
regular  customers  to  forget  him.  He  hopes 
the  idea  will  work  in  their  cases,  too.  Ad 
Rating :  A. 

CARL  GORR  PRINTING  COMPANY, 
1801  Byron  St.,  Chicago.  This  shop  has 
about  thirty  Priority  Forms  on  hand,  and 
uses  a  mailing  card  to  tell  folks  about  it. 
First  class  layout  and  practically  perfect 
typography.  (P.  S.  As  long  as  you’re  using 
Cardy-Lundmark’s  mailing  list,  why  don’t 
you  tell  them  to  correct  it?)  Ad  Rating :  A. 


PEFE»,»E 

PLANT 


WORKING  FOR  VICTORY 


Labels  of  a  patriotic  nature  can  increase  the  impetus  leading  to  Viaory. 

Thousands  of  such  labels  in  color  are  turned  out  daily  by  the  Ever  Ready 
Label  Corporation,  New  York,  on  the  largest  battery  of  New  Era  Multi- 
Process  Presses  in  the  country.  Users  of  New  Era  Presses  for  over  thirty 
years.  Ever  Ready  has  found  them  capable  of  long,  continuous  service. 
They  print  from  one  to  three  colors,  slit,  perforate,  notch  corners,  punch 
holes  and  number — all  in  one  operation.  Also  rewinds  rolls  or  guillotines 
sheets  as  they  come  ofi  the  press  at  high  speed. 


The  same  press  that  prints  labels  at  6000  to  8000  impressions  per  hour  can 
also  print  tickets,  tags,  checks,  multiple  carbon  forms,  book  match  covers, 
small  cartons,  office  forms  and  many  other  kinds  of  commercial  and  spe¬ 
cialty  printing.  We  would  be  glad  to  send  you  more  about  the  New  Era 
Press  if  you  will  write  us. 


NEW  ERA  MANUFACTURING  CO. 

371  Eleventh  Avenue  Paterson,  New  Jersey 


@  2255 


USE  THEM  ONC£  AND 
YOU’ll  USE  THEM  ALWAYS 

We  can  probably  boast  of  more  repeat  mail 
business  than  any  other  Rule  House — ^That's 
your  guarantee  of  satisfaction. 


HANDFINISHED 
RULE 
now  only 

19c  Pe''**- 


LEADS  AND 
SLUGS 


now  only 

13  Vic  per  lb. 


Prices  subject  to  change  udthout  notice 

All  rule  faces  In  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  Immediate  shipment. 
These  low  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  on  request. 


COMPO  RULE  CO. 

55  E.  WacLer  Drive  Chicago;  Hi. 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 


John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


composioG 

QUtSIlOOS 


answered  by 


HAYWOOD  H.  HUNT 


Type  for  Professional  Cards 

QIs  there  any  rule  which  makes  it 
m  mandatory  to  use  all  capitals 
such  as  Copperplates  or  Engravers  Ro¬ 
man  on  professional  cards  and  station¬ 
ery?  I  am  an  apprentice^  and  have  been 
told  that  it  is  always  proper  to  use 
types  of  this  sort  in  doing  anything  for 
a  doctor  or  lawyer.  Of  course,  I  have 
noted  that  a  good  deal  of  the  specimens 
in  the  type  foundry  books  use  these 
types  for  such  professional  cards  and 
letterheads  and  envelopes,  but  I  won¬ 
der  if  it  is  permissible  to  use  other 
types  like  caps  and  lower  case  of  some 
good  Roman  faces? 

C.  S.,  Scranton,  Pa. 


I 


Of  course,  it  is  always  in  good  | 
•  taste  to  use  the  conventional  title  | 
lines  for  cards  and  stationery  of  pro- 
fessional  people,  but  on  the  other  hand 
there  is  no  set  rule  that  you  may  not 
very  properly  deviate  from  these  types 
and  use  caps  and  lower  case  of  digni¬ 
fied  types.  You  would  not  want  to 
make  a  doctor’s  card  look  like  an 
auction  sale  announcement,  but  we 
have  plenty  of  refined  types  available 
for  occasional  use.  Naturally,  your  cus-  | 
tomer  may  have  his  own  ideas  in  work 
of  this  sort,  and  may  think  that  the 
only  dignified  type  is  the  reliable  old 
Copperplate. 

V _ 

Use  Roman  Numerals 

A  problem  has  arisen  in  our 
•  place.  In  a  school  catalog  which 
we  are  working  on  there  are  a  number  t 
of  headings  which  are  specified  to  be 
set  in  Wedding  Text.  They  carry  some 
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CRAFTSMAN 


tor 

LETTERPRESS 

OFFSET 

PHOTO  LITHOGRAPHY 

Printers  everywhere  are  contributing  their  share  to  the  war  eilort. 
With  the  drain  on  man-power  they,  oi  necessity,  must  look  to 
machinery  which  will  in  some  measure  replace  the  skilled  arti¬ 
sans  who  are  answering  the  call  to  the  colors. 

The  Craftsman  Line-Up  and  Layout  Tables  stand  ready  to  help 
the  printer  "Speed  His  Production  to  the  Presses."  Idle  time  on 
the  presses  is  lost  time.  Cut  these  wasted  hours  to  a  minimum 
with  a  "Craftsman."  "Keep  'Em  Rolling." 

We  know  you  are  acquainted  with  what  these  modem  tcibles 
can  do  for  you,  you  know  they  are  indispensable  to  efficient 
operation,  they  save  up  to  fifty  per  cent  over  old  hand  methods 
of  lining-up  and  OKing  for  the  presses.  But,  perhaps  you  hesitate 
at  this  time,  to  add  to  your  capital  investment. 

Put  the  burden  of  proof  on  us.  Ask  to  "be  shown"  how  they 
can  be  made  to  pay  for  themselves  in  an  unbelievably  short 
time.  What  they  have  done  for  others  they  can  do  for  you.  Write 
today  for  the  latest  bulletins.  State  whether  you  are  interested  in 
letterpress  or  offset. 

When  materials  on  hand  are  exhausted  we  will 
have  to  discontinue  manufacturing  for  the  duration 


CRAFTSMAN  LINE-UP  TABLE  CORP. 

49-59  RIVER  STREET  — ■  WALTHAM,  MASS. 
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War  Takes  Estimators! 

Train  NOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
needed  as  militaiy  serrioe  draft  caoses 
vacancies.  Our  25  lesson  eonrse  includes 
personal  coaching  and  S  bound  books — 
actual  production  reootds  on  composition, 
press  work  and  bindery  operationa.  Thor¬ 
ough  training  means  better  Jobs.  PRE¬ 
PARE  !  Write  today  for  details  abont  easy 
method  of  paying  as  yon  go. 

Jack  Tarrant  School  of  Estimating 
Department  Q 

105  W.  Monroe  St.  Chicago,  III. 


SPEED  UP  PRODUCTION 
Without  Adding  New  Equipment. 
Here  is  One  Way  to  do  It! 

Use  Stripfounders*  Rules  and  Spac¬ 
ing  Material  and  production  in  the 
composing  and  makeup  depart¬ 
ments  will  go  ahead  at  top  speed. 

LABORATORY  TESTED 
Stripfounders*  rules  and  spacing 
materials  are  precision  finished  to 
highest  possible  degree.  They  are 
cast  from  high  test,  new  linotype 
metal  under  rigid  laboratory  inspec¬ 
tion.  Stripfounders  operate  their 
smelter  and  chemical  laboratory. 

Descriptive  wall  chart  showing  the 
complete  stock  of  faces  is  vours  for 
the  asking.  Sena  for  it  today. 

STRIPFOUNDERS 

512  Sherman  Street  Chicago,  Illinois 


notations  in  Roman  numerals.  How 
should  they  appear,  in  caps  or  lower 
case?  We  are  enclosing  two  styles  here- 
udth,  in  lower  case  arid  in  caps.  What 
is  your  preference? 

R.  T.  S.,  St.  Paul,  Minn. 

A  We  have  reset  your  lines  better  to 
•  fit  the  columns  of  this  publica¬ 
tion — and  in  a  similar  type  to  Wedding 
Text.  We  prefer  the  lower  case  han¬ 
dling.  We  have  seen  some  cases  of  the 

^'cliolastic  '^onor  in 
^niiinccriii0  .  ♦  . 

‘JTiiiilt  Scholastic  |^onor  in 
^itciinccfin^  ....  iii-io 

'^ii^h  Scliolastic  ^onor  in 
^niiinccrin^  ....  iii-iv 

use  of  Roman  numerals  in  caps  where 
they  did  not  look  so  bad,  but  the  type 
was  different  in  cut  from  the  text  let¬ 
ter  shown.  We  have  spoken  to  some 
other  printers  about  this  matter,  and 
they  agreed  that  the  lower  case  was 
preferable.  However,  we  took  the  mat¬ 
ter  up  with  a  proofreader.  This  indi¬ 
vidual  thought  that  caps  should  be 
used.  We  would  be  glad  to  hear  from 
our  readers.  If  we  had  our  own  way, 
we  would  use  real  Roman  numerals 
rather  than  the  text  letter. 


Let  the  FRANKLIN  PRINTING  CATA¬ 
LOG  be  your  silent  partner.  The  Catalog 
enables  you  to  keep  the  war-time  stride, 
to  get  more  work  done  in  less  time  with 
fewer  helpers. 

Write  today  for  details  of  trial-order  plan 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 


30 


The  Graphic  Arts  Monthly — June,  1942 


when  you  buy 

1^1^  (and  you  can  buy  now) 

ATF  factory-rebuilt 

Machines 


g\M^ 


KNOW  what  you 

are  getting! 


N< 


low,  more  than  ever,  when  you  buy  a  piece  of 
used  equipment  you  must  be  sure  it  is  as  nearly  new  as  expert  rebuild¬ 
ing  and  standard  manufacturers'  parts  can  make  it.  That's  why  every 
ATF  Factory-Rebuilt  machine  carries  this  label  "O.K.  Guaranteed  by 
ATF!"  *Amendment  of  WPB  Order  L-83  now  permits  you  to  buy  used 
or  rebuilt  printing  machinery  over  5  years  old  without  a  priority  certif¬ 
icate  or  filling  out  Form  PDIA.  When  you  buy  be  sure  you  get  a  ma¬ 
chine  that  will  give  you  years  of  profitable  service,  not  just  a  piece  of 
used  equipment.  Our  stock  of  Factory-Rebuilt  and  used  machines  is 
varied  and  complete  . . .  ready  for  delivery.  Stop  in  at  your  nearest  ATF 
Branch  office  any  time  or  write  us  your  requirements. 

AMERICAN  TYPE  FOUNDERS 


200  ELMORA  AVENUE  •  ELIZABETH,  NEW  JERSEY 

Type  used:  Spartan  Family 


Install  Monomelt 

Equip  linecaating  machines 
with  Monomelt.  Save  metal 
now  and  in  the  future.  Keep 
your  metal  system  operating 
efficiently  in  spite  of  severely 
curtailed  supplies.  Now  is  the 
time  to  install  direct  melting. 
Get  full  details  quicUy! 

MONOMELT  COMPANY 

,1611  Polk  St.  N.  E. 
Minneapolis,  Minnesota 


A  Practical  Touch  System 
for  Operating  the  Linotype 
by  E.  B.  Harding 

Send  check  for  $2J27  to 

THE  GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  Street 
Chicago,  111. 


LINOTYPE  -  INTERTYPE 

FONTS  WANTED 

Send  proofs  if  available,  with  full  de¬ 
scriptions,  mentioning  how  matrices 
run  in  machine,  condition  of  lugs,  teeth, 
side  walls.  We  buy,  sell,  trade  in  all 
kinds  of  Linotype- Intertype  equipment. 
Send  for  free  catalog  new  matenaL 

MONTGOMERY  &  COMPANY 

(Formerly  Montgomery  &  Bacon) 

Towanda  Pennsylvania 


lypfsniioB 

QUtsiions 


answered  by 
H.  C.  ROCKWELL 


You’re  Heading  Toward 
Hairlines 


QWe  have  one  that  in  all  our  ma- 
m  chine  experience  we  have  never 
seen  before.  In  less  than  two  hours 
runnings  our  spacebands  accumulate 
a  spot  of  metal  on  the  side  at  the  regu- 
lar  ^‘casting  spot”  where  all  space- 
bands  accumulate  a  small  spot.  How¬ 
ever,  with  ours  there  is  a  definite  metal 
deposit  that  in  a  day's  time  gets  as 
thick  as  the  spaceband  when  the  sleeve 
is  at  the  top.  Our  operator  does  not 
realize  the  seriousness  of  this,  and  con¬ 
tinues  running  with  the  spacebands  in 
this  condition.  We  are  afraid  this  metal 
will  cause  hairlines  and  ruin  every  mat 
in  the  machine.  We  have  had  our  metal 
analyzed  and  it  is  o.k.  Could  this  be 
in  the  metal  polish  we  use?  Could  it 
be  that  the  justifying  spring  is  not  tight 
enough?  ^  j  ^  ^  ^ 

A  Metal  permitted  to  accumulate  at 
casting  point  on  your  spaceband 
sleeves  will  gradually  crush  in  the  deli¬ 
cate  matrix  side  walls  between  the 
letters,  and  hairlines  will  show  up  in 
the  print.  Your  condition  is  serious. 

With  a  sharpened  2-pt.  brass  rule 
held  flatwise  upon  the  sleeve  face  re¬ 
move  accumulated  metal  frequently  as 
long  as  it  persists,  keep  sleeves  and 
wedges  free  and  graphite  polished,  their 
corners  sharp,  thickness  at  cast  equal 
to  rear,  or  fractionally  flush.  This  con¬ 
dition  is  produced  and  kept  by  putting 
finger  pressure  in  cleaning  bands  upon 
the  rear  of  the  sleeve  rather  than  the 
casting  point. 

Vise  jaws  should  carry  a  very  slight 
‘  plus  in  lockup  squeeze  around  the  cast- 
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XVIII  Offset  Pressmanship 
Proper  Name  Index 


Subject  Index  -  -  279 


Take  care  of  your  eyes  . . . 
you’ll  never  get  another  pair 


ing  area  as  compared  to  the  rear — a 
half-thousandth  or  so.  Avoid  variation 
in  vertical  contact  of  jaws  at  top  and 
bottom,  maintaining  the  fractionsd  cen¬ 
ter  flush  suggested. 

Remember  the  spaceband  wedge  and 
the  matrix  shoulders  themselves  gradu¬ 
ally  wear  away  the  left-hand  vise  jaw 
surface  contacting,  eventually  leaving  a 
flush  center  in  the  older  type  smooth- 
face  jaws,  which  must  be  dressed  out, 
or  mats  may  lock  up  in  their  center 
area  rather  than  along  their  shoulders 
as  intended,  thus  inducing  metal  intru- 


Scientific  tests  of  the  reference  marks  on 
Linotype  and  Intertyr^  matrices,  made  by 
means  of  the  Luckiesh-Moss  Visibility 
Meter,  prove  that  BLACK  &  WHITE 
processed  reference  maidcs  have  a  visibility 
factor  equivalent  to  that  of  9  54 -point  type, 
as  compared  with  3-point' for  used  non- 
processed  reference  marks.  Write  for  book¬ 
let  describing  these  tests,  and  please  state 
how  many  line  composing  machines  you 
are  using:. 

Matrix  Contrast  Corporation 
Empire  State  Building  New  York  City 


Send  For  Your  FREE 
M  Cr  L  Foundry  Type 
CATALOG  . . . 

Illustrates  and  prices  hundreds  of  fonts 
of  modem  and  conventlonsd  type  faces. 
An  essential  buying  guide. 

M&LTYPE  FOUNDRY 

4001  Ravenswood  Ave.  Chicago,  III. 


sion  at  cast.  (Later  jaws  are  back- 
milled  in  center  area  to  permanently 
eliminate  this  center  flush.)  The  right- 
hand  jaw  is  usually  less  affected. 

The  vise  jaw  angle  comers  at  cast¬ 
ing  area  should  be  sharp  and  true,  to 
eliminate  metal  intrusion,  which  al¬ 
ways  follows  a  rounded  comer.  Too 
often  jaw  comers  are  thoughtlessly 
worn  rounded  in  mbbing  and  cleaning. 
Such  jaws  should  be  re-dressed  to  meet 
above  requirements. 

Avoid  gummy,  sticky,  adhesive  space- 
bands.  They  prevent  tight  justification. 
Flat  polishing  with  dry  graphite  gives 
best  results. 

Slight  visible  retraction  of  mold  disk 
after  first  justification  frees  mats  and 
bands  for  final  justification. 

On  older  machines  if  the  band  wedge 
justification  block  slants  too  much, 
tending  to  bind  or  kink  wedges  under 
( Continued  on  page  57) 


YOU  CAN  STILL  BUY  A  C&G  SAWLINER, 


WITHOUT  R€P  TAPE 

The  C&6  Sawliner  bu  the  PocitiTe  Woric 
Holder.  72  Pica  Gauge,  Miter  Gauge  and 
Miter  Vise  and  many  other  esclnaiTe 
C&G  featuiee.  It  is  ptleed  for  email 
plants  and  will  make  ideal  aniiliary 
equipment  for  the  hunger  plants.  Write 


TRiAl 


WON'T 

OFFSET 


,1018  like  that 
oi  trouble. 

the  ^ 

I  Uck  without 
e  super  black 

xr^eage— ana 


You  ve  seen  ne^v  »  - 

Well,  sir— that  s 

Tob  Wotla  B  « 
hall  trying.  i<w  *  ^ 
vnth  a  lot  oi 
jheY  wont  oBset. 

That's  what  we  me 

set.  And  we  can  I 
Wotta  Blacks  on  ’ 
any  job— and  ii^’ 
we'll  refund  every 


-won  t  on 

,lt.  lust  try 


Guaran 


mE/ 

Every  pressman  will  want 
this  valuable  book,  10 
Ways  to  Avoid  OHset. 

Write  on  your 
firm  letter- 
head.  No  ob- 

ligation- 


-  (of  JFree  Trial  Offer 

E.  I.  KELLY  CO.,  Kalamazoo,  Mich. 
O.K.— Tell  us  about  your  FREE  TRIAL 
OFFER  ON  WOTTA  BLACKS. 


Name 


Address  -  - - - - g_42 


^.(2.4re^a.. 


KALAMAZOO 

MICHIGAN 


Whaf  types*  of  printed  jobs 
will  the  Sterling  Toggle  Hook 
and  Semi-Steel  Base  System 
handle  ? 


7^ 


funve^: 


There’s  no  end  to  the  variety 
of  jobs  it  will  handle  more 
economically  and  dependably. 


Dozens  of  accessories^  many  ex* 
elusive  with  the  Sterling  Toggle  Hook 
and  Semi'Steel  Base  System,  increase 
its  efficiency  to  a  point  far  beyond 
that  of  the  ordinary  patent  base. 
Present  Sterling  users  . . .  commercial, 
label,  folding  box,  book,  publica¬ 
tion,  form  and  envelope  printers  .  .  . 
are  producing  precision  jobs  at  big¬ 
ger  profits  .  .  .  with  Sterling.  Write 
today  for  further  information  con¬ 
cerning  this  versatile  system. 


THE  PRINTING  MACHINERY  CO. 

436  commercial  square  .  CINCINNATI,  OHIO 


S3  E.  S6tk  St.,  N*w  Yeilc  City  *  608  S.  DMibom  St.,  Chicago  | 


PfitSSLOORH 

QOtSIlOOS 


answered  by 
MAGNUS  A.  ARNOLD 

Broken  Impression  Screw? 

QWe  have  a  12x18  C.  &  P.  with 
•  Miller  Feeder  on  which  the 
throuH>ff  lever  vibrates  when  making 
an  impression.  On  the  average  type 
form  it  prints  fairly  well  but  wUl  not 
make  a  solid  impression  on  forms  with 
a  halftone  that  has  a  solid  black  back- 
ground.  Have  you  any  idea  what  could 
be  the  cause  of  this,  as  we  have  never 
experienced  this  trouble  until  lately? 

J.  B.,  Philadelphia 

A  Your  difficulty  is  probably  due  to 
■  a  broken  impression  screw.  If  this 
is  the  case,  the  platen  cannot  stand  up 
under  a  heavy  form.  In  order  to  dis¬ 
cover  if  an  impression  screw  is  broken, 
loosen  up  the  screws,  as  it  is  not  possi¬ 
ble  to  be  sure  when  the  screws  are  all 
tight  and  set  with  the  lock-nut. 

V _ 

Slurring  of  Rules 

Q  Enclosed  you  will  find  a  form 
m  which  we  have  printed  several 
times.  You  will  notice  the  two  rules 
on  the  left  side  of  the  sheet  are  slur¬ 
ring  badly.  We  have  tried  everything 
we  know  to  do  to  prevent  this  but  have 
met  with  no  success  as  yet.  We  tried 
tight  tympan;  hard  packing;  have  had 
our  rollers  adjusted  so  that  they  barely 
touch  the  form  only  enough  to  ink;  yet 
these  things  seem  to  do  no  good.  On 
this  particular  sheet  I  locked  up  a  piece 
of  12  point  border  as  long  as  the  sheet 
8  ems  from  the  left  side  of  the  form. 
This  fust  missed  the  paper  and  printed 
on  the  tympan.  The  theory  was  that 
something  solid  would  hold  the  one 
point  rule  up  so  that  it  didn't  slur.  This 
did  little  good.  It  is  my  belief y  however. 
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me*''  J 


Order  from  your 
dealer 

Write  for  booklet 

CHALMERS  CHEMICAL  CO. 
123  Chestnut  Street 
Newark,  N.  J. 


Chanticleer  Inn,  Eagle  River,  Wis. 

Sylvia  and  Paul  Peterson,  Owner-Management 

One  of  Wisconsin's  famous 
pleasure  resorts,  located  on 
Eaqle  Chain  of  Lakes. 

Chanticleer  Inn  definitely  ap¬ 
peals  to  those  who  desire  a 
quiet  and  cordial  homelike 
environment.  Our  slogan 


'Food  to  Crow  About' 


providing  the  finest  foods, 
"Peterson's  famous  Smorgas¬ 
bord." 

Cottages  are  attractively  fur¬ 
nished,  each  living  room  has 
a  fireplace;  each  cottage  has 
a  complete  bathroom,  hot  and 
cold  water,  all  electrically 
lighted.  Cottages  are  all  set  along  the  lake,  each  cottage  a  separate  and  private 
unit.  Write  or  call  our  office  for  particulars,  rates,  etc. 

Chanticleer  Inn,  407  South  Dearborn  Street,  Chicago,  III. 

Suite  350-355  —  Phone  Webster  2684 
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*  Idi  J 


18,000  PER  HOUR  ...  and  that's 
not  maximum  either  —  for  FORCE 
rotary  press  numbering  equip¬ 
ment.  Force  quickly  assem¬ 
bles  heads  for  use  across  or 
with  the  cylinder  .  .  .  with 
capacities  up  to  9  wheels. 


'  «Nt,  v!>!V'.' 

l80NORlH.'^‘f\'„,WNClSCO,CM. 


Session  SI -sw 


Label  and  Sticker 

JOBS 

Look  Better  on 

"  tt’i  processed  .  .  ts  Lie  Flat 


THE  GUMMED  PRODUCTS  COMPANY 
ofufs  Troy.  Ohio 


that  if  /  could  have  locked  the  border 
closer  to  the  form,  it  tvould  have  done 
away  with  the  slur  entirely.  Can  you 
give  me  any  information  on  how  to  get 
rid  of  this  slur?  We  print  only  2,000 
at  the  time  so  therefore  we  take  our 
time  and  run  them  slowly. 

B.  R.  A.,  Rocky  Mount,  N.  C. 

A  The  slur  is  caused  because  the 
#»  •  sheet  does  not  lie  perfectly  flat  on 
the  tympan  when  being  printed.  Set 
grippers  at  margins  at  ends  of  sheet 
and  tie  a  string,  or  put  a  heavy  rubber 
band  across  to  hold  back  the  end  of  the 
sheet  snug  to  the  tympan.  Usually  this 
type  of  slur  is  caused  by  rollers  not  set 
correctly.  You  are  a  little  light  on  your 
rollers  on  this  sheet,  as  the  ink  is  not 
covering  well.  Use  a  heavier  bodied 
ink. 

You  mention  hard  packing.  What 
kind  of  hard  packing?  If  you  are  using 
pressboard  or  card  stock,  it  should  be 
discarded.  True  hard  packing  consists 
of  all  manilas,  plus  two  sheets  of  60 
lb.  S.  &  S.  C.  for  makeready.  This  type 
of  packing  can  be  made  to  lay  perfectly 
smooth. 

V _ 


EARHART  COLOR  PLAN 

Makes  Color  Selection  Easy! 

Endorsed  by  hundreds  of  printen.  Send 
for  your  EAHART  COLOR  PLAN  now. 
Price  $3.00. 

The  Graphic  Arts  Publishing  Co. 
608  So.  Dearborn  Sf.  Chicago,  III. 


WORLD’S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


I.  K.  BLACKARROW- 


^  ^  ^  ^  ^ 

O.  K.  BLACKARROW  KNIVES  gives  smoother,  more  efficient,  longer  runs.  A 
new  alloy  steel — heat  treated  by  a  special  process — produces  a  high  quality 
knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  finish.  For  the  knives  with  the  longer  fives  that  give 
better  results  at  lower  costs,  specify  O.  K.  BLACKARROW  KNIVES  nowl 


OHIO  KNIFE 


CINCINNATI 

OHIO-U.S.A. 
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Blatchford  Base  for  Book  Printing 

Because  It  Meets  Every  Modern  Demand 
for  Time  Saving 


THE  GUARANTEED  BASE 


Where  speed  and  accuracy  in  make  up  are  essential 
considerations — ^The  Blatchlord  System  has  no  serious 
rival.  The  scoring  of  die  base  in  W'  squares  provides 
an  accurate  guide  for  alignment,  and  the  ratchet  hook, 
which  was  especially  designed  for  book  work,  permits 
super  speed  in  make  up.  With  the  ratchet  hook  and  the 
regular  pin  hooks,  every  problem  or  method  of  book 
make  up  is  economicaUy  solved.  With  the  Blatchford 
System,  the  changing  of  a  set  of  plates  is  a  matter  of 
o^y  a  few  minutes. 

Speed  in  lock  up  and  speed  in  changing  a  set  of  plates 
are  production  "musts"  for  every  book  printer,  and  to 
serve  this  requirement,  the  Blatchford  special  ratchet 
hook  and  the  special  operating  tool  have  actual  stream¬ 
lined  lock  up  operation— cutting  the  time  factor  to  an 
irreducible  minimum. 


Write  for  information 


E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  1 8th  St.,  CHICAGO 


OUR  lOB 


Our  )ob  is  to  produce  as  many  machine  tools  as  possible 
for  our  coimtry's  war  plants.  This  we  are  doing  with  all 
the  facilities  and  energy  at  our  command. 

sail  Available 

We  still  have  a  small  stock  of  Hammond  Glider  and 
Mercury  TrimOsaws,  EasyKasters  and  Routers.  Any 
printer  or  publisher  can  obtain  one  of  these  with  a  PD-IA 
preference  rating  certificate. 


1612  DOUGLAS  AVENUE  •  KALAMAZOO  •  MICHIGAN  • 

INC 

_ 

EASTERN  BRANCH  ■  71  WEST  23RD  STREET,  NEW  YORK  CITY 
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WANTED!!! 

PRINTERS  INTERESTED 
IN  EXTRA  BUSINESS-— 
EXTRA  PROFITS! 

Multiply  the  number  of  custom* 
ers  on  your  books  by  $12.50. 
The  total  represents  the  amount 
of  PROFIT  this  offer  may  mean 
to  yon  in  the  next  twelve 
months  I  PROFIT  on  business 
yon  aren*t  getting  note  I 
Your  average  customer  nses 
about  $50  worth  of  LARELS 
yearly.  Yon  can  get  this  bust* 
nessycam  20%  minimum  profit. 
We’U  show  yon  how.  Send  for 
Ever  Ready*s  Printers*  Profit 
Plan.  Cut  out  and  paste  this  ad 
on  your  letteriiead.  Mail  today. 

Ever  Ready  Label  Corp. 

145  East  25th  Street 
New  York,  N.  Y. 


Revised  Edition  of 


POCKET  MANUAL 

by  J.  N.  Harrison 

Over  200  pages  of  valuable  informa¬ 
tion  on  pressroom  operations.  Many 
illustrations.  One  of  the  most  com¬ 
plete  books  in  concise  form  that  can 
be  purchased. 

Price  $1.50 

Please  send  money  tetth  ordmr 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  Chicago,  III. 


oufsiions 


answered  by 
J.  I.  BIEGELEISEN 

The  War  and  Silk  Screen 

A  Whether  it  is  due  to  patriotic  reasons 
or  commercial  opportunism,  it  is  still 
amusing  to  find  that  every  modem  en¬ 
terprising  manufacturer  can  show  how 
his  product  fits  in  with  the  national  war 
effort.  Vague  allusions  are  made  to  the 
part  played  by  lipsticks,  permanents, 
vacation  trips,  cigarettes,  beer,  and 
other  such  trivia  in  helping  to  win  the 
war. 

No  stretch  of  the  imagination  is  re¬ 
quired  however,  to  show  how  silk 
screen  can  and  has  been  used  as  part 
and  parcel  of  the  campaign  against  our 
enemies. 

Recently  I  came  across  an  issue  of 
Life  magazine,  showing  a  group  of 
Russians  on  the  home  front  busily 
engaged  in  printing  posters  by  the 
old-fashioned  paper-stencil  method. 
Each  color  was  brushed  painstakingly 
through  the  openings  of  a  quickly- 
deteriorating  stencil.  That  showed  a 
lot  of  love’s  labor  lost  at  a  period  such 
as  the  present  emergency  when  effi¬ 
ciency  on  the  home  front  should 
parallel  that  on  the  war  front. 

Silk  screen  stenciling  is  used  for 
many  printing  jobs  right  in  the  armed 
forces  of  the  U.  S.,  and  it  is  quickly 
replacing  hand-lettering  and  the  type 
of  stencils  we  have  seen  used  by  our 
Russian  allies.  There  are  good  reasons 
why  the  silk  screen  process  was  en- 


SILK  SCREEN  PRINTING  KITS  AND  SUPPLIES 

OVER  20  YEARS  in  the  silk  screen  business.  Order  your  process  colors  and  equip¬ 
ment  from  NAZ-DAR.  Write  for  free  catalog. 

NAZ-DAR  COMPANY  •  469-483  Milwaukee  Avenue,  Chicago,  III. 
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you  are  using 
•fed  pedestal 


I  worn  and  your  runs 

average  2000,  3000, 
5000  or  more,  you 

can  save  Vs  to  1/2  of 
your  stitching  costs 
vith  this  Roshach 
^onu  Gana  Stitcher, 


F.  P,  ROSBACK  COMPANY,  Benton  Harbor,  Mick 

World’s  Largest  M  anu/acturers  of  Perforators, 
Stitchers  and  Paper  Punching  and  Drilling  Machinery 
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KNOB 
BESET 
CODNTEBS 


for  Kluge  and 
Chandler  & 

Price  presses 

Model  DR,  $8.25 

Know  your  press  run 
100%  accurately  with 
this  new  Redincton 
Counter.  Non -reset 
model.  $6.75.  Model  AR 
for  other  presses.  $7.75. 


F.  B.  REDINGTON  CO 


110  South  Sangamon  St.  Chicago,  III. 


HOW  PRINTERS 
Get  Business  Now ! 

WRITE  for  interesting  facts  of  how 
printers  are  doing  a  2-way  job  — 
getting  business  today  and  open¬ 
ing  the  way  to  new  accounts 
through  POSTER  STAMPS. 

MID-STATES 
GUMMED  PAPER  CO. 
2515  S.  Damen  Ave.,  Chicago 


listed  in  our  army.  It  is  a  versatile 
process ;  it  does  not  require  the  use  of 
metal  equipment;  and  it  is  mobile. 

Its  versatility  can  best  be  shown  by  a 
short  review  of  some  of  the  many  print¬ 
ing  jobs  which  silk  screen  has  been  { 
called  upon  to  do :  propaganda  posters, 
signs  and  car  cards;  hat  bands;  letter-, 
ing  and  insignia  on  belts,  field  equip¬ 
ment,  shipping  cases,  armbands  and 
knapsacks;  signal  flags,  targets  for 
rifle  practice,  truck  lettering,  and  air¬ 
plane  emblems.  There  is  a  variety 
of  sizes  and  shapes  of  surfaces  for 
printing! 

A  silk  screen  unit  consists  in  the 
main,  of  wooden  equipment.  This  elim¬ 
inates  the  present  pressing  problem  of 
consuming  priority  metals  for  machin¬ 
ery.  The  silk  of  the  screen  is  not  used 
up  with  each  job;  it  may  be  used  in¬ 
definitely.  In  the  absence  of  silk,  or¬ 
gandy  has  been  used  with  success.  The 
squeegee,  which  has  a  rubber  blade, 
represents  permanent  equipment  which 
will  last  for  hundreds  of  jobs  without 
replacement. 

Since  the  required  equipment  is  so 
light  and  simple,  it  is  easily  accommo¬ 
dated  “on  the  march.”  The  army  print¬ 
ing  shops  carry  mobile  printing  units 
and  are  therefore  equipped  to  turn  out 
such  jobs  as  the  exigency  on  the  field  of 
action  may  require. 

The  availability,  coupled  with  the 
versatility  and  simplicity  of  this  print¬ 
ing  process,  has  put  silk  screen  right 
up  in  front,  enabling  it  to  play  a  worth¬ 
while  part  in  a  worthy  cause. 


Jacques  Bookbinders'  Shear 


IRON  TABLE — 28  inches 
wide  with  nicked  plated 
rules  for  ganflng. 

QAUQBfr— Bspidly  ad¬ 
justed  for  aeourate  cutting. 


CLAMP — foot  clamping 
with  our  sectional  climp, 
which  raises  parallel  and 
is  self-adjusting  to  all 
widths  and  thiekneeses  of 
stock. 


SPRINB  GAUGE — for  SIZES — 88  inch;  40  inch; 
narrow  cutting  furnished  45  inch;  50  inch;  80  inch; 
unless  otherwise  ordered.  72  inch. 


Writm  for  Catalog  and  Price* 


JOHN  JACQUES  &  SON 

EstabUshed  in  1850 

93  Webster  Street  Worcester,  Mass. 
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SiM 


Cutter  Stick  Pricee 


Write  for  Blockinq  Prices 


tV  in.  sq.|S  .70|S  .70|$  .70|$  .70|$  .70|S  .70|S  .70|S  .70|S  .90|$1.00|S1.05|S1.05|$1.05|S1.05|S1.10|$1.20|S1.40|S1.60 


V2  in.  sq.|  .701  .801  .95|  1.15|  1.30|  1.45|  1.50|  1.60|  1.75|  1.90|  2.10|  2.30|  2.40|  2.50|  2.60|  2.80|  3.10|  3.60 


M  in.  sq.|  .951  l.lOj  1.40|  1.50|  l.SOj  1.75|  1.85|  1.90|  2.0S|  2.30|  2.65|  2.80!  3-00|  3.25|  3.35|  3.50|  3.70|  440 


V4  in.  sq.j  l.lSj  1.30j  1.45|  1.60|  1.8S|  2.00|  2.15|  2.40|  2.60|  2.90|  3.25|  3.80|  3.80|  3.90|  4.05|  440|  4.65|  5.35 


1  in.  sq.j  2.051  2.40|  2.80|  345|  3.60|  4.00|  4.15|  4.35|  4.80|  5.45|  6.30|  6.75|  7.15|  7.35|  7.75|  S.OOj  8.50|10.00 


6.90|  7.70|  8.00|  8.35|  8.80|  9.35|10.00|  11.65 


3.00|  3.601  3.95|  4.45|  4.80|  5.15|  5.45|  6.00|  6.80|  7.70|  8.40|  8.75|  940||  9.601040|1140|12.80 


in.  sq.j  3.001  3.35|  3.95|  4.60|  5.10|  5.50|  5.75|  640|  6.70r7.45{8.M|  9.20|  9.60|1040|1040|11.15ll2.50|13.80 


9.35110.45  1140  1 1.65  1240  13.00  13.70  15.00  16.80 


IV4  in.  rcL-^May  b«  had  in  th«  lom*  lengtht  as  shown  in  dio  oboTO  tablo.  Wfito  tor  Piieos. 


H.  G.  IRWIN  LUMBER  CO. 


BLOCKING 


GARLAND,  PA. 

CUTTER  STICKS 


FURNITURE 


Need  Cnttei  Sticks  er 
Cheiiy  Blocking? 

^  Place  your  order  for  Irwin's  Cutter  ^ 
Sticks,  Reglets  or  Cherry  Blocking, 

The  quality  is  tops  .  .  .  the 
price  is  right  •  • .  the  guar-  KK 
antee  is  complete  satis- 
faction. 

The  proof  is  in  Mm 
the  use.  Order 
now! 


Prices  below  sre  per 
dozen  in  3  dozen  lots. 
Orders  for  less  than  3 
dozen  I’Vs"  or  larger 
sticks  no  service  charge. 
Orders  for  smaller  sizes, 
less  than  3  dozen,  add 
SOc.  Intermediate 
lengths  not  listed  fur« 
nished  at  the  price  of 
the  next  listed  length. 


DISCOUNTS 

Less  than 

€  Doz . . No  Disc. 

6  Doz.  and  less  than 
12  Doz.  of  one 

size . 8%  Disc. 

12  Doz.  and  more 
of  one  size..  10%  Disc. 

TERMS  Cash  with  ordar  or 
C.O.D  Sond  onough  to  pay 
poataga.  If  you  ovarpay  wa 
rafund  immadiataly  ALL 
PRICES  r  O.  B  GARLAND 
PA. 
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COMMVNICATIOXS 


Gentlemen: 

There  is  a  lot  of  very  unfortunate  propa¬ 
ganda  going  out  to  the  schools,  which  is 
likely  to  hurt  your  business,  and  ours, 
considerably  in  the  coming  year.  We  will 
appreciate  your  cooperative  efforts  to  stop 
this  sort  of  talk — which  has  reference  to 
the  publishing  of  school  annuals  for  the 
year  1942-43. 

First,  we  sincerely  believe  that  there  will 
be  a  very  real  need  for  school  annuals. 
Several  schools  interviewed  report  that  the 
demand  for  annuals  is  even  more  insistent, 
due  largely  to  the  fact  that  the  students — 
and  even  families — ^want  such  a  record  of 
student  friends,  or  sons  and  daughters, 
who  in  the  coming  years  may  be  prom¬ 
inently  active  in  the  armed  services,  or 
other  efforts  in  the  nation's  behalf. 

Also,  we  are  informed  by  many  wholesale 
paper  houses,  and  from  government 
sources,  that  due  to  the  fact  that  catalogs 
and  heavy  seasonal  advertising  will  not 
be  published  by  many  large  industries,  the 
supply  of  coated  papers  will  be  helped 
considerably.  Also,  that  schools  will  be 
glad  to  have  annuals,  even  if  printed  on 
pap>ers  not  quite  up  to  former  qualities. 
Engravers  tell  us  that,  at  least  for  the 
coming  year,  they  are  amply  provided  with 
copper  and  zinc. 

C.  T.  Dean,  President 

American  Beauty  Cover  Co. 

Dallas,  Texas 

4c  #  « 

We  always  enjoy  the  GAM  and  often  get 
profitable  pointers  from  its  columns.  We 
especially  like  the  advertising  department 
as  it  enables  us  to  contact  business  men 
who  may  have  helpful  plans  for  our  plant. 
Keep  up  the  good  work. 

Ernest  W.  Jacobs 
Editor-Manager 
Union  County  Leader 
Clayton,  New  Mex. 

4c  4e  « 

A  word  for  The  Graphic  Arts  Monthly: 

Helpful,  Instructive,  Interesting — and  ap¬ 
preciated. 

Vincent  Mutton 
Jennings  Lodge,  Oregon 


Starting  my  second  year  as  a  recipient  of 
The  Graphic  Arts  Monthly  I  want  to  ex¬ 
press  my  appreciation  to  you  for  the  maga¬ 
zine.  I  am  a  newcomer  in  the  printing 
business  and  your  monthly  has  been  of 
great  help  to  me  in  many  ways.  I  recall 
one  instance  in  particular.  I  was  stuck 
with  a  presswork  problem  which  I  could 
not  solve.  Disgusted  and  tired,  after  many 
hours  work,  I  sat  down  to  smoke  a  cigar¬ 
ette  and  think  it  over.  Just  then  the  mail 
man  came  In  with  that  month's  issue  of 
GAM.  Turning  to  the  Presswork  Questions 
Department  I  found,  believe  it  or  not,  a 
question  which  was  exactly  the  problem  I 
had  been  working  on.  I  followed  the  ad¬ 
vice  given;  It  worked  perfectly  and  the 
problem  was  solved.  Talk  about  coinci¬ 
dence  ! 

Thanks  again  for  the  magazine.  I  hope  I 
continue  to  receive  it  for  as  long  as  I  re¬ 
main  in  the  printing  business. 

H.  W.  Lackey 
Lackey's  Print  Shop 
Seattle,  Wash. 

4>  4i  « 

I  certainly  do  appreciate  The  Graphic  Arts 
Monthly  and  would  hate  to  get  along  with¬ 
out  it.  I  make  use  of  the  advertising  every 
once  in  a  while  for  various  small  needs.  I 
should  put  in  one  or  two  pieces  of  addi¬ 
tional  equipment  and  if  I  do  will  of  course 
take  it  up  with  advertisers  in  GAM.  Sin¬ 
cerely  thanking  you  for  keeping  me  on 
the  mailing  list. 

L.  Fliehmann 

The  Short  Order  Printery 

Thermopolis,  Wyo. 

4c  4c  4c 

It's  as  comprehensive  a  periodical  as  any 
of  those  of  larger  format.  The  contrib¬ 
utors  and  department  writers  know  their 
stuff. 

Herbert  Abar 
Seeman  &  Peters,  Inc. 
Saginaw,  Mich. 

4c  4c  4c 

I  find  The  Graphic  Arts  Monthly  by  far 

the  best  trade  magazine.  Please  continue 
sending  me  your  publication  as  I'd  be  lost 
without  it. 

Irwin  J.  Kappes 
Kappes  Brothers  Co. 
New  Castle,  Pa. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
■  CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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Persoimlized  MHlitciry 
Stationery 

•  GENUINE  ENGRAVED  with  rich  Gold 
Emblem  including  three-line  imprint  on  50 
sheets  of  Hammermill  Bond,  and 

50  matching  envelopes. 

Sells  for  $1.00  with  three-line 
imprint — Your  cost  only  60c 


WRITE  FDR 


DISPLAY  EASEL 


ONE  DOLLAR 

clipped  to  your  letterhead  will  bring  you  two 
boxes  of  any  military  stationery  engraved  with 
rich  GOLD  emblem,  including  display  easels. 
Special  offer  good  for  limited  time!  Act  today 
-—don*t  delay. 

Investigate  this  outstanding  vQ2^e—100%  return 
on  your  investment.  Send  for  these  resaleable  boxes 
of  military  stationery  with  any  emblem. 

Packed  12  boxes  of  assorted  emblems 
(shown  below)  to  one  carton.  Order  a 
carton  today — specify  emblems  desired. 

You  pay  $6.00  carton— get  $12.00  plus 
additional  business. 

ALL  ENGRAVED  STATIONERY  Carried  IN  STOCK 
—ORDERS  SHIPPED  SAME  DAY  RECEIVED 


Engraved 


Military  Stationery 

50  Hammermill  Bond  Sheets  of  714  x  10 14 
with  50  envelopes  to  match.  Packed  in  beau¬ 
tiful  Red  and  Blue  Gift  Cabinet.  You  pay  50c 
— You  get  $1.00 — Double  your  money  I 


GENERAL  ENGRAVING  [DNPANY 

//7/7%  r/7A/7£  F/V£7ffAV/A//7  //Ul/S£ 

RAND  ME  NALLY  BLDG. . C  H I C  A  CD ,  I LL  . 


Graphic  Arts  Oddities 


Brightly  •  colored  woodcut  prints  of 
saints  and  sacred  scenes,  it  appears, 
were  sold  by  monks  to  pilgrims  visit- 
ing  shrines  years  before  the  time  of 
Gutenberg. 


A  method  of  "stereotyping"  popu¬ 
lar  in  the  1780's,  was  to  compose 
a  page  and  attach  it  face  downward 
to  the  underside  of  a  ^avy  block 
of  wood,  suspended  from  a  long 
beam.  Under  the  page  was  set  an 
anvil  upon  which  a  tray  of  oiled 
paper  was  placed,  containing 
melted  lead.  Just  before  the  lead 
hardened,  the  page,  block  and 
beam  were  dropped  sharply,  forc¬ 
ing  the  type  face  smartly  into  the 
cooling  lead. 


Some  Romans  of  antiqpiity  employed  "bookbinders"  in  their  homes  to  glue 
pages  together  into  scroll-form  after  the  sheets  had  been  written  upon. 


KMERICA'S  rise  to  a  high  plane  of 
AX  civilization  has  been  immeasurably 
helped  through  the  dissemination  of  the 
printed  word. 


From  mass  production  of  simple,  elemen¬ 
tary  textbooks  placed  in  the  hands  of  be¬ 
ginners  to  the  volumes  distributed  to  the 
most  learned  in  their  seeking  of  the  truth— 


From  the  small,  two  line  classified  adver¬ 
tisement  to  the  striking  colors  of  out¬ 
standing  magazines  of  mass  circulation — 


From  the  humble  post  card  printed  in  a 
few  hundreds  to  the  most  pretentious 
(  campaign  of  direct  mail  by  the  millions — 

I 

I  From  these  printed  works  America  has 
learned  much— and  profited  much. 

So,  too,  in  a  wartime  economy  printing 
plays  a  valiemt  peud. 
Through  it  the  multi- 


(E 


tude  of  forms  needed  for  orders  and 
records  must  be  produced.  Through  it, 
books,  pamphlets,  brochures  and  similar 
mass  production  messages  of  importance 
to  widespread  groups  must  be  broadcast. 


Truly,  Printing  is  a  vital  airt  in  a  wartime 
economy. 


For  more  than  50  years,  Chandler  &  Price  Print¬ 
ing  Presses  have  aided  the  nation's  printers  in 
their  art.  But  for  the  past  year  a  large  pari  of 
C  &  P  production  has  been  engaged  in  meeting 
armament  demands.  Today,  practically  all  of  our 
facilities  are  devoted  to  this  work.  In  addition, 
the  Government  now  restricts  the  production  of 
all  printing  machinery. 


Because  of  these  conditions,  the  supply  of  new 
printing  equipment  is  limited.  So,  in  these  times. 
Chandler  &  Price  is  glad  that  many  thousands 
of  C  &  P  presses  and  paper  cutters  are  in  the 
hands  of  capable  printers  who  know  that  this 
equipment,  with  its  low  operating  cost  and  high 
production,  can  perform  profitably  under  todays 
conditions. 


THE  CHANDLER  &  PRICE  COMPANY 


CLEVELAND,  OHIO 

PRINTING  PRESSES  AND  PAPER  CUTTERS 


Tbe  LVDLOW 

Kamakp 

Printers  and  publishers  can  safely  choose  Karnak  as  a  sounj 
basic  typeface,  as  suitable  for  tomorrow’s  needs  as  foith^ 
requirements  of  today.  Attesting  the  popularity  of  this  grow¬ 
ing  typeface  family,  there  are  now  available  nine  attractive 
series  of  Ludlow  Karnak.  .  .  A  composing  room  with  Ludloi« 

ADVERTISES  STEREOKIS 
Ludlow  faces  Nolhreallle 

Ludlow  Kainak  Light  ( 

EVERY  LINE  A  DlSKf 
Flints  cleaily  With  di 

Ludlow  Karnak  Intermediate  iLudl 

HEADLINES  SLUeH» 
Tell  the  story 

Ludlow  Karnak  Intermediate  Italic  K 

LUDLOW  TYPOGRAPHC' 


family 


equipment  is  ideally  situated,  for  it  can  produce  an  unlimited 
volume  of  composition  without  current  expense  for  type  re¬ 
plenishment,  or  for  type  casting  or  case  laying.  Specimen 
sheets  showing  the  full  size  range  of  any  of  the  Karnaks,  here 
shown  in  the  30-point  sizes,  will  be  gladly  sent  upon  request. 

SURE  WILL  A  QUALITY 
se  slngRnes  Display  face 


^jlese  sluglines 

(  Ludlow  Kainak  Obelisk 

IILAY  FACE 

eitra  power 

Ludlow  Katnak  Black  Condensed 

mSARE 

it  make  up 

liobw  Kainak  Black  Condensed  Italic 


Ludlow  Kamak  Medium 


ADDS  ZEST 

To  every  ad 


Ludlow  Kainak  Black 


GET  MORE 
Head  iaces 


Ludlow  Kamak  Black  Italic 


ICOMPANY 


2032  Clybourn  Avenue,  Chicago,  Ill. 


y 

NEW  SUGAR 


ENVELOPES 

Because  war-time  rationing  de¬ 
mands  limited  servings  of  sugar 
for  restaurants  and  cafeterias, 
the  open-end  sugar  dispensing 
envelope  is  an  excellent  new 
sales  item  for  printers. 

It  helps  to  avoid  waste  by  re¬ 
placing  the  community  sugar 
bowl  with  neat,  individual 
packagings.  Imprinted  with  the 
name  of  the  dining  place  it  is  an 
effective  patriotic  gesture. 

Write  for  FREE  samples  and 
further  particulars  for  increased 
printing  sales. 

WESTERN  STATES 

Envelope  Company 

1616  W.  Pierce  St.,  Milwaukee,  Wis. 


fifioopteeuie^  O 

Auatr  K  HIOHTON 


I 


H.  B.  B.,  Arlington,  Va.:  “Which 
is  correct:  Deputies  sheriff  or  deputy 
sheriffs;  club  members  and  friends 
husband  .  .  .  or  .  .  .  friend  husbands? 
Also  what  is  the  reason  for  the  differ¬ 
ence  in  style  in  cases,  for  instance, 
of  the  plurals  major-generals  and  ser- 
geants-mafor,  vice-presidents  and  gov- 
ernors-general?** 

Correct  form :  Deputy  sheriffs;  friend 
husbands  (a  somewhat  clumsy  expres¬ 
sion).  The  rule  is  to  add  the  plural  -5 
to  the  principal  element  in  compound 
words.  Other  examples:  Sisters-in-law, 
poets-laureate,  step-mothers.  In  some 
cases,  however,  two  nouns  in  apposition 
are  both  inflected  to  form  the  plural,  as: 
lords  justices,  menservants. 


A.  P.  P.,  Westfield,  Mass.:  Abbre¬ 
viations  of  military  terms  in  the  list 
you  submitted  are:  A.  C.,  Air  Corps; 
Cav.,  Cavalry;  C.  A.,  Coasf  Artillery; 
C.  £.,  Corps  of  Engineers ;  F.  A.,  Field 
Artillery;  Inf.,  Infantry;  M.  D.,  Med¬ 
ical  Department;  Ord.  Dept.,  Ordnance 
Department;  Q.  M.  C.,  Quartermaster 
Corps;  S.  C.,  Signal  Corps. 


N.  H.,  Washington,  D.  C.:  “Is  this 
expression  correct  —  ‘The  days  each 
have  24  hours’?” 

It  is,  according  to  the  rule:  “When 
each  is  not  the  subject  but  is  in  apposi¬ 
tion  with  a  plural  noun,  the  verb  is  in¬ 
variably  plural.”  Obviously,  however, 
the  sentence  is  clumsy.  It  is  better  to 
say:  “The  days  have  24  hours  each.” 
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for  Every  Printin^^^^S^t^man! 

m  ■  m  m  m  mlm^rn^  m 


NEKOOSA  BOND’S 
u  “SALES  STIMULATOR 


It's  the  book  of  the  year  for  printers 
and  their  salesmen  —  crammed  full 
of  ideas  about  selling,  getting  new 
business  os  well  os  holding  old  cus¬ 
tomers  100  per  cent.  Shows  how  to 
plan  selling.  Nothing  like  it  before. 
Every  printer  who  has  seen  it  has 
proclaimed  it  a  most  helpful  port¬ 
folio.  It's  yours  FREE.  Just  ask  your 
distiibutor  of  Nekoosa  Pre-Tested 
Bond  papers  for  your  copy. 


TIME  and 
BUSINESS  WEEK 


Ties  in  perfectly  with  the 
Time  and  Business  Week 
advertisements  that  tell 
printing  buyers  and  pros* 
pects — every  other  week 
— "It  Pays  to  Plan  With 
Your  Printer  I" 


NEKOOSA-EDWARDS  PAPER  COMPANY 


PORT  EDWARDS,  WISCONSIN 


A  Serviceable  Screwdriver 

'k  It  is  always  difficult  to  get  at  the  rear 
pot  leg  adjusting  screws,  especially  the 
right-hand  screw,  because  screwdriver 
handles  are  too  long.  A  serviceable 
screwdriver  can  be  made  from  an  inch 
washer.  Just  file  one  side  flat.  If  you 
prefer,  it  can  be  shaped  like  the  end 
of  a  screwdriver  blade. 

I  hear  someone  saying,  *‘You  cannot 
put  on  enough  pressure  to  get  the  ad¬ 
justing  screw  up  tightly.”  Many  have 
found  to  their  sorrow  that  too  much 
pressure  will  crack  the  pot  leg.  If 
you  want  a  little  more,  put  it  on  from 
the  front  after  rear  screw  has  been  set 
up  to  a  bearing,  but  be  careful,  of 
course,  not  to  turn  the  screw  up  too 
tightly. 

E.  B.  Harding^ 

South  Dakota  State  College 
V _ 

Imprinting  on  Platen  Presses 

'A  When  imprinting  catalogs  or  thick 
booklets  on  platen  presses  instead  of 


going  through  the  troublesome  and 
time-consuming  operation  of  lowering 
the  platen  way  down  and  then  bringing 
it  back  up  again,  simply  tie  the  throw- 
off  lever  in  the  forward,  or  off,  position 
and  build  up  the  packing  until  the 
proper  impression  is  acquired. 

Eugene  Rhodes, 
Greenwood,  Miss. 

V _ 

Pre-Inking  Numbering 
Machines 

★  Often  it  is  the  “little  things”  about  a 
printing  job  that  determines  customer 
satisfaction — and  repeat  orders. 

Such  is  the  habit  of  inking  all  nu- 
meraLs  of  numbering  machines  with  a 
brayer  before  running  a  numbered  job. 

By  doing  this,  no  poorly-inked  or 
light-colored  numbers  will  appear 
throughout  the  run. 

C.  IT.  Whetstine, 
Cedar  Rapids,  Iowa 


inoi«*y  wHIi  fliif  «nd  /  rnttO) 

{da.  Sol/ia  ihad  Iba.  far  al  iagb  ' 

ipaaJ  praiiat  aaly.  * 

MEttL  PAPER  CORPORATION  •  342  MADISON  AVE.,  NEW  YORK,  N,  Y. 
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OidsUmding^  values  -  -  - 


IN  EQUIPMENT  SELDOM  OFFERED 
NEW,  USED  AND  REBUILT  UNITS 

Practically  all  Major  Units  may  be  seen  in  Operation 

PRESS  ROOM 


1— 32>page  Hoe  Quad  Newspaper  Press, 
No.  10  Web,  2  units  890  and  1025.  A.C. 
Motors.  Complete  Stereotype  Equip¬ 
ment  necessary  for  Operation  of  Press. 

1 —  Goss  Cox-o-type  Press.  Flat  bed,  Web 
Perfecting  Press.  Prints  8-page  News¬ 
paper,  16-page  Tabloid  or  32-page 
Magazine.  Folder  Attachment.  A.C. 
Motors. 

2— 6/0  Two-Color  Miehle  Units,  bed  size 
52x70"  with  Dexter  Suction  Pile  Feed¬ 
ers  and  Extension  Deliveries.  High 
Serial  Numbers. 

1 — No.  4-4R  Miehle,  bed  size  29x41",  Serial 
No.  15742,  with  Swingback  Feeder  and 
Extension  Delivery.  A.C.  Motors. 

1 — No.  3-4R  Miehle,  bed  size  33x46",  with 
Dexter  Pile  Feeder  and  Extension  De¬ 
livery.  A.C.  Motors,  High  Serial  Num¬ 
ber. 

1 —  No.  2  Kelly,  A.  C.  Motors. 

2 —  B.  Kelleys,  A.  C.  Motors. 

1 — 20x26"  Miller  Simplex,  A.C.  Motors. 

1 — Miller  Hi-speed,  Roll-Back  Feeder. 

1 — 12x18"  New  Style  Kluge  Unit  (rebuilt). 

1 —  12x18"  Craftsman  Kluge  Unit  (rebuilt). 

2 —  10x15"  C.&P.  Presses  with  Kluge 

Feeders  (rebuilt). 

25— Open  Presses,  all  sizes,  mostly  Rebuilt. 

1 — Domore  VIrkotype  Embosser,  Serial 
No.  340336.  Fully  Automatic,  about  4 
years  old. 

6 — Non-offset  Guns. 

COMPOSING  ROOM 

2 —  Model  14  Linotypes. 

1 — Model  8  Linotype. 

1 — Model  21  Linotype. 

1 —  Model  5  Linotype. 

Magazines  and  Mats  for  all  Machines. 

3 —  Monotype  Composition  and  1  Sort 
Casters. 

2—  Monotype  Keyboards. 

1 — Compressor  and  Motor. 

110 — Fonts  Display  Mats,  Modern  Faces, 
Sort  Cabinets,  Molds,  Etc. 


Hacker  Block  Leveler,  Type  High  Gauge  s 
and  Make-up  Frame,  practically  new. 

1 — Vandercook  Power  Proof  Press,  No, 
317,  practically  new. 

3 —  Vandercook  Proof  Presses  (new). 

12 — Metal  and  Wood  Type  Cabinets. 

20 — Hamilton  Steel  Galley  Cabinets  (all : 
sizes). 

Saws,  Mitering  Machijies,  Lead  and  Rule  ' 
Cutters,  new  and  used. 

9 — Metal  Galley  Racks,  10  feet  high,  each 
containing  76  Steel  Galleys  16x21". 
Can  be  set  up  as  one  unit. 

8 — Wesel  base  Beds  for  Miller  Major. 

4 —  Steel  Top  Stones,  39x63",  2  with  Metal 

1—70x51"  All-Metal  Line-up  Table. 

40,000  lbs.  New  Type,  Foundry 
and  Mono,  Modern  Faces,  14  to  72 
point  at  Amazingly  Low  Prices. 
BINDERY 

2 —  Cleveland  Model  K  Folders. 

1 — Cleveland  Model  M  Folder. 

1 — Cleveland  Model  O  Folder. 

4 — Cleveland  Model  B  Folders. 

3 —  Baum  Folders  with  Rotary  Pile  Feed¬ 
ers,  Model  289. 

1 —  Baum  Folder,  hand  fed.  Model  289. 

2 —  Mentges  Folders,  hand  fed,  17x22". 

1 — Dexter,  hand  fed,  25x38". 

3—  Rosback  Gang  Stitchers. 

1 — Mueller  Index  Cutter. 

1 — 28"  Rosback  Rotary  Perforator  (new). 
1 — Rosback  HI- Pro  Power  Paper  Drill. 

1 — ^20"  Brackett  Safety  Trimmer. 

1 — 54"  Seybold  Cutter,  Automatic  Clamp. 

1 — 50"  New  Model  Sheridan. 

1 — 38"  Dexter  Automatrc  Heavy  Duty. 
1—40"  Sheridan,  Automatic  Clamp. 

1 — 32"  Diamond  Power  Cutter. 

1 — 32"  Diamond  Lever  Cutter. 

1 — 3014"  Diamond  Lever  Cutter. 

1 — 30"  Challenge  Cutter. 

Many  Units  and  Items  which  cannot  be 
advertised.  We  can  fill  your  every  re¬ 
quirement. 


CLOSING  DATE  JULY  15,  1942 

Space  must  be  made  available  far  defense  work. 

Write,  Wire  or  Phone  Today! 

TOMPKINS  PRINTING  EQUIPMENT  COMPANY 

556  WEST  LARNED  ST.  DETROIT,  MICHIGAN 

All  Telephones:  Randolph  6025 


THE  DIXON  ROUTER  and 
TYPE-HI  PLANER 


Bench  Model - $121 

Pedestal  Model - $154 

Automatic  Saw  Sharpening  Co. 
730  E.  Ohio  St.  Indianapolis,  Ind. 


AMERICAN 


I  Best  on  any 
printing  press 


AMERICAN 

ROLLER 

COMPANY 


1342  North  Halsted  St.,  Chicaoo,  III. 
225  N.  New  tieney  SU,  IndlanapolU,  Ind. 
1531  Branch  Street  St.  Louis,  Mo. 


ROLLERS 


HOST  COHPLETELINEOF 
STEEL  ENGRAVED  BLANKS  FDR  BONDS  AND 
STOCK  CERTIFICATES  AND  ALL  PAPERS  OF  VALUE 

Klim  BROIHEES  BAIIK  NOTE  EMCIiAVEIIS 
^ZD5-Z09W.I9!!!S!  NEW  YORK^ 


by  B.  BANDOLPH  KARCH 


★  We  feel  urged  at  this  time  to  give  a 
bit  of  advice  to  the  apprentices  in  the 
graphic  arts  trades: 

Don*t  abandon  your  trade  for  the 
supposed  **big  money**  in  other  seem¬ 
ingly  more  important  industries! 

In  the  long  run,  you  will  gain  much 
by  staying  in  the  graphic  arts. 

Do  not  minimize  the  importance  of 
the  graphic  arts  in  the  war  effort.  Stay 
on  your  job!  There  has  been  little  bal¬ 
lyhoo  about  the  importance  of  printing 
and  lithography  in  the  winning  of  the 
war,  but  consider  it  this  way: 

The  army  and  the  navy  are  run  on 
paper,  and  this  paper  is  printed  or  litho¬ 
graphed.  The  newspapers  and  the  mag¬ 
azines  are  doing  a  great  work  in  keep¬ 
ing  up  public  morale.  Many  shops  are 
doing  defense  printing,  turning  out 
everything  from  office  forms  to  targets, 
from  first  aid  books  to  instructional 
manuals.  Business  must  continue,  cer¬ 
tainly  not  as  usual,  but  enough  to  sell 
the  goods  that  makes  the  business  to 
pay  the  taxes  to  keep  the  war  going. 
The  printer  is  an  important  individual 
in  the  winning  of  the  war. 

We  know  of  cases  where  apprentices 
have  abandoned  their  apprenticeships 
to  take  up  other  work — often  as  ship¬ 
ping  clerks,  often  in  trades  strange  to 
their  original  calling.  They  do  this 
because  they  think  that  they  can  make 
more  money.  Perhaps  they  will  be  for¬ 
tunate  in  doing  so  by  working  a  seven- 
day  week  for  the  present.  But  to  leave  a 
good  trade  to  enter  another,  even  of  the 
unskilled  type,  is  just  like  getting  half¬ 
way  to  New  York,  turning  back  and 
going  home,  and  starting  out  all  over 
again  for  another  city.  It  is  a  false 
start.  It  sometimes  leaves  one  with  no 
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i^MOLAN MACHINERY  CORPORATiON-  ROME.  NEW  YORM^ 


YOU'VE  GOT  A 

soutw 

IHVESTN^E^^'T 
\H  TOUR 

MYGMN 

^/,CH\HES 


"Y cs  •  •  • 

REPAIR  PARTS 
remain  available 

But  please  order  ONLY  what 
you  need  WHEN  you  need  it. 
Don't  hoard.  Stocks  are  ade¬ 
quate.  Shipments  prompt. 


CONSERVE  THEM 

DURING  THE  WAR 


The  money  yon  apont  for  NYGREN- 
DAHLY  machinee  repeoaonta  a  wise 
investment  on  yonr  part.  Conserve 
it  .  .  .  safeguard  It  srtih  every  cau¬ 
tion  and  care  during  the  war.  •  M-D 
Equipment  is  built  to  stand  up  .  .  . 
to  serve  reliably  ...  to  work  de¬ 
pendably.  We  are  confident  our  ma¬ 
chines  now  in  your  plant  wUl,  with 
reasonable  care,  serve  yon  well  for 
the  duration.  Be  good  to  them.  Keep 
them  clean.  Keep  them  oiled.  See 
that  only  qualified  operators  use 
them.  Thuq  you'U  protect  your  in¬ 
vestment,  and  help  Unde  Sam. 

NYGREN -DAHLY  COMPANY 

218-230  N.  Jefferson  St.  Chicago,  III. 
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trade  to  fall  back  on  when  times  be¬ 
come  normal.  It  doesn’t  pay. 

Your  trade  needs  you  more  now  than 
ever  before.  Many  of  your  fellow  work¬ 
ers  have  enlisted  in  the  armed  forces 
or  will  enlist  before  long.  Others  have 
been  drafted  and  more  will  be  drafted. 
The  important  work  must  go  on,  and  it 
falls  upon  your  shoulders  to  help. 

From  at  least  1910  to  the  present,  the 
number  of  learners  or  apprentices  in 
the  graphic  arts  has  become  less  and 
less  through  the  three  decades.  This 
probably  means  that  more  and  more 
responsibility  will  be  placed  upon  your 
shoulders  as  apprentices. 

Therefore,  now  is  your  greatest  op¬ 
portunity  for  service  and  learning. 
Seize  upon  the  educational  opportuni¬ 
ties  oflFered  in  your  city  evening  voca¬ 
tional  schools  to  learn  more  and  more 
skills  and  gain  the  knowledge  necessary 
to  carry  on. 

Remember  that  your  choice  of  a  trade 
and  profession  is  a  good  one.  The 
graphic  arts  industry  is  stable  in  em¬ 
ployment  and  wages  fluctuate  less  than 
in  most  of  the  other  major  industries. 
During  depressions  the  printing  and 
lithographic  houses  genersdly  suffer  less 
than  other  comparable  ones. 

During  the  last  war  the  writer  was 
told  that  he  should  quit  his  printing 
job  and  take  up  other  endeavors.  He 
had  faith  in  his  trade,  which  did  not 
let  him  down.  Those  who  pointed  the 
finger  of  scorn  for  his  staying  in  what 


was  then  an  ill-paid  job  later  had  noth¬ 
ing  to  do — had  no  skills  to  sell.  They 
had  to  start  all  over  again,  when  they 
were  much  older. 

Yes,  you  will  gain  much  by  staying 
put  in  your  printing  or  lithographing 
apprenticeship.  Don’t  run  out  on  your 
trade!  If  you  are  called  upon  to  fight 
in  the  armed  forces,  your  job  will  prob¬ 
ably  be  waiting  for  you  when  you  come 
back.  You  can  take  up  where  you  left 
off ;  where  you  belong. 

*  *  • 

Co-operative  students  have  asked  for 
advice  on  a  particular  problem:  they 
have  made  a  hit  with  their  employers, 
who  have  asked  them  to  abandon  their 
schooling  and  to  work  on  a  steady  job. 
Often  this  is  just  a  few  months  from 
graduation  day.  It  is  a  hard  question 
to  answer,  and  so  we  suggest  that  the 
young  worker  consider  these  questions: 

1.  Just  how  steady  will  the  work  be? 
Sometimes  the  rush  of  work  is  unusual. 
When  it  is  over,  what  will  your  status 
be? 

2.  Is  your  employer  thinking  of  your 
welfare,  or  his  welfare? 

3.  Will  you  really  have  the  educa¬ 
tional  opportunities  in  this  shop  that 
you  have  in  your  school? 

4.  For  a  few  months,  or  a  year,  is  it 
worthwhile  to  abandon  a  high  school 
diploma?  One  is  a  long  time  without 
a  first-class  education,  and  the  papers 
to  prove  it.  Later  in  life  the  diploma 


Apprentices  in  the  Graphic  Arts  ..  . 

will  gain  much  knowledge  not  usually  available  in  their  apprentice¬ 
ships  by  reading  the  318  pages  of  the  well-illustrated 

PRINTING  AND  THE  ALLIED  TRADES 

by  R.  Randolph  Karch,  whose  column  appears 
in  this  issue  of  The  Graphic  Art$  Monthly 

Please  send  $1  .SO  vdth  order 

The  Graphic  Arts  Monthly  608  S.  Dearborn  St.,  Chicago,  111. 
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may  mean  the  difference  between  a 
good  job  and  a  mediocre  one. 

5.  What  will  happen  to  your  alter¬ 
nate  co-op  if  you  take  the  job  steadily? 
Will  he  be  fired? 

6.  You  may  say  that  you  can  get  your 
education  by  attending  evening  school 
— check  to  see  if  this  really  can  be  ac¬ 
complished.  If  you  attend  school  now 
for  30  hours  per  week,  how  long  do  you 
think  it  will  take  you  to  get  in  the 
same  time  by  attending  school  at  night 
for  two  or  four  hours  per  week?  And 
would  you  actually  attend  regularly? 

If  the  young  man  can  answer  these 
questions  after  due  thought  and  con¬ 
sideration,  he  can  make  up  his  mind 
according  to  the  dictates  of  his  own 
conscience.  The  burden  of  the  decision 
rests  with  him,  and  not  with  the  school 
authorities,  who  can  only  advise. 

v..._ 

Typesetting  Questions 

(Continued  from  page  34) 

pressure,  a  washer  may  be  inserted  to 
raise  its  lower  bearing,  and  the  top  of 
the  block  cross-roughened.  If  the  block 
touches  hanging  band  '/'edges  as  line 
seats  in  jaws,  apply  an  over-size  justi¬ 
fication  lever  cam  roll  to  hold  it  down. 

If  matrix  side  walls  are  gummy  and 
resist  band  wedges  when  justification 
is  otherwise  free  and  normal,  a  naph¬ 
thalene  bath  is  advised,  rubber  to  pol¬ 
ish.  Avoid  chromic  acid — ^it  eats  out 
artificial  side  walls  that  may  be  gradua- 
ally  developing.  Keep  above  program 
going  and  report  later. 

v..._ 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  check  for  $2^7  to 
THE  GRAPHIC  ARTS  MONTHLY 


BUILT  TO 
ENDURE 


CHALLENGE-DIAMOND 
POWER  PAPER  CUTTER 

#  Present  conditions  prove  the 
wisdom  of  buying  equipment  that 
will  stand  up  under  ^e  strain  and 
give  years  of  trouble-free  service. 
The  Challenge -Diamond  Power 
Cutter  is  built  that  way.  With  its 
solid  base  and  massive  arch,  this 
cutter  is  a  rugged,  powerful  ma¬ 
chine.  Its  balanced  design  distri¬ 
butes  the  weight  to  assure  rigidity 
and  accuracy.  Performance  records 
show  that  the  Dieunond  operates 
smoothly  and  safely  with  minimum 
wear  on  moving  parts.  Diamond 
Cutters  are  made  in  three  sizes: 
301^  34^  36Mi-inch.  Write  for 
complete  information  today  1  4t6 

THE  CHALLENGE 
MACHINERY  CO. 

Main  Office  and  Factoryi  GRAND  HAVEN,  MICHIGAN 
Eastern  Sales  Office:  50  Church  Street,  New  York 
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NEWS  RELEASES 


Order  L-83  Amended 

ir  The  General  Limitation  Order  L-83, 
which  covers  the  manufacture  and  sale  of 
printing  and  publishing  machinery,  was 
amended  on  May  18  to  read  that  the  order 
does  not  apply  to  the  sale  of  reconditioned 
and  used  machines  five  years  or  older. 

In  announcing  the  amendment  the  United 
Typothetate  of  America  calls  attention  to 
the  following: 

“The  order  does  not  restrict  delivery  of 
items  for  maintenance  or  repair,  provided 
the  value  of  such  items  for  a  single  machine 
does  not  exceed  $1000  during  any  4-week 
period.  If  a  machine  has  an  actual  break¬ 
down,  however,  then  more  than  $1000  in 
parts  in  a  4-week  period  may  be  obtained 
without  violation  of  the  order. 

“The  order  specifically  does  not  cover 
the  following  type  of  transactions: — 

1.  Sale  or  delivery  to  a  distributor  for 
resale,  including  sale  at  auction,  etc. 
You  may  sell  or  trade  in  your  equip¬ 
ment  to  a  used  machinery  dealer 
without  any  authorization.  However, 
he  may  not  resell  without  an  ap¬ 
proved  order  if  equipment  is  under 
five  years  old. 

2.  Seizure  of  equipment  by  default  of 
payments — either  purchase  agree¬ 
ment,  loan  or  taxes — resale  by  person 
so  obtaining  however  must  be  an 


approved  order  if  under  five  years. 

3.  Transfer  by  law  (i.e.,  will,  bank¬ 
ruptcy,  assignment  for  benefit  of 
creditors,  etc.) — subsequent  resale  if 
under  five  years  must  be  approved. 

4.  Transfer  of  ALL  assets  of  which 
machinery  is  a  part  (i.e.,  merger, 
consolidation,  lease  of  entire  plant, 
etc.). 

5.  Transfer  within  a  company,  or  from 
one  branch  to  another. 

6.  If  machinery  is  purchased  on  an  ap¬ 
proved  order,  trade-in  of  old  equip¬ 
ment  is  not  restricted — ^but  resale 
after  trade-in  is  covered  if  less  than 
five  years  old. 

7.  Deliveries  of  machinery  for  repair. 
The  loan  of  machinery  to  tempo¬ 
rarily  replace  machinery  being  re¬ 
paired  is  not  covered,  provided  the 
period  of  the  loan  does  not  exceed 
thirty  days. 

8.  Delivery  of  a  machine  to  be  scrapped. 

9.  The  transfer  of  interest  in  written 
instrument  representing  interest  in 
such  machinery — ^provided  this  shall 
be  only  transfer  of  interest  and  not 
physical  delivery. 

10.  The  order  does  not  cover  delivery  of 
new  machinery  to  a  distributor  to  fill 
or  replace  new  machinery  he  has  or 
is  to  deliver  on  an  approved  order. 

(Continued  on  page  60) 


•  ENVELOPES  •  IMPRINTING 

•  SPECIALTIES 

THE  MULTIPRESS 

Speed  6,500  per  hour.  Continuous  feeder.  Handles  envelppes, 
paper,  bristols,  booklets,  folders,  tags.  Flat  bed  and  cylinder 
construction;  chase  9"xl2".  Prints  from  standard  type,  ma¬ 
chine  composition,  flat  plates.  —  Write  Us  on  Production 
Problems. 

B.  Verner  &  Company,  52  Duane  St.,  New  York 
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PATRIOTIC  SPECIALHS  from  m 

PATRIOTIC  CERTIFICATES 

lit  Coiorst 

Ideal  for  Certificates  of  Appointment,  Recognition, 
Achievement,  Graduation.  Also  Honor  Rolls,  Awards 
and  many  other  purposes.  Several  styles. 

•  TIMELY  SPECIALTY  BLOTTERS. . .  Arms^ 
Aircraft, Civilian  Defense,  Defense  Training  Center, 
Army  <5*  Navy  Insignia,  U.S.  Navy,  Jap  Navy. 

•  OTHER  PATRIOTIC  SPECIALTIES  include  Pictures  of  MacArthur  and  Roose¬ 

velt;  Flag  Pictures  and  Folders;  Patriotic  Posters,  Service  Flags,  Patriotic  Letter¬ 
heads  ...  as  well  as  many  other  items  SOON  to  come. 

•  OTHER  TIMELY  SPECIALTIES  •  •  •  Goes  1942  Baseball  Calendar  .  .  .  Goes 

1942  Auto  License  Blotter  .  .  .  Goes  Memo  Book. 

•  YOU  CAN  SELL  THESE  SPECIALTIES ...  They  are  timely,  colorful,  in¬ 

teresting.  They  demand  and  hold  attention.  Write  for  Munplea, 


Goes  Lithographing  Company*  61  W.  61st  SL,  Cbicdgo  •  53  B  Park  PI.,  Neui  York 
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Order  Li-83  Amended 

( Continued  from  page  58) 

“Sales  at  auction,  sales  pursuant  to  Court 
Order,  sheriff’s  sale,  tax  sale,  or  similar 
transactions,  must  be  handled  with  approved 
orders  (unless  under  $200  or  5  years  or  over 
—or  to  a  distributor).  At  a  sale  at  auction, 
a  conditional  sale  can  be  made  conditioned 
upon  the  purchaser  obtaining  an  A-9  rating. 

“When  purchasing  machinery  that  re¬ 
quires  an  approved  order  (over  $200  if  new 
and  under  5  years  if  used),  the  procedure 
to  be  followed  is  to  file  a  PD-1 A  form  with : 
Printing  and  Publishing  Branch  Ref :  L-83, 
War  Production  Board,  Washington,  D.  C. 

“A  rating  of  A-9  or  higher  must  be  ob¬ 
tained  to  authorize  the  delivery  of  the  ma¬ 
chinery.  When  you  pass  the  A-9  on  to  your 
supplier  in  addition  to  the  usual  certifica¬ 
tion  on  your  purchase  order,  you  must  cer¬ 
tify  that  the  rating  was  originally  issued  to 
you  and  for  this  specified  machinery. 

“If  you  are  selling  machinery  to  someone 
other  than  a  distributor  and  if  the  equip¬ 
ment  you  are  selling  is  less  than  five  years 
old  and  over  $200,  you  must  require  an  ap¬ 
proved  order  (at  least  an  A-9  rating)  with 
the  certification  mentioned  in  the  last  para- 
gfraph,  before  you  complete  the  sale.  It  is 
entirely  in  order  to  enter  into  a  conditional 


sale  conditioned  upon  the  purchaser  obtain¬ 
ing  an  A-9  rating.  The  purchaser  is  the  one 
to  apply  for  the  rating — not  the  seller.” 

V  _ 

Use  of  Bronze  Powder  Permitted 

★  The  use  of  bronze  powder  by  the  printing 
and  publishing  industry  and  for  other  deco¬ 
rative  purposes  was  permitted  June  1  by 
the  Director  of  Industry  Operations,  be¬ 
cause  there  is  no  apparent  military  demand 
for  the  remaining  small  stocks  of  bronze 
powder  in  the  country. 

An  amendment  of  Supplementary  Order 
M-9-C-3  permits  the  use  of  bronze  powder 
in  the  manufacture  of  paste,  ink,  leaf  and 
paint  until  December  15,  1942,  and  prohibits 
all  use  of  these  products  made  with  bronze 
powder,  and  bronze  powder  itself,  for  these 
purposes  after  December  31,  1942. 

The  order  does  not  permit  further  manu¬ 
facture  of  bronze  powder  and  permits  the 
use  of  stocks  in  the  hands  of  other  than 
manufacturers  only. 

V  _ 

Reduction  in  Deliveries 

Section  501.32  of  General  Order  ODT 
No.  6,  which  went  into  effect  June  1,  pro¬ 
vided  for  the  elimination  of  special  deliv¬ 
eries,  call  backs,  and  more  than  one  deliv¬ 
ery  to  the  same  person  on  the  same  day 
by  any  powered  or  horse-drawn  rubber-tired 
vehicle. 

The  section  calls  for  a  25  per  cent  reduc¬ 
tion  in  delivery  mileage,  as  compared  with 
operations  in  the  corresponding  month  in 
1941,  after  elimination  of  special  deliveries, 
call  backs,  and  repeat  trips. 

Only  one  delivery  a  day  may  be  made 
from  any  one  point  of  origin  to  any  one 
point  of  destination.  The  order  is  binding 
on  shippers  as  well  as  carriers.  The  order 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  large  volume,  repeat  orders 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books,  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually!  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sies  expense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now.  You  can  profit  as  they  have. 


Consumers  Printing  Cr  Paper  Co.,  Newport,  Ky. 


( Acri)S.>  fn>ni 
('inciniiati ) 
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MONO-TABULAR  BROACH 


Revolutionizes 
Ruled  Forms  for 

VICTORY! 

Saves  Metal  and  V aluahle 
Man  Hours 

FAST 

SIMPLE 

ECONOMICAL 

Write  for  Particulars 

Universal  Mono-Tabular 
Corporation 

1 905  Bryan  St.  Dallas,  Texas 


I  5.  "  .v' 

■v’  ''i 


lOINCIHNSiCNIt  NATlOMAl  CUUO  aiBBINT  QIFlCtR 


temn-sHUJ^/ 


These  beautiful,  timely,  authentic  illustrations  of  Army, 
Navy  and  Marine  officer  ratings  are  in  the  form  of 
ready-to-print  plates.  Use  them  for  the  back  of  calling 
cards,  for  calendar  cards,  memos,  table  place  cards, 
doodlers,  scratchers,  memo  books,  or  for  many  other 
purposes  —  to  help  sell  more  printing.  Standard  size 
2'  wide  X  2%'  high,  price  $4.50,  cash  with  order,  or 
special  sizes  in  any  proportion  thereof.  When  order* 
ing  officer  rating  plates  other  than  standard  size  be 
sure  to  state  size  wanted.  Quotations  will  follow. 

Over  318  yearly,  monthly,  3*at-a-glance  calendar 
plates.  Ready  to  print.  Old  favorites  and  modern 
design  calendars.  ALMANACS:  Authentic,  authorita¬ 
tive  and  accurate.  Weather  forecasts  and  moon  phase 
information  in  manuscript  form.  Write  for  catalog. 
Enclose  25c  which  will  be  credited  to  your  first  order. 


THE  FRnnKLin  compnnv 

814  West  Van  Buren  Street  Chicago,  Illinois 
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CONSERVE  Your 
BRACKETT  MACHINES! 


Keep  them  well  oiled.  Keep  them 
thoroughly  cleaned.  Let  only  ex¬ 
perienced  operators  use  them.  With 
proper  care  they’ll  serve  longer  .  .  . 
and  help  win  the  war. 


BRACKETT  STRIPPING  MACHINE  CO. 
608  S.  Dearborn  St.  330  W.  42nd  St. 
Chicago,  III.  New  York,  N.  Y. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

Price  $1.00 

The  Graphic  Arts  Publishing  Co. 
608  So.  Dearborn  St.  Chicago,  III. 


Covcrwcll 
Priniin0  Inky' 

MANUFACTURED  BY 
J^Iariin  'Driscoll  &  Co. 

CHICAGO 


applies  to  local  deliveries  made  in  an  area 
within  twenty-five  miles  of  the  corporate 
limits  of  a  municipality.  Poolings  of  deliv¬ 
ery  facilities  is  encouraged.  Records  of 
mileage  travel  and  action  taken  to  comply 
with  requirements  must  be  maintained. 

V  _ 

U.T.A.  Annual  Meeting 

★  The  56th  annual  convention  of  the  United 
Typothetae  of  America  will  be  held  June  19 
and  20  at  the  Carter  Hotel  in  Cleveland. 

The  convention  will  feature  an  open- 
forum  discussion  of  the  present  situation 
as  it  affects  the  printing  industry.  It  is 
anticipated  that  this  will  be  the  last  gen¬ 
eral  meeting  for  the  duration  of  the  War, 
and  it  is  planned  to  work  out  the  program 
of  the  Association  for  the  duration.  Mem¬ 
bers  of  the  Managing-Directors  Division  of 
the  U.T.A.  will  assist  in  the  various  clinic 
conferences  to  be  held  at  the  meeting. 

V  _ 

Photo-Lithographers  Convention 

'Ar  The  tenth  annual  convention  of  the  Na¬ 
tional  Association  of  Photo-Lithographers 
will  be  held  in  the  Hotel  Hollenden,  Cleve¬ 
land,  July  23,  24  and  25.  This  is  a  change 
of  date  from  September  to  July. 

The  convention  will  be  shaped  as  a  series 
of  open  forums  where  owners  of  lithographic 
equipment,  regardless  of  membership  in  the 
National  Association  of  Photo-Lithograph¬ 
ers,  and  those  who  sell  or  serve  the  industry 
can  come  together  to  talk  over  their  com¬ 
mon  problems. 

V  _ 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


FOR  IMMEDIATE  DELIVERY 


Sale 


Priced  rcMonably 
for  Inmodiato 

disposal 


The  NEW  27"x41"  holler  Two-Color  AutomaUc 
Press.  Serial  No.  5500.  Used  less  than  2  years. 
Two-Color  Miller  Automatic  Press,  25"x  38".  Serial 
No.  4000. 

Chicago  Printers'  Machinery  Works 

609  West  Lake  St.  Chicago,  III. 
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CUT  YOUR  PADDING  COSTS  WITH  THE 
NEW  IMPROVED  ARABOL  PAD-TEX 


Ctdke^sU^eA?  .  .  .  ARABOL  ! 


ARABOL  PAD-TEX  is  the  latest 
and  most  improved  adhesive 
for  padding  and  all  general 
book  binding  work.  This  is 
not  just  a  better  PAD-TEX 
but  an  entirely  new  prod¬ 
uct  eliminating  the  use  of 
RUBBER.  It  has  every  good 
point  of  our  old  product 
PLUS  many  of  its  own. 


•  Quick  Drying 

•  Non-lnflammabl* 

•  Economical 

•  Trims  Eotior 

•  Floxiblo 

•  No  Objoctionoblo  Odor 


Order  ARA»OL  FAD-TEX  to¬ 
day  from  your  local  didributor 
— and  tovo  on  podding  cosh. 


THE  ARABOL  MFG.  CO. 

Piono.rmg  Sine.  1885 

Ea.cu(i«.  Offices:  110  East  42nd  V..  New  Yorii.  N.  Y. 
Offices  end  Foctorie* 

•tOOKlYN  .  CHICAGO  •  SAN  FIANCtSCO 


Numbered  work  is  easy  and  profitable  when 
you  use  Roberts  typographic  numbering  ma- 

1,  The  investment  required  for  new  Rob* 
erts  machines  is  small, 

2,  Machine  life  is  long  because  plunger 
drives  actuating  pawl  swing  directly — thus 
eliminating  lost  motion  and  minimizing 
wear, 

3,  These  machines  are  available  at  the  low  prices  shown  below, 

5  Wheel,  Model  27— $12.00  less  40%— $7.20  net 

6  Wheel,  Model  28 — $14.00  less  40%— $8.40  nef 

Your  Choice 

1.  Forward  or  backward  movement.  3.  10%  trade-in  allowance. 

2.  Roman  or  Gothic  style  figures.  4.  Extra  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 
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Southern  Association  Meets 

★  The  24th  annual  convention  of  the  South¬ 
ern  Graphic  Arts  Association,  held  May  24> 
26  in  Jacksonville,  Florida,  was  told  by 
Alexander  Thomson,  Jr.,  vice-president  of 
the  Champion  Paper  and  Fibre  Co.,  of 
Hamilton,  Ohio,  that  manufacturers  and 
business  men  expecting  a  share  in  postwar 
sales  must  advertise  now  as  never  before. 

“Too  many  business  men,  in  an  emer¬ 
gency  such  as  this,*'  he  declared,  “fail 
utterly  to  protect  or  even  allow  for  depre¬ 
ciation  of  consumer  goodwill  and  public 
acceptance  which  may  be  worth  many  times 
the  value  of  their  business. 

“The  battle  of  advertising  goes  right 
along  as  to  whether  advertising  is  an  eco¬ 
nomic  and  social  liability  or  whether  it  is 
the  benefactor  which  puts  merchandise  into 
the  hands  of  ordinary  people  and  constantly 
reduces  prices.  The  fact  remains  that  Amer¬ 
ica  is  the  richest  country  in  the  world  with 
the  highest  standard  of  living.  Advertising 
has  made  that  possible. 

“With  automobile,  tire  and  gasoline  ra¬ 
tioning,  advertising  is  replacing  the  travel¬ 
ing  salesman.  Brand  names  can  and  should 
be  kept  in  the  minds  of  those  to  whom  the 
manufacturer  must  look  in  the  postwar  pe¬ 
riod.  If  the  salability  of  advertising  mer¬ 
chandise  is  to  be  maintained,  people  must 
be  told  of  the  quality  of  the  merchandise. 

“It  is  not  going  to  take  long  for  the  pub¬ 
lic  to  start  buying  again  and  the  only  way 
for  any  business  to  be  sure  of  its  sales  at 
that  time  is  to  keep  its  name  before  the 
public  now,  to  protect  its  brand  and  be 
ready  for  the  flood  of  business  which  is 
bound  to  come. 

“Our  government  recommends  and  the 
future  of  American  economics  demands,  that 
industry  continue  to  advertise' to  protect  its 

A  PtBSBtit  for  0  Composing  Room  with  a  Pcst 

If  the  type  faces  in  your  composing  room  aie  old-fctshioned, 
battered  and  worn,  send  for  our  catalog.  Select  new  type 
from  over  100  series  of  attractive,  modern  foundry  faces. 
Every  font  is  cetrefully  cast,  exeunined  and  guaranteed 
,,  ,  perfect.  And  you  will  be  pleased  with  the  moderate  cost 

Use  the  famous  /li.  u.  i  \ 

Baltotype  Sorts  (trade  in  youT  old  type  on  new  purcheutes). 

Service;  order  the 

Baltimore  type  •  15-17  *.  Frederick  St.,  Baltimore,  Md. 
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The  New  Dwiggins  Book! 

THE  BOMB  THAT  WOULDN'T 
GOOFF 
By  John  Phiiiips 

“Smart  fables  engagingly  decorated  by  W.A. 
Dwiggins  with  smart  ‘pietographs*  placed 
between  title  and  text.” 

— Book  Binding  &  Book  Production. 

Price  $1.50 

Please  send  money  voith  order 

The  Graphic  Arts  Monthly 
608  So.  Dearborn  Street,  Chicago,  Hi. 


Ohio 


SHfH? 


knives 


brands.  Protecting  business  with  advertis* 
ing  is  patriotic  and  must  be  maintained  for 
postwar  use.” 

Thomson  denied  there  was  any  shortage 
of  newsprint  paper  or  ink  and  held  there 
were  no  indications  that  there  would  be.  He 
added,  however,  that  colors  may  be  less 
brilliant  and  paper  less  white  and  that  some 
ink  may  not  be  so  fast. 

All  association  officers,  directors  and  ad* 
visors  were  reelected  at  the  convention. 
Officers  are :  President,  Tom  L.  Retchings, 
Natchez,  Mississippi;  Vice-president,  S. 
Toof  Brown,  Memphis,  Tennessee,  and  Sec¬ 
retary,  H.  F.  Ambrose,  Nashville,  Tennes¬ 
see. 

V  _ 

NYEPA  Elect  Officers 

-A-  Benjamin  Pakula  of  Bryant  Press,  Inc., 
was  reelected  president  of  the  New  York 
Employing  Printers  Association,  Inc.,  at 
its  annual  meeting  May  25. 

Newly  elected  were  John  Erhardt,  Barr* 
Erhardt  Press,  Inc.,  and  J.  Stewart  Jamie¬ 
son,  Lincoln  Engraving  and  Printing  Corp., 
vice-presidents,  and  Donald  Campbell, 
Campbell  Press,  Inc.,  secretary.  Other  re¬ 
elected  officers  were  Hoyt  B.  Evans,  East¬ 
ern  Printing  Corp.,  vice-president,  and  H. 
Wayne  Oakley,  Pandick  Press,  Inc.,  treas¬ 
urer. 

V  _ 

Commercial  Printing;  Exhibit 

★  A  collection  of  the  finest  commercial 
printing  from  all  parts  of  the  country  as 
selected  by  the  American  Institute  of 
Graphic  Arts  will  be  on  display  at  the  1942 
Convention  of  the  International  Association 
of  Printing  House  Craftsmen  in  Grand 
Rapids,  August  9  to  12. 

V  _ 

M  the  Center  of  Soery  thing 
in  Baltimore! 

LORD  BALTIMORE  HOTEL 

700  COMFORTABLE  ROOMS  DELICIOUS  MARYLAND  CUISINE 


VIRKOTYPE  AUTOMATIC  PROCESSING 
MACHINES 

•  • 

VIRKOTYPE 
Permanent  Compounds 

• 

“X”  BASE  INKS 
Wood,  NathanCrVirkusCo. 

Incorporated 

1  Main  Street  Racine,  Wis. 


Proofreading 

and 

Copy- Preparation 

An  encyclopedic  textbook 
by 

Joseph  Lasky 

An  informative  volume  of  672 
pages  that  contain  a  complete 
course  of  instruction  in  the  two 
subjects. 

Price  $7.50 

Pleasm  tend  mtonmy  with  order 

• 

The  Graphic  Arts  Monthly 

608  South  Dearborn  Street,  Chicago 
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spartan  Heavy 

★  American  Type  Founders  has  recently 
announced  Spartan  Heavy — the  third  in  this 
growing  ATF  series,  designed  to  supple¬ 
ment  Spartan  Medium  and  Black. 

Spartan  Heavy  is  available  in  fifteen  sizes 
from  8  to  120  point  and  is  offered  in  the  new 
three-part  fonts  consisting  of  capitals,  lower¬ 
case  and  figures,  any  one  of  which  may  be 
purchased  separately.  Decimal  figures  in 
sizes  from  18  to  72  point  and  fractions  in 
sizes  from  12  to  72  point  are  cast  to  align 
with  the  regrular  figfures;  and  advertising 
figures  cast  on  space-saving  “title  line”  are 
made  in  sizes  from  18/14  to  72/60  point, 
making  the  Spartans  one  of  the  most  com¬ 
plete  type  series  available. 

Spartan  Heavy  Italic  is  made  in  twelve 
sizes  from  8  to  72  point  and  is  also  sold  in 
three-part  fonts. 

All  ATF  Spartans  have  been  designed  to 
match  the  Linotype  versions  in  the  smaller 
sizes  so  that  the  user  will  find  perfect  har¬ 
mony  between  machine-set  text  and  hand¬ 
set  display. 

The  company  announces  that  prompt  de¬ 
livery  may  be  obtained  through  any  Ameri¬ 
can  Type  Founders  branch  or  dealer.  Spe¬ 
cimen  folders  are  available. 

V  _ _ 

Composition  for  Boxmakers 

Of  special  interest  to  folding  box  and 
carton  manufacturers  is  a  booklet  recently 
issued  by  the  Ludlow  Typograph  Company 
entitled  “Ludlow  Proves  Prc Stable  to  Fold¬ 
ing  Boxmakers.”  The  pamphlet  reprints 
selected  advertisements  addressed  to  box- 
makers,  telling  and  illustrating  the  special 
advantages  of  the  Ludlow  system  of  job  and 
display  composition  in  the  folding  box  field. 

Among  the  advantages  featured  are  the 
basic  economy  of  Ludlow  all-slug  composi¬ 
tion  and  make-up,  the  rapid  repeat-casting 
of  slugs  to  provide  for  printing  box  covers 
in  gangs,  facility  in  replacing  slugs  which 
wear  in  printing  hard  stock,  the  ease  of 
changing  slugs  for  imprints,  and  resources 
of  Ludlow  equipment  for  making  up  attrac¬ 
tive  all-over  designs  at  modest  cost. 

A  copy  of  this  booklet  will  be  sent  upon 
request  addressed  to  the  Ludlow  Typograph 
Company,  2032  Clybourn  Avenue,  Chicago. 
_ V _ _ 

Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


MAINTAIN 
MORALE 
ON  THE 
HOME  FRONT 

AND 

KEEP  YOUR  PRESSES 
RUNNING  WITH 

CHICAGO 

ROLLERS 

OHICAGO 
ROLLER  00. 

PRINTERS  BLDG. 

732  Sherman  Street 
CHICAGO,  ILL 

"The  Longer 

You  Use  'em 

The  Better 

You'll  Like  'em" 
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Quarter  Century  Club 

★  At  an  organization  dinner  held  in  Clo¬ 
quet,  Minnesota,  recently.  The  Northwest 
Paper  Company  employees  and  guests  cele¬ 
brated  the  birth  of  the  organization’s  Quar¬ 
ter  Century  Club. 

Outstanding  feature  of  the  evening’s  im¬ 
pressive  ceremonies  was  the  unveiling  of  a 
beautiful  bas-relief  bronze  tablet  inscribed 
with  the  names  of  those  whose  service  rec¬ 
ord  entitled  them  to  membership  in  the 
Club.  In  addition  to  this  signal  recognition 
of  loyal  service,  exquisitely  modeled  lapel 
emblems  of  gold,  appropriately  engraved, 
were  presented  to  the  Club  founders  by 
Stuart  B.  Copeland,  president  of  the  com¬ 
pany.  Souvenir  programmes  of  unusual  de¬ 
sign  and  color  were  distributed  to  all  in 
attendance. 

Since  the  formation  of  The  Northwest 
Paper  Company  in  1898  up  to  1942,  117  of 
the  personnel  had  completed  twenty-five 
or  more  years  of  continuous  service ;  ninety- 
six  of  these  people  are  still  living,  and 
eighty-seven  of  them  are  active  in  the  or¬ 
ganization.  Included  in  this  number  are 
three  who  have  been  continuously  active 
throughout  the  Company’s  forty-four  year 
existence. 

V _ 

Ink  Service  Booklet 

★  Of  special  interest  to  every  pressman 
should  be  the  new  booklet  “10  Ways  to 
Avoid  Offset,’’  recently  made  available  by 
the  E.  J.  Kelly  Company,  Kalamazoo,  Mich¬ 
igan. 

This  14  page  booklet  lists  the  most  com¬ 
mon  causes  of  offset.  Preventative  measures 
for  each  cause  are  fully  described.  Stock, 
makeready,  fountain,  rollers,  freshly  printed 


stock,  delivery,  static,  dopes,  and  ink  are 
given  special  emphasis.  “The  finest  ink  and 
paper  could  be  run  together  with  very  un¬ 
satisfactory  results,’’  states  the  booklet. 
“Select  an  ink  which  has  been  formulated 
for  the  type  of  stock  and  press  upon  which 
it  will  run,’’  it  advises. 

Readers  may  obtain  copies  of  the  new 
booklet  by  writing  direct  to  the  E.  J.  Kelly 
Company,  1833  North  Pitcher  Street,  Kala¬ 
mazoo,  Michigan. 

V _ 

IPI  Provides  Color  Room 

★  The  Cambridge  office  of  International 
Printing  Ink  has  donated  the  use  of  its 
Color  Room  to  the  State  of  Massachusetts 
each  Monday  night  to  provide  a  classroom 
for  some  fifteen  students  of  color. 

The  full  facilities  of  this  modern,  well- 
equipped  Color  Room  are  placed  at  the  dis¬ 
posal  of  the  class,  in  order  to  give  the  stu¬ 
dents  a  thorough  understanding  of  color 
relationship  and  nomenclature.  All  mate¬ 
rials  needed  are  provided  for  the  class  by 
International  Printing  Ink. 


V _ 


“He  alvoays  reads  in  bed" 


HIGH-SPEED  JOB  BLACK  INK 

No.  2141S  (BK10306AD) 

The  Black  Ink  that  you  have  vjKfifsncaP^  No.  4.  It  is  about  10%  bulkier 
been  looking  for,  for  a  long  ^^^n  any  other  Black  Ink. 

time  for  many  reasons.  ySjr  No.  5.  And  possibly  not  the 

No.  1.  It  sets  immediately  on  last  reason  is  the  price  of  it, 

paper.  which  is  75c  per  lb.  in  5  lb. 

No.  2.  It  does  not  dry  on  the  lots.  In  one  pound  cans,  deliv- 

press  within  a  week.  ered.  Check  accompanying  the 

No.  3.  It  does  not  skin  in  can.  ▼  order.  A  single  pound,  $1.00. 

TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturers  of  Fine  Litho  and  Printing  Inks  for  All  Purposes 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaublen  St.,  Detroit,  Mich. 
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Brueshaber  Retires 

★  Martin  W.  Brueshaber  has  resigned  as 
president  of  The  Goss  Printing  Press  Com¬ 
pany  and  will  retire  after  forty-five  years 
with  the  firm.  R.  C.  Corlett,  vice-president 
and  treasurer,  has  been  appointed  executive 
vice^resident  by  the  board  of  directors  and 
will  head  the  company  until  the  next  annual 

board  meeting. 

Mr.  Brueshaber  has  been  president  of 
Goss  since  1933.  He  is  credited  with  being 
instrumental  in  the  origination  of  many 
mechanical  improvements  in  Goss  presses 
during  his  association  with  the  firm. 

Mr.  Corlett,  the  new  executive  vice-presi¬ 
dent  has  been  with  the  firm  for  twenty-three 
years,  serving  in  sales,  engineering,  and  ex¬ 
ecutive  capacities.  He  has  been  western 
sales  manager,  secretary  and  sales  manager, 
and  vice-president  and  treasurer. 

V _ 

Taylor  in  the  Service 

★  Don  H.  Taylor,  executive  vice-president 
of  New  York  Employing  Printers  Associa¬ 
tion,  Inc.,  had  been  granted  a  leave  of  ab¬ 
sence  on  May  25  to  take  up  duties  with  the 
army  in  a  civilian  capacity  pending  his  being 
commissioned  a  major  in  the  army,  with 
assigrnment  to  active  duty  in  the  New  York 
Ordnance  District.  Mr.  Taylor  formerly 
was  a  captain  in  the  Ordnance  Reserve  at¬ 
tached  to  the  New  York  District.  He  has 
been  with  the  Association  for  twelve  years. 

V..._ 


that  batch  of  dodgert  toe  juat 
printed.** 


3  guides  to  value  in 
high  grade  equipment 

Surplus  material  in  three 
important  commercial  and 
publication  plants 

1 1  Mergenthaler  Linotypes 

1 2  Hamilton  Type  Cabinets 
5  Hamilton  Cut-Cost  Chase 

Racks 

1  Mashek  74"  Form  Truck 

2  No.  4  Miehie  Units 
2  5/0  Miehie  Units 

2  3/0  Two-Color  Miehles 

1  5/0  Two-Color  Miehie 

5  Miehie  Presses,  hand-fed, 
41",  46",  62",  65",  68" 
44"  6Z  Seybold  Cutter 
45"  New  Model  Sheridan 
Cutter 

32y2"  Diamond  PowerCutter 

2  Model  B  Cleveland  Folders 
Seybold  25  x  22  Stamper 

and  Embosser 

Bracket  Double  Head  Stripper 

2  Kluges,  12x18  &  10x15 
Kelly  B  Special,  rebuilt 

3  Miller  20x26  Simplex 

2  Miehie  Horizontal  Presses 

3  Miller  Saw  Trimmers 

Lot  Mammoth  Iron  Furniture 

TYPE  &  PRESS  OF  ILLINOIS 

A  Reliable  Source  of  Supply 

CHICAGO 
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4  Patriotic  Slogan  Contest 

( Continued  from  page  22) 

printing  industry  in  the  dissemination 
of  official  slogans  and  messages  is 
available  through  the  G.P.O. 

2.  After  proper  authorization  from  the 
Government  departments  concerned, 
the  G.P.O.  will  prepare  and  distribute 
to  the  printing  industry,  upon  request 
from  individual  printers  and  lithog¬ 
raphers,  the  necessary  cuts  to  carry 
such  slogans  and  messages. 

Meanwhile  the  book  industry  is  actively 
prosecuting  its  Victory  Book  Campaign  to 
put  more  books  into  the  Service  Libraries 
for  the  men  in  the  armed  services.  The 
slogan  “Our  Men  Want  Books — Send  All 
You  Can  Spare”  has  been  adopted.  So  far 
more  than  a  million  and  a  half  bookmarks, 
one  million  stickers  and  twenty  thousand 
store  posters  and  streamers  bearing  this 
slogan  have  been  distributed.  The  Victory 
Book  Campaign  committee  will  continue  the 
use  of  the  slogan  and  the  eagle  emblem, 
and  is  anxious  for  the  cooperation  of  the 
printing  industry  in  spreading  the  good 
word. 

Even  broader  is  the  work  now  being  done 
and  projected  by  the  Advertising  Council, 
volunteer  advisory  committee  of  the  adver¬ 
tising  profession,  which  is  giving  assistance 
to  a  number  of  Government  departments  in 
the  formulation  of  suitable  advertising  to 
promote  various  Government  projects.  A 
campaign  has  already  been  developed  in  col¬ 
laboration  with  the  Bureau  of  Industrial 
Conservation  of  the  War  Production  Board 
to  stimulate  the  collection  of  junk  metals 
and  other  materials  needed  in  war  pro¬ 
duction.  The  Council  is  also  working  with 
the  Treasury  Department  to  give  renewed 
impetus  to  the  War  Savings  drive.  Slogans 
will  undoubtedly  be  approved  in  connection 
with  both  these  campaigns  which  can  be 
effectively  used  for  reprint  purposes  by  the 
printing  industry. 


These  are  but  two  of  the  many  opportuni¬ 
ties  which  printers  and  lithographers  will 
have  during  forthcoming  months  to  lend 
effective  aid  in  the  vital  service  of  public 
information. 

V..._ 

Advertising  and  the  War 

★  “Advertising  for  Victory,”  is  the  third 
of  the  series  of  leaflets  published  by  William 
E.  Rudge’s  Sons,  New  York,  to  present  to 
the  consumer  the  basic  facts  about  the  so¬ 
cial  and  economic  values  of  advertising. 
The  leaflet,  which  was  prepared  by  Anna 
Steese  Richardson,  tells  in  clear-cut  fashion 
how  advertising  is  today  contributing  to  the 
nation’s  war  effort.  The  story  is  dramatized 
by  the  reproduction  of  several  examples  of 
Government  and  commercial  wartime  adver¬ 
tising. 

To  show  specifically  how  advertising  can 
be  used  to  speed  the  work  of  winning  the 
war,  the  leaflet  opens  out  as  a  12^x18  inch 
poster  captioned  “Brother,  Can  You  Spare 
Five  Minutes?”  which  translates  minutes  of 
time  saved  into  increased  war  production  in 
terms  of  guns,  tanks  and  planes.  The  poster 
is  suitable  for  display  on  plant  or  office 
bulletin  boards. 

Leading  trade  associations,  advertising 
agencies,  national  advertisers,  broadcasting 
stations,  periodicals  and  firms  connected 
with  the  graphic  arts  are  now  cooperating 
in  the  Rudge  campaign  of  consumer  educa¬ 
tion  about  advertising.  Total  distribution 
of  the  first  two  leaflets  in  the  series  exceeds 
one  hundred  thousand.  The  “Advertising 
for  Victory”  leaflets  may  be  purchased  from 
William  E.  Rudge’s  Sons,  225  Varick 
Street,  New  York  for  imprinting  and  dis¬ 
tribution. 

V..._ 


Keep  *em  rolling!  We  mean  dollars! 
Buy  U.  S.  War  Bonds  and  Stamps. 


Prompt  Delivery 
PRINTERS'  CARBON  PAPERS 

I - FRYE  MANUFACTURING  CO. 

DES  MOINES,  IOWA 


COMPLETE  LINE 
Onetime 
Halftone 
Book 
Pencil 
Specials 


HIGHEST  QUALITY  i 

Only  genuine  I 

Carnauba  wax  I 

used.  Reduces 
ofhet  diffi-  I 

culties.  I 


Write  for  samples,  prices 
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“Book  of  Type” 

★  The  “Book  of  Type,”  recently  issued  by 
the  Neely  Printing  Co.,  871  North  Frank* 
lin  Street,  Chicago,  lives  up  to  what  should 
be  the  first  principle  of  a  type  specimen 
book.  And  that  is,  is  the  book  representa¬ 
tive  of  the  house  that  publishes  it?  The 
Neely  “Book  of  Type”  breathes  the  very 
dignity  and  reputation  for  excellent  work 
well  done  that  has  been  enjoyed  by  the 
Neely  Printing  Co.  for  a  good  many  years. 

The  book  is  very  well  printed  and  dis¬ 
tinctively  bound  in  a  light  blue  cloth.  The 
stamping  on  the  front  cover  and  backbone 
is  in  silver  leaf.  The  book  itself  is  divided 
into  three  sections :  the  first  containing 
hand-set  faces ;  the  second,  Ludlow  faces ; 
and  the  third.  Linotype  faces. 

A  helpful  feature  of  the  book  is  the  char¬ 
acter  count  for  each  face  shown.  Properly 
displayed  are  the  figures  showing  the  aver¬ 
age  number  of  characters  to  the  inch  of 
each  face. 

V _ 

Receives  A.I.G.A.  Medals 

★  In  recognition  of  their  “outstanding 
contributions  to  the  graphic  arts,”  dupli¬ 
cate  medals  of  the  American  Institute  of 
Graphic  Arts  were  awarded  in  absentia 
May  14  to  Edwin  and  Robert  Grabhorn, 
San  Francisco  printers  and  designers.  The 
presentation  was  made  by  Arthur  R. 
Thompson,  president  of  the  Institute,  at  its 
annual  dinner  meeting  at  its  New  York 
City  headquarters. 

The  medals  were  accepted  for  the  Grab- 
horn  brothers  by  Frederic  W.  Goudy,  the 
type  designer,  and  Leon  Gelbert,a  San  Fran¬ 
cisco  printer  and  friend  of  the  Grabhoms. 


Freedom  ‘  , 

Freedom  lies  not  in  subversive  trends 
That  would  destroy  the  ideals  men 
have  wrought. 

Through  centuries  of  labor  and  of 
thought. 

Freedom  is  the  bulwark  that  defends 
The  rights  for  which  our  ancestors 
fought. 

Freedom  is  not  allegiance  to  a  creed 
That  makes  men  serve  as  puppets  to 
the  state. 

Freedom  is  the  right  to  openly  debate 

The  measures  that  befit  a  present  need 
To  let  men  be  the  masters  of  their 
fate. 

Freedom  is  the  right  peacefully  to  seek 
The  glories  of  all  the  earth  and  sky; 
To  sow  and  harvest  as  the  years  go 
by; 

To  set  aside  a  part  of  every  week 
For  closer  fellowship  with  God  to  try. 

Freedom  of  thought,  of  speech,  and  of 
the  press. 

Gives  every  one  who  works  the  right 
to  ask 

A  recompense  in  keeping  with  his 
task; 

But  freedom  has  its  limits,  none  the 
less: 

Hell  has  no  place  in  heaven’s  realm 
to  bask! 

— William  J.  Acker 


"If  you  use  engravings  and  electros 
change  to  MONOPLATiS  and  save  60% 
Time,  Labor  and  Money"  .  .  . 

Monoplates  and  Step-and-Repeat  Monoplates 
combine  type,  halftones  and  line  work  in 
one  easy-to-handle  plate  .  . 

Compete  with  offset  I 


Use  New 

tlOIOPUTE 

TO  SAVE  MONEY 
AND  GET 

NEW  BUSINESS 


WRITE  FOR  COMPLETE  INFORMATION  AND  PRICE  LIST  TODAY 


NU-ERA  PHOTO-ENGRAVERS.  INC. 


732  S.  SHERMAN  ST. 
CHICAGO.  U.  S.  A. 
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QlcMdJjfieA  Adue^iMiUu^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 

PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DA  VIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  222C,  Chicago. 


ANNOUNCEMENTS 


WEDDING  INVITATIONS  Paneled  Cards 
Mourning  Religious  &  Sympathy  Cards  for 
Undertakers,  Rotary  Cutting  Bordering  any 
color  etc.  M.  S.  House,  363  Canal  St.,N.Y.w. 


ART  WORK  AND  CUTS 


MORE  PROFIT 

ON  YOUR  BINDERY  JOBS 


1 


ENGRAVING  at  minimum  cost 


^cn.a. 


Cuii 

Ad  Layout,  Lettert’eaOS 
Cata'ogje  Preparation 
A  r  Bru'>.  PetOLichinq 


'NOTo  ENBRAvraa 

/inUKb  W  Oto-so  Svtphin 


.  X  ACME  STAMEIS 

\  mOtEASE  THE  SCOPE 

\  or  Yow  wow 

1 1  12"  reach  permits 

y  Instantly  inter* 

^  /  dleback  and  flat 

^***^'/  tables  furnished 
_ Mrith  machine. 

fa  Ddfy  Uss  hy  Thttmis  sf  friuHrs  asd  PsUsisrs 

4‘  STARLE  SIZES  WITHOUT  f  Vt"  */is"  %** 

MECHANICAL  CHANGE  I  LEG  LENGTHS 


ACME  STAPLE  CO. 


1663  HADDON  AVE 
CAMDEIi.  N  J 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


AUTOGRAPHIC  REGISTERS 


PRINTED  FOLD  PACK  Forms  and  Auto¬ 
graphic  Registers — Wholesale — Rochester 
Salesbook  Co.,  Rochester,  N.  Y. 


BARGAINS  FOR  PRINTERS 


Price  per  1000 

Panelled  Cards  Ij4x3" . $  .75 

Panelled  Cards  2Kx4j4" .  2.00 

Fancy  Label  Papers,  20x26" .  8.00 

Litho.  Blotters  3^x6}^".  Many  des...  2.50 

Litho.  Blotters  4x9".  Many  des .  3.50 

Fancy  Card  Stock,  7x8 .  1.75 

Litho.  Mailing  Cards  4x9  .  2.50 

Liquidating_  3,000,000  Greeting  Cards  for 
Birthday,  Everyday,  Graduation,  Christ¬ 
mas,  at  one-half  original  cost.  Bargain 
Bulletin  Free!  Liberal  samples  25c. 

Fantus,  440  North  Wells  Street,  Chicago. 


1 


(FruG 

Licenses) 


TAUBER  MULTI  RING 

New  indiTidiul  plastic  coll.  Red.  white, 
blue  and  crystaL  Sizes  from  3/16"  to  1". 

TAU  BER-TU  BE 

Colorful  plastic  tube 
■  a  binding,  6  colon,  9  bind- 

w  ^  ing  styles.  Sizm  from 

/  3/16"  to  1". 


KING  TAUBER  ROYAL 

f  1  BINDING  RING 

ML  B  Inexpensive  new  plastic  ring. 

r||DB  ^  Red.  white. blue  and  crystal. 

I  wDE  Special  binding  styles.  Sizes 

ic  tube  3/16"  to  1". 

«  tom  TAUBER -TUBE 

200  Hudson  Street  New  York  City 
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blank  announcement  stock 


IVORY  INFORMALS,  $3.50  p«r  1000  sets. 
Paneled  announcements,  business  cards, 
etc.— low  prices.  American  Business  Card 
Co.,  142  W.  24th  St.,  New  York,  N.  Y. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  West 
Jackson  Blvd.,  Chicago. _ 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  Equip. 
Pjiging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tyin^  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St., 
New  York,  N.  Y. 


The  Treasury  Department  or  the 
Federal  Reserve  Banks  will  hold 
your  Defense  Savings  Bonds  for 
safekeeping  free  of  charge. 


you'll  ii/ce  'cm roof 

XiM.  9u4liA-VjajLuja 


BUSINESS  OPPORTUNITIES 


HHLFTOntt 
LinE  CUTS  unrn6unTED*of'^ 

'TUtur  HiAt  oni  Xui 


b  inCHES  -65  8 
_  100  -120 
10  SQ.  inCHES 


LU 


STAFFORD 


EncRAUinc  CO. 
^'SOO  UIHlRTOnjlL. 


The  War  Situation  Creates  the 
Necessity  of 

LIQUIDATING  ASSETS 

Our  Many  Years  of  Speciaiized 
Experience  Liquidating 

PRINTING  PLANTS 

(All  branches  of  the  Graphic  Arts) 
Assures  Principals  the  Highest  Returns 
— Confidential  Appraisals— 

See  Our  Ad  on  the  Front  Cover  of 
Printing  Trades  Blue  Book 
Liquidators  Anywhere  in  the  U.S.A. 

Prinfrcraff  Representatives 

305  Broadway,  N.Y.  REctor2-1395 


WELL  ESTABLISHED  printing  and  ad¬ 
vertising  specialty  business  for  sale  on  rea¬ 
sonable  terms.  Nets  25%  annually.  Box 
1307,  c/o  Graphic  Arts  Monthly,  608  So. 
Dearborn  St.,  Chicago. 


Buy  U.  S.  War  Bonds  and  Stamps,  the 
/.  0.  U.  of  the  Red,  White,  and  Blue! 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  J.  S.  Mertle  and  Harry  Keutch 

Indispensable  for  the  beginner  and 
the  expert  in  offset  printing. 

Price  $6.00  per  copy 

Please  send  money  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  III. 
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The  Reliable  siMakCam  Wickersham 

Over  14,000,000  Sold 

This  quoin  will  not  loooon  or  slip;  oontorms  to  non-parolM 
•urfooM;  looks  Instantly  by  ono  turn  of  koy.  Whon  limit  of 
oxpaoslon  Is  rooohod  and  anothor  roglot  or  slug  Is  roquirod. 
It  olosoo  automatloally.  No  lost  timo.  No  pisstlnt  as  to 
security.  Send  for  OIroular  and  Prioo  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CALENDARS 


PR  I NTERS  lot  some  out  of  town 
rKireiCKd  firm  soil  Calendars  to 

YOUR  customers?  For  low  wholosale  prices 
on  sheet  pictures,  calendars  or  fans,  ready 
to  imprint  or  finished  complete,  write 
U.  O.  COLSON  COMPANY,  PARIS,  ILL. 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CALENDARS  and  FANS  for  Printers. 
Write  for  particulars.  Henry  Tirrill  &  Co., 
1708  Delmar,  St.  Louis,  Mo. 


PATRIOTIC  CALENDARS.  Full  line  of 
1943  designs.  Sample  line  $1.50.  H.  Ergang 
Co.,  322  Spruce,  Philadelphia,  Pa. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  Immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CUTS 


CALENDAR  PADS 


I  CALENDAR  PADS  -  BLOTTERsI 


Largest  assortment  of  Pads.  Best  seUIng  IIm 
of  Art  Blotters.  Write  for  oataleg  In  whioli  yee 
are  Interested.  Orders  filled  Immediately. 


JOSEPH  HOOVm  &  IONS  CO> 
AiAjrkef  «nd  49tb  Stf.  Philadelphia,  Pa 


1 


1943  CALENDAR  PADS, sizes  from  1^x1 
to  22x10^,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  ana 
white,  reverse  blue,  fish  pads,  3-months-at- 
a-glance  pads,  gold  cover  pads.  Write  for 
catalog. 

GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
53B  Park  Place,  New  York  City 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  ^  Write  for  Free 
Catalog.  EcoiHomy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washingrton,  Iowa. 


CAMS  REMILLED 


Cams  remilled — ^Steel  Chases — Parts  &  Re- 

?airs  for  C.&P.,  Thomsons,  Universals  and 
)ie  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  FORMS 


ONE-TIME  CARBON  Printed  Forms. 
Prompt  Shipments.  Wholesale  Prices. 
Rochester  Salesbook  Co.,  Rochester,  N.  Y. 


SAVE 


MONEY 


BUY  DIRECT  FROM  NEA 


WRITE  FOR 
ILLUSTRATED 
PRICE  LIST 


.y®r95 


NET 

lip  to  S 
“mi  Ins 
Not  M  I  il 


NEA-ENGRAVING  SERVICE 

P.  0  BOX  163  •  INDIANAPOLIS,  INDIANA 
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We  Specialixe  in 

CARBONS 

for  PRINTERS 

We  supply  the  industry  with 
"specials''  of  all  types  .  .  .  "at  a 
price!" 

PENCIL  CARBON 
STRIPED  CARBON 
ONE  TIME  CARBON 
SEMI  and  FULL  COATED 
SPOT  I  NKfor  SPOT  CARBON  PRI NTI NG 

Just  tell  us  your  Carbon  REQUIRE¬ 
MENTS.  Our  technicians  are  familiar 
with  every  type  of  carbon  used  in  the 
graphic  arts.  PEERLESS- IMPERIAL  is 
the  most  comprehensive  carbon  line 
for  every  conceivable  use.  Today  write 
or  wire  for  samples  and  prices. 

PEERLESS  KEY-IMPERIAL 
MANUFACTURING  CO. 
Factory:  401  Mulberry  St.,  Newark,  N.J. 
Branch:  321  Broadway,  New  York  City 


ONE-TIME  and  Printers'  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  writo — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CARD  CASES 


OUR  NEW  BOOK-FORM  Card  Cases 
build  business  —  handsome,  durable  with 
your  adv.  as  low  as  3c.  Samples  10c. 
Schramm,  210  E.  Wilson,  Glendale,  Calif. 


OUR  LONG  WEARING  leatherette  card 
cases  increase  printing  orders.  As  low  as 
234c.  Samples  10c.  Illustrated  price  list. 
Craft  Card  Case  Co.,  26  W.  31  St.,  N.  Y. 


^  OllT  I 

E  V|#/  tNCMVIHCsI 


ZINC  HALFTONES 


ART  WORK 
COPPER  HALFTONES 


CARD  SPACES 


A  SUBSTITUTE  FOR  BRASS  AND  COPPER 

PkilUpd  Card  Spaces 

One-half  and  One  point  thickness.  Oirdipt  6to48pt. 
8  two-oz.  boxes  $2.25.  (1  size  in  box)  Specify  sizes  and 
thickness.  JudsonType,  11IW.2MSL,  NewYork 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading'  print¬ 
ers  and  publishers.  Apply  on  Company  let¬ 
terhead  for  free  instruction  books  and  prices. 
A.  M.  COLLINS  MFG.  CO.,  226  West 
Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


FOUR  KNOCKOUT  IMPRINT  LINES 
Each  series  one  gauge  . . .  20,  25  and  50's. 
Sample  cards  free!  Also  large  variety  fore¬ 
most  boxed  lines. 

Evers,  5156G  Simonson,  Elmhurst,  N.  Y. 


CARRY-OVERS,  excellent  numbers, priced 
to  sell  quick.  Send  10  cents  to  coyer  mail¬ 
ing  of  sample  set.  Midwest  Greeting  Card 
Co.,  607  S.  Dearborn  St.,  Chicago. 


COMMERCIAL  STOCK  CUTS 


WRITE  FOR  KSW  PRICE  LIST 

BOX  63,  TERRE  HAUTE,  INDIANA 


i.H1*DEFENSES^CUTS 

LE  OAKI  *  n.YIMOUTM  Bi.»C  *  CMKACO  f 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS  (TYPE  CAST) 


U.  S.  SERVICE  INSIGNIA 

tiz-A.'iA^<iTfe=a  tend  fbr  List 

BTERLINQTYPK  FOUNDRY 
Vermontville.  MIoh. 
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DESIRABLE  EQUIPMENT 

2 — 14x22  Thomson  with  5 — Morrison  6-2-3  Stitchers 


Gold  Leaf  Attach. 

2 —  Brackett  Strippers 

3 —  Model  B  Kelly  Presses 
14 — 8x12 — 10x16 — 12  X 

18  C  &  P  Presses 


1 —  Wright  Multiple  Drill 

2 —  High  Die  Cutting  Presses 
Cleveland  "O”  “B”  "E” 

Folders 

Diamond  34"  Power  Cutter 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

1 —  10x16,  12x18  Kluges 

3 — ^Thomson,  Victwia.  Uni¬ 
versal  Presses 

8 — Portland  Punch  Mchns. 
10 — No.  2 -3 -4 -6-7  Boston 
Stitchers 

2 —  Baum  Quintuplet  Folders 
easy  terms  to  responsible  parties 


Large  stock  printers’,  bookbinders’ machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York,  N.  Y. 


LITTLE  BLACK 
&  WHITE  CUTS 

(Inexpensive)  helpful, 
add  mp  and  verve  to 
text  for  small  ads,  cir¬ 
culars,  blotters,  bouse 
organs,  booklets,  an¬ 
nouncements,  etc.  Send 
TODAY  for  FREE 
PROOFS.  BAW  (B) 
CUTS.  209  8.  High 
St.,  Columbus,  Ohio. 


i 


%  J 


CUTTING  DIES 


9  TOUGHTEMPERED 

Buy  yours  from 
m  m  the  originator  of 

STEEL  RULE  DIES. 

JI.UUW  J.  A.  Richards  Co. 

Kalamazoo,  Mich. 

Also  manufacturers  "Multiform"  "Electro- 
mafic"  "Do-More"  "Clipper"  "Kalama¬ 
zoo"  Saw-Trimmers,  Routers,  and  Diemak¬ 
ing  Outfits,  Super  Self-Cleaning  Punches. 


MR.  PRINTER  —  you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MOST  DIES  we  make  cost  less  than  $2  ea. 
Quality  work.  Lowest  prices  always.  Send 
for  estimate.  K.  C.  Prose,  Newburgh,  Ind. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


HAJZD  MAPLE 

CUTTING  STICKS 


All  sizM  carried  in  stock. 

Lowest  prices,  any  quan¬ 
tity,  5*A  disc,  on  3  doz.  carton. 

AMERICAN  WOOD  TYPE  MFQ.  CO. 
618  S.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.C. 


ENVELOPES 


CONSULT  US  on  your  envelope  prob¬ 
lems.  Our  prices  are  low ;  our  deliveries  as 
fast  as  today’s  conditions  allow.  GENERAL 
ENVELOPE  CO.,  Boston,  Mass. 


REGISTRATION  CARD  ENVELOPES 
strong  and  durable,  printed  or  plain.  The 
C.  S.  Mercer  Company,  Plainfield,  Indiana. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


Addressing  Machines 

Also  Duplicati^,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15th  St.,  New  York. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.**  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


NON-OFFSET  SPRAY  EQUIPMENT 
Efficient,  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. 


USED  hand  and  pow.  presses.  Cutters, 
type,  ink,  paper,  cuts,  slugs,  spaces,  comp, 
equip.  Rollers  cast.  Bulletins.  We  buy 
shops.  Bradshaw,  3214-G  Huron,  Chicago. 


THOMPSONS  —  and  —  MONOTYPES 
Giant  Caster — Ludlow — Elrod 
Everything  in  Typesetting  Equipment 
Bert  Frank,  1119  S.  St.  Louis  Av.,  Chicago 


Miehle  Presses — all  sizes. 

Kelly  Presses. 

Job  Presses. 

Harris  Offset  Presses. 

Dexter  Suction  Pile  Feeders. 
Cross  Feeders. 

MASON-MOORE-TRACY,  INC. 
28-30  East  4th  St.  New  York,  N.  Y. 
OurRebuiltMaehinmryHoMaKnownValum 
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WAR  PRODUCTION 
NEEDS  COME  FIRST 

But  we  can  deliyer  equipment  five  years  or  older  in 
age  immediately  and  also  items  costing  $200.00  or  less 
if  under  five  years  of  age.  Orders  for  other  equipment 
taken  with  delivery  subject  to  the  approval  of  the 
War  Production  Board. 


CYLINDER  PRESSES 

1 —  5/0  Two-color  Miehle,  52x65.  Dexter  pile 
feeder  and  ext.  del. 

2— 1/0  Two-color  Miehles,  43x56.  Feeder  and 
ext.  optional. 

2 —  5/0  Special  Miehles,  46x68"  bed.  Feeder 
and  Extension  Delivery  optional. 

4 — 5/0  Miehles,  46x65"  bed.  Dexter  Pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3 —  2/0  Miehles,  43x56"  bed.  Feed,  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

2 — No.  1  Miehles,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

2 — No.  2  Miehles,  36x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  new-paper. 

2 — No.  3  Miehles,  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

2 — No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

2 — Pony  Miehles,  25x35"  bed. 

2 — No.  41  Miehle  Automatic  Units,  bed  size 
31x41.  One  with  streaim  feed. 

HIGH  SPEED  AUTOMATICS 

1 —  Miller  Major,  27x40  automatic. 

2 —  No.  2  Kelly  Automatics,  26x35"  bed. 

2— Style  B  Kellys,  1 7x22". 

2—  Miehle  Verticals,  Model  36,  131/2x20". 

3 —  C&P  141/2x22"  Craftsman  Auto.  Units.  Feeds 
onion  skin  to  thick  cardboard. 

1 — Miller  Simplex,  20x26".  Modernized.  Over¬ 
head  tape  delivery  and  heavy  cyl. 

1 —  Miehle  Horizontal,  completely  rebuilt,  22x 
28"  sheet. 

No.  1  Kelly,  Latest  model,  1  yr.  old. 

2—  C&P  NS  Kluge  Unit,  12x18,  10x15". 


SPECIAL 

No.  1  Kelly  Automatic,  22x28  sheet. 
Used  less  than  one  year  in  private 
plant. 


OPEN  JOBBERS 

1 — Model  J  Thomson  Laureate,  14x22". 

1 — 5-C  Thomson  Colts  Armory,  14x22". 

3— C&P  NS,  10x15";  12x18";  14x22". 

TYPESETTING  MACHINES 

1 — Ludlow  Typecaster  with  full  equipment — 3 
cabinets  of  mats. 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  B  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 —  Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

2 —  Model  C3  and  C4'  Intertypes — late  Style 
streamline  models. 

PAPER  CUTTERS 

1 — 44"  Oswego  Power  Cutter,  auto,  clamp. 

1 —  50"  Seybold  Precision  Power  Cutter. 

MISCELLANEOUS 

2 —  Rosback  Automatic  index  Cutters. 

2 — Fuchs  &  Lang  Bronzers,  sizes  40  and  54 — 
one  with  Hollingsworth  Conveyor. 

Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 


W rite f  Wire  or  Phone  us  your  needs  today! 

IjH  ML  I  Office  and  Display  Room 

47-01  35th  ST.,  LONG  ISLAND  CITY,  N.  Y. 
^  ^  Tel.:  Stilwel  4-8026 

CORPORATION  343  SOUTH  DEARBORN  STREET,  CHICAGO 

Tel.:  Harrison  5643 


CHRISTENSEN  AUTOMATIC 
GANG  STITCHER 

complete  with  two  Boston  Heads,  four 
feeding  stations,  new  style  packer  de« 
livery.  Motor  equipment.  Thoroughly 
reconditioned. 

W.  R.  PABICH  MFG.  CO. 

2855  N.  Rockwell  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


CRAFTSMAN  Kluge  Unit  12x18,  rebuilt 
and  guaranteed  with  standard  equipment 
$1150.  14x22  Latest  Style  Model  J.  Thom¬ 
son  Laureate  $750.  44"  Fully  Automatic 
White  Paper  Cutter  $450.  30"  Power  Paper 
Cutter  and  Pinker  $300.  17"x22"  B  Kelly 
American  Extension,  High  No.,  good  con¬ 
dition,  D.C.  equipment,  $1200.  Diller 
Printing  Machinery  Co.,  154  West  26th 
Street,  New  York  City. 


MULTILITH— Model  1296,  with  Thermo 
Jogger  and  Heater,  Whirler,  Vacuum 
Frame,  Chemicals,  440  zinc  plates,  in  ex¬ 
cellent  shape,  motors  included.  Will  sacri¬ 
fice.  Owner  leaving  for  Service.  Box  1308, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago. 


10x13  Heidelberg  Automatic 

51x75  Iron  Top  Steel 
Imposing  Table  with  space  for 
398—83/4x13  Galleys 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


NEW  AND  USED  Equipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kansas. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


FOR  SALE — Three  Color  Kidder,  roll  to 
sheet.  Rotary  Press,  size  24"x48".  Also 
four-color  Meisel,  roll  to  sheet,  adjustable 
Rotary  Press,  size  36"x60".  A-1  condition. 
Immediate  delivery.  Address  Box  1304, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago. 

NEW  JERSEY  Wire  Stitcher  H  Cap.  with 
100  lbs.  wire,  also  four  million  sheets  20  lb. 
White  bond  size  8x11.  Atlas  Ticket  Co., 
1344  Carpenter  St.,  Philadelphia,  Pa. 

NEW  ERA  6x6"  2-color  with  slitting 
knives  and  cut-off.  Entirely  rebuilt.  No 
dealers.  Box  1302,  Graphic  Arts  Monthly, 
608  S.  Dearborn,  Chicago. 

COMPLETE  Multilith  equip,  camera,  ev¬ 
erything  needed,  or  Kelly  173^2.  Box  1301. 

MODEL  5  LINO  excel,  cond.  $650.00,  2 
molds,  1  mag.  Home  Printing,  Canton,  O. 


AMSCO  CHASES 

Electric- Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 

31*31  48th  Aye.,Long  Island  City,N.Y. 
Sold  by  All  Dealer* 


FOR  SALE 

4/0  Miehle— 62",  faedar— ext.  del. 

No.  4  Miehle — 41"  Swingback  auto¬ 
matic  unit. 

2/0  Miehle — 56",  Dexter  feeder, 
ext.  del. 

10x15  and  12x18  Kluge  Presses. 
10x15  Chandler  &  Price  Rice. 

No.  1  Kelly  Press,  22x28,  latest  type. 
Miehle  Horizontal,  late  style  del. 
V-45  Miehle  Vertical. 

A.T.F.  Kelly,  17x22. 

Linotypes  and  Intertypes,  all  models. 
STL  Harris  Offset  Press. 

Christensen  Automatic  Stitcher. 
Cleveland  Folder,  Model  B,  auto, 
feeder. 

Brackett  stripping  machine. 

Northern  Machine  Works 
Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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FOR 

PRESSROOM 

1 — 6/0  two-color  MIehle,  Dexter  Pile 
Feeder,  C.E.D. 

1 — 5/0  two-color  MieKle,  Dexter  Pile 
Feeder,  C.E.D. 

1 —  3/0  two-color  MIehle,  Dexter  Pile 
Feeder,  C.E.D. 

2 —  1/0  two-color  Miehles,  C.E.D. 
and  Cross  Feeders. 

2 — 5/0  single  Miehles,  C.E.D. 

1 —  4/0  single  MIehle,  C.E.D.  and 
Dexter  Suction  Feeder. 

2 —  No.  1  MIehle  presses  with  Cross 
Feeders. 

1 — No.  3  MIehle,  C.E.D. 

1 —  Miller  Major  Simplex. 

2 —  Miehle  Horizontal  Presses. 

2 — 1 2x18  N.S.  C  Cr  P  Presses. 

2 — 1 0x15  N.S.  C  Cr  P  Presses. 

2 —  Miller  two-color  Presses,  latest 
style. 

BINDERY 

1 — No.  1  Smyth  Case  Making  Ma¬ 
chine. 

1 — 25''  Sheridan  Case  Making  Ma¬ 
chine,  No.  97. 

1 — No.  24  Smyth  Casing-in  Machine, 
latest  style. 

1 — Model  B  Cleveland  Folder,  con¬ 
tinuous  feeder. 

1 — 44"  Dexter  Auto.  Clamp  Cutter. 

1 — Christensen  Stitcher,  4  stations. 

1 — No.  16  Multiple  Head  Boston 
Stitcher. 

1 — No.  2  Boston  Wire  Stitcher. 

3 —  Portland  Power  Punches  —  24", 
with  large  assortment  of  standard 
and  special  dies. 

1 — Rosback  Pony  Punching  Machine, 
power  driven,  with  assortment  of 
heads. 

1 — Tatum  Punching  Machine,  power 
driven,  with  assortment  of  heads. 

THE  VAKCE  R.  HOOD  CO. 

WAIkar 


SALE 

1 —  Crawley  Rounding  Cr  Backing 
Machine. 

2 —  1 0  Gallon  Sta-Warm  Electric  Glue 
Pots. 

COMPOSING  ROOM 

1 — No.  17  Vandercook  Proof  Press. 

1 — ^No.  25  Vandercook  Proof  Press. 

1 — C.S.M.  Intertype,  Ser.  No.  10264. 

1  — Model  C.  Intertype,  Ser.  No.  8309. 

1 — Model  14  Linotype,  Serial  No. 
46235. 

1 — Model  8  Linotype,  Serial  No. 
33322. 

1 — Model  25  Linotype,  Serial  No. 
37131. 

1 — Model  26  Linotype,  Serial  No. 
37214. 

65 — Fonts  of  Linotype  Mats,  Late 
faces. 

1 — Hamilton  steel  top  imposing 
stone,  51  x  75",  with  steel  frame 
and  storage  space. 

18 — Border  Slides. 

1 — Border  Block. 

Liners  and  Spacebands. 

Blatchford,  Wesel,  Wamock  -  Bases 
and  Hooks. 

MONOTYPE  EQUIPMENT 

1 — Monotype  Slug  and  Rule  Caster. 
31 — Monotype  Molds,  assorted  sizes. 

MISCELLANEOUS 

3 — Proof  Presses. 

1 — Hill  Curtis  Trimmer  Saw. 

7 — Double  Hamilton  Type  Cabinets. 
29 — Hamilton  Steel  Storage  Cabinets 
with  100 — 8%  x  13"  Galleys. 

A  large  quantity  of  Steel  Furniture  in 
assorted  sizes. 

1200  Warnock  Blocks,  4  x  4". 

2500 — ^Warnock  Hooks. 

5000 — Steel  Shelves  with  Stanchions. 

•  225  Varick  Street,  Kew  York 

5-5083 


WOOD  RECLET 
ND  FURNITURE] 


It’s  economical.  All  widths 
to  24  line.  Buy  any  amount. 

Free  type  gauge  on  $2  order. 

6  pt.  Reglet,  $2.00  per  50  yd.  bundle 
12  pt.  Reglet,  $2.12  per  50  yd.  bundle 
18  pt.  Reglet,  $1.37  per  25  yd.  bundle 
24  pt.  Reglet,  $1.75  per  25  yd.  bundle 
Also  laHor  saving  lengths  and  cabinets. 
AMERICAN  WOOD  TYPE  MFQ.  CO. 
610  S.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.C. 


EQUIPMENT  FOR  SALE 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


FOR  SALE — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.  Inc.,  17 
East  42nd  Street,  New  York  City. 


MODEL  5  LINO — recently  rebuilt,  low 
base,  fast  screws,  $1050.00.  Box  1305, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


For  Immediate 
Disposal 

I — 2/00  MIehle  Unit,  Serial  No.  13320, 
with  Dexter  Pile  Suction  Feeder. 

I — No.  4-^  Roller  MIehle  Unit,  Serial 
No.  10079.  Dexter PileSuctlon  Feeder. 

I — No.  2  MIehle  Unit,  Serial  No.  14759. 
with  Dexter  Suction  Pile  Feeder,  Se¬ 
rial  No.  6170. 

I — No.  2  MIehle.  Serial  No.  1 1976. 

3 — Miehle  Verticals.  1 — B  Kelly. 

1 — Cleveland  B  Folder,  Serial  No.  2067, 
with  Feeder,  Model  H  Serial  No.  243. 

1 — 38"  Acme  Gutter.  39x63  Hamilton 
Steel  Stone.  2 — Boston  Sitchers. 

1 — Model  8  (Single  Magazine)  Linotype, 
Serial  No.  32920  with  Ludwick  Fe^er. 

1 — Model  8  Linotype,  Serial  No.  45124, 
with  Monomelt. 

1 — 40"  Dayton  Seybold  Cutter. 

1 — No.  2  Kelly  with  auxiliary  motor. 

1 — New  Baum  Folder.  Serial  No.  9176. 

1 — 40"  Seybold  Precision  Cutter. 

1 — Gowdy  Envelope  Machine. 

1 — ^LSB  Harris  Offset  Press. 

Punching  Machine  and  Perforators. 

INDUSTRIAL  EQUIPMENT  CO.,  Inc. 
71  West  23rd  St.  New  York,  N.  Y. 


NewSPEEDAUMAT 

CABINETS  AND  TRAYS.  All  sizes,  also 
built  to  specifications.  Sturdy  construction 
— olive  green  finish.  Reasonable  Prices. 
ADDRESSOQRAPH — Machines.  Plates. 
FVames,  Cabinets  and  Trays,  Bought,  Sold 
and  Exchanged.  Reconditioned  and  Fully 
Guaranteed. 

NATIONAL  ADDRESS  PLATE  CORP. 
170  North  Halsted  Street  Chicago 


EQUIPMENT  FOR  SALE 


M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Vetricals,  Miller  Feeders  and  Units. 
C  &  P  Miller  i>arts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Router 

Simplest  in  operation — quick  to  lock  up- 
precision  equal  to  big  machines,  $28.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  O. 


ROSBACK  Rotary  Perforator ;  Vandercook 
Proof _  Press;  Portland  Power  Punching 
Machine ;  Kelly ;  Kluges ;  Miller  Saws,  etc. 
Acme  Ptg.  Machy.  Co.,  33  W.  26  St., N. Y.C. 


LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  New  York  City 


LINOTYPE  Model  8 ;  excel. ;  mats ;  sacri¬ 
fice  for  cash.  P.  O.  Box  69,  Richmond,  Va. 


Be  a  regular  on  the  home  front!  Make 
regular  pay-roll  purchases  of  U.  S.  War 
Bonds  and  Stamps. 


Sofnas  Automitic  MOUTHPIECE  WIPER! 

For  ALL  models  30-em  Linotypes 


Attached  In  18  mlnutae;  no  holee  to  drill. 
Change  slug  sizes  without  fear  of  squirts. 
Vents,  Jets  keep  clean,  type  face  sharp. 
Sent  complete,  ready  for  use,  $34.50.  For 
literature,  free  trial,  write  ... 


C.  &  J.  PRINTING  SERVICE,  INC. 


2101  E.  Wash.  St.  Indianapolis,  Ind. 
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REBUILT  MACHINERY 
SERVICE  AND  REPAIRS 

Book  Sowing  Machlnoo.. 

Case  Makers.  Qang  Stitchers. 

Crawley  Rounder  and  Backer. 

Dealer  I8»A  Folders. 

Brown  38x50  Double  16-82. 

Sheridan  and  Seybold  4  rod  Embossers, 
si^bold  Round  Corner  Machine. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 


EQUIPMENT  FOR  SALE 


BETTER  ROLLERS 

free  shop  gadget  and  prices  on  re¬ 
quest.  Over  800  satisfied  job  printers  from 
coast  to  coast.  Lasting  tack  and  toughness. 
For  any  climates.  Motor  City  Roller  Co., 
747  Beaubien  St.,  Detroit,  Mich.  “Bill” 
Lewis,  Owner. _ 

Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 

USED  STERLING  —  Wessel  —  Warnock 
Diagonal  Patent  Base  Hooks  and  Base.  All 
sizes  Iron  Furniture,  Chases,  Misc.  Equip¬ 
ment.  Write  your  needs. 

GRAPHIC  ARTS  EQUIPMENT  CO. 
157  W.  Harrison  St.,  Chicago 

MIEHLE  VERTICAL,  Serial  No.  V.6248, 
good  condition,  has  heater,  2  chases  and  mo¬ 
tor,  $1350.00  cash,  F.O.B.  New  York. 
Printcraft  Representatives,  305  Broadway, 
New  York,  N.  Y. 


Improved  Quality  —  Greater 
Output.  Four  Color  Cottrell 
■  Presses  —  35  x  46”.  Speed 
5000  sheets  per  hour. 

Miehle  Units — (all  sizes). 
Kellys  B— 1— 2. 

Harris  Offset — (various  sizes) . 
Seybold  and  Oswego  Cutters. 
Linotypes — Intertypes. 

Hamilton  R.  Marsh  Co. 

Philadelphia 


JUNE  VALUES! 

Detail*  on  Request 

No.  1  Kelly  Press,  22x28. 

2  Miehle  Horizontals,  latest  models, 
22x28. 

Miller  Simplex  Press,  20x26. 

Miller  High  Speed,  13x20. 

Style  B  Kelly,  17x22. 

Miehle  Vertical,  13%x20. 

C  &  P  Craftsman  Automatic  Unit, 
14%x22. 

44"  lOZ  Seyhold  Power  Cutter. 

40"  Seyhold  Power  Cutter  and 
Pinker. 

LINOTYPES  -  INTERTYPES 
MONOTYPES  -  CYLINDER  PRESSES 

PAYNE  &  WALSH  CORP. 
82  Beekman  St.,  New  York,  N.  Y. 
BEekman  3-1791 


EQUIPMENT  FOR  SALE 

METAL  FEEDERS  for  Linotype  or  Inter¬ 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
loosen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade;  write  us 
your  needs.  William  Reid  Company,  2271 
Clybourn,  Chicago. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1223,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  S8L  28x 
42 ;  Levy  Gallery  Camera  24x24 ;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 

MONOTYPE  MATS— $7.50  per  font  up. 
LINOTYPE  MATS— 14  pt.  up  to  30  pt. 
including  Gothic  Display  mats. 

CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Ave.  Cleveland,  Ohio 


SPECIALS 

Miehle  Verticals,  fully  rebuilt. 

B  Special  Kellys,  with  extensions. 

Kluge  Automatics,  and  C&P  Units. 

Rice,  CAP  Automatic  Units. 

CAP  Presses,  8x12.  10x15.  12x18. 

Paper  Cutters,  50",  86"  32".  SO",  26".  19". 
Saws,  Cost  Cutter.  Miller.  C&G. 

TAUDIIIilC  Printing  Equipment  Co. 
I  UlfirilIRd  705  8.  Dearborn,  Chleago 
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•  Rebuilt  Rouse  Verticil  Mitering  Ma¬ 
chine,  $175. 

•  2614  inch  Advance  lever  cutter,  2 
knives,  $200. 

•  2614  inch  C  fir  P  Craftsman.  3  years 
old.  Brand  new  knife,  $250. 

•  2  used  8%x13  Galley  Cabinets  com¬ 
plete  with  100  galleys,  $50  each. 

•  Used  Iron  Furniture,  40%  discount. 

•  Several  Used  Saws,  as  is  and  rebuilt, 
starting  at  $65. 

Economy  Printers  Products  Co. 

609  S.  La  Salle  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


VANDERCOOK  Proof  Press— Model  17 
Hamilton  Type  Cabinets— double  or  single 
wood  or  steel 

Steel  Galley  Cabinet  and  100  double  column 
Galleys 

Late  Model  14x22  Thomson  Laureate  Press 
36  X  44  Folder 

Miehle  &  Babcock  Cylinder  Presses 
Chandler  &  Price  Job  Presses 

WAGNER  &  LEHMAN 
31  Beekman  Street  New  York  City 


COMPOSITOR^S  SPECIAL  $1.50 
Includes  12"  Brass  Line  Gauge, 
Pair  of  Tweexers,  Make-Up  Rule. 


AMERICAN  WOOD  TYPE  MFQ.  CO. 
600  8.  Dearborn,  Chgo.  270  Lafayeite,  N.Y.O. 


Type  High  Planer 

Don't  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


LINOTYPE  MATS  and  border  slides. 
Write  for  list  and  prices.  Box  1306,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


8x12  C  &  P  PRESSES,  complete  eqtiip- 
ment  and  AC  motor.  Turner  &  Porter, 
1233  Main  Street,  Buffalo,  New  York. 


No.  4 — 2R  Miehle,  25x39,  High  Serial. 
Ludlow  Cr  Electric  Pot — Linotypes. 
Cleveland  B  Folder  &  Feeder,  25x38. 
Dependable  Equipment 

ABC  MACHINERY  WORKS 
606  S.  Sherman  St.  Chicago,  III. 


2  /  )  t>(irs  of  l^rartiral  K.\ pvriotn  (> 


FOR  SALE 

LI  NOTYPES- 1 NTERTYPES 

We  Guarantee  the  Best  Buys  In  Lais 
Model  Machines 

Our  Stock  Is  Complete  with  Items  Bast 
for  Composilion  Plants 

Flmnu  Bmmght  and  SM 


LINOTYPE  MAINTENANCE  CO 

496  Broome  St.  New  York,  N.  Y, 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  r^ 
built,  guaranteed,  low  prices.  J.  L.  Paol, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK'S  TRANSLATION  BUREAU- 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print* 
ing  Trade  since  1910.  535  S.  Franklin  St, 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St, 
New  York,  N.  Y. 


GAUGE  PINS 


THi  “FOUR  POINT”  •'tSS' 

Sample  Free 


3  for  50c 
12-$1.65 


CHAS.  L  STILES  CO. 

64  Hanford  Street  Columbus,  Ohio 


GREETING  CARDS 


YEAR  'ROUND  money-makers  I  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station* 
ery.  Get  samples.  New  England  Art  Pub* 
lishers.  North  Abington,  £-200,  Mass. 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives— Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago,  III 

—ON  PAY  DAY,  BUY  BONDS— 
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GROVE'S  Improved  "NO-SLIP'* 

Register  Gai^e  Piiis  with 
Spring  longues 


GRIPPERS 


CASPER  GRIPPERS  banish  string  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


INK  SAVER 


“SEALSPRAY”  prevents  “Ink  Skinning." 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogrram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LABELS 


Serving  the  Trade  for  over  50  years 

PRINTED  I  B  P  r  I  e  ENGRAVED 
EMBOSSED  iinOLLd  METAL 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LiBERAL  DISCOUNTS 

fo  prmifTs  on  al'  kind-,  of  label  work. 

4j  vears  of  experience.  Design  free. 

LABEL  COMPANY 
7?, 2  S.  Federal.  Chicago 


FRASER 


LETTERHEAD  DESIGNERS 


LETTERHEAD  [UTS 

LCDARC  *  PtYMOUTN  BLOC  *  CHICAGO 


FLEXO 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tol.  CAnal  6-0796 


HEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

$piiiigToii9De  Gonge  Pins 

Reg.  U.  S.  PsL  Office 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Salo  by 
Reliable  Printers  Supply  Dealers. 
Completm  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT,  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  conesiiondence  and  prac¬ 
tical  inatmetion.  Men  from  Honolulu, 
Oalifotnia.  Washington.  Florida,  eveiy- 
where.  attend.  Free  catalog.  Addieas — 

Milo  Bennett's  School  Maumee,  Ohio 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  m^e-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 
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HRI»  EXTRA  HONE 
BUA^SUPniESl^, 

ro9Q  eiKsr0M.oo  /O^rag^/ 

MORRIS - MRNDCLL  lifMm 

1123  BRCSADWAy  NEW  YORK, N.y./2»^/ 


MENU  COVERS 


PROFITS  IN  EXCLUSIVE  Menu  Cov¬ 
ers.  Largest  nat'l  distribution.  Large  selec¬ 
tion  of  binding,  materials  of  plastic  and 
simulated  materials.  Stock  and  Special  De¬ 
signs.  Send  for  NEW  descriptive  folder  and 
price  list.  Buy  direct  from  mfgr.  SANI¬ 
TARY  MENU  COVER  COMPANY,  910 
W.  Van  Buren  Street,  Chicago. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


NUMBERING  MACHINES 


PRINTERS  funmni 

NUMBERINO  MACHINES  CO.  Hr.PAIK 
655  Sixth  Am,  N«w  York,  N.  Y. 

Preu  and  Hand  Machines  llftllf 

EsUmataa  on  request  llUlff 


ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used  Sold — Traded — Repaired. 

CLAUDE  M.  RANF 

440  S.  Dearborn  St.  Chicago,  Ill. 


KEON  A  JACOBSON 
Complete  Numbering  Machine  Service. 

Repairs  —  Rentals  —  Rebuilts. 

I  Beekman  St.,  New  York.  Est.  1920 


We  repair,  rent,  buy,  sell,  trade. 
NUMBERING  MACHINE  SERVICE  CO. 
600  South  Dearborn  St.,  Chicago,  III. 


Serve  your  euatomen:  increase  your  profits. 
Deal  direct  with  plant  established  50  years. 
We  beta)  you  with  wide  vuiety,  fine  quality, 
fast  service,  low  prices,  libei^  discounts. 
Ask  for  free  samples  and  local  agency  today. 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond,  Half¬ 
tone.  Utility  and  Magazine  ft  7  A  A 

Black — 5  lbs.  for . 

(50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflln  St.  Chicago,  III. 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR  —  Many  types 
of  perforations.  Efficient,^  low  cost.  Wi& 
also  slit,  crease,  score  or  crimp.  Investigate. 
Lester  &  Wasley  Co.,  Builders,  Frank  St, 
Norwich,  Conn. 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.j  Washington,  D.  C. 


PICTURE  SERVICE 


NOW!  NEW  PIXPAGE  RELEASES 
NEED  NO  COMPOSITION  — captions 
are  matted.  Watch  for  PIXPAGE  ship- 
ments-^use  them  promptly.  All  releases  rate 
high  in  reader  interest — many  localized. 
PIXPAGE,  316  N.  Michigan,  Chicago,  Ill. 
P.S.  If  you  aren’t  already  a  subscriber  to 
PIXPAGE  monthly  news  picture  mat  serv- 
ice_  in  exchange  for  small  space  credit — 
write  for  free  proof. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuun. 
fratues.  lenses,  canur.is.  cold-top  enamel, 
acid  pKJof  process  ink.  Write  for  1  ar^tiii- 
list,  .stating  wants,  ('an  save  you  up  to 
5'd;,  Largest  screen  sti  ek  in  I',  .'s. 

MOORE  LABORATORIES 


Bonds  buy  bombs.  Stamps  buy  bullets! 
Buy  U.  S.  War  Bonds  or  Stamps  every 
pay  day! 


Adumt  Brot.  Salusbook  Co.,  Topoka,  Kam.  I  pay  day! 
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printers^ 

MMt  or  Boot  Oompotitlon 

With  Our  Line  of  /^S/J 
1  A  A  DUPLICATE  $  «  9C(^Wjr 
1  U  V  8ALE8BOOK8 
imDrintod  with  your  name  on  every  eheeU 
14  Day  Ddivery  8ervloe.  tVrlte  Today. 

KELLNAI  SYSTEMS 

t36  E.  LONG  8T..  COLUMBU8,  OHIO 


PRESSROOM  EQUIPMENT 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


SALESBOOKS 


SALESBOOKS  — WHOLESALE,  write 
Rochester  Salesbook  Co.,  Rochester,  N.  Y. 


SALES  BOOK  COVERS 


HIGHEST  QUALITY  —  Low  prices  in 
Sales  Book  Covers.  Let  us  quote  your  re¬ 
quirements.  Parcal  Binding  Co.,  629  Van 
Nest  Ave.,  New  York  City. 


Own  a  profitable  business  or  work 
for  others.  We  supply  low^ost  auto 
made  equipment,  teach  you  quickl.7 
at  home.  Earn  while  you  learn.  Cuts 
In  this  magazine  made  by  process  we 
teach.  Big  illustrated  catalog  tree! 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


Dept.  538  Aurora,  Mo. 
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“Cowan”  Perforators 

for  Kellys,  Miehles,  Millers, 
Babcocks,  Miehle  Verticals 


and  NOW  a 
Perforator 


All  Perf orators  : 

O  Operate  with  bail  bearings. 

O  Perforate  full  length  of  sheet. 

O  Eliminate  dragging,  sticking. 

•  Need  no  oiling. 

•  Perforate  while  sheet  held  by 
grippers. 

•  Are  clean,  accurate  time  savers. 

•  Easy  to  use,  adjust. 


Oum  a  PHOTO  ENGRAVING 
■■■-  BUSINESS,^ 


Stock  toheeiB  for  2,  3,  4,  6,  8  and  12 
tlota  to  the  inch.  Speeiala  to  order. 


Any  Distributor  or  the 


MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Cowan 

P.  O.  Box  216  Hollywood,  Calif. 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil -proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  Street  Chicago,  III. 
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DISPLAY  TYPE  FACES 

AVAILABLE  FROM  ONE  SOURCE 

•  A.T.  Acme,  Monotype,  and 
all  late  Ludlow  and  machine  faces 
available  by  the  line,  in  sorts  or  fonts. 

•  Complete  range  showing  of  all  the 
modern  faces  in  our  100-page  cata¬ 
log.  Write  for  new  TYPE  BOOK  on 
your  company  stationery. 

c4cme  type  Foundry 

"*7<4e  ScMnce  AIL  ^UfUcuf,  ^<2ce6,” 

161  West  Harrison  St.,  Chicago.  Illinois 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  North  Cicero  Avenue,  Chicago 


SAWS 


MILLER  SAW  r^airing  and  rebuilding. 
It  may  be  a  long  time  before  you  can  get 
new  saws.  Wallin  Mfg.  Co.,  203  S.  10th 
St.,  Omaha,  Nebr. 


STAPLES 


FOR  BOSTON  Vk"  5  bx.  (25M)  $4.25;  10 
bx.  $8.00.  Cash  prq>aid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  ^"5  bxs.  (25M)  $4.50, 
10  bxs.  (50M)  $8.25.  Cash  pr^aid. 

Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


STATIONERY 


50  sheets.  Genuine  Engraved  with  service 
crests  and  50  matching  envelopes  in  at¬ 
tractive  gift  box.  Choice  of  Army,  Navy, 
Marine,  Army  Air  or  Navy  Air  Corps.  The 
Perfect  Gift  for  the  boys  in  Service.  Retails 
at  $1 — your  cost  60c.  Send  $1.50  for  two 
saleable  sample  boxes  and  FREE  display 
mount,  POSTPAID.  See  our  Ad  in  Graphic 
Arts  April  issue  (page  4).  Imprint  circu¬ 
lars  and  advertising  mats  available.  WRITE 
for  illustrated  literature.  Address  Dep't 
S-6,  STAUDER  ENGRAVING  CO.,  4130 
BELMONT  AVE.,  CHICAGO. 


WM  SHt! 

FOUNDRY  TYPE  — 40%  Discount. 
STRIP  MATERIAL  — Lowest  Prices. 
Highest  Credit  for  Old  Metal 
Send  for  Price  List  Today! 

RAYCO  TYPE  FOUNDRY 

604  W.  Lake  St.  Chicago,  III. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


THERMOGRAPHY  SUPPLIES 


STOKES’  COMPOUND  produces  beauti- 
ful  Raised  Printing  with  remlar  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  jrou’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Tol^o,  Ohio. 


TYPE  METAL  THERMOMETER 


Guaranteed  accurate  50 
to900*F.  Send  for  folder. 
United  Stereotype  Supply  Corporation 
14  (Dambria  St.,  Boston,  Mass. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  PTS.  20A  Ea.  6  pt  COPP.  PL,  1-2-8-4,  $2.M 
4  FTS.  lOA  Ea.  12pt.  OOPP.  PL  GOTH,  $2.50 
SEPARATE  IDENTIFIOATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  2SA-50a.  $1.50 
8  PT..  COMPLETE  FONT.  S5A-50a.  $2.00 
10  PT..  COMPLETE  FONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  FONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO..  549  8.  WWIt  SL.  Chicago 


FOB  SOCIEH  MD 
,|,EQ0|gg  invitatIOIII 
1  Ft.  14  Pt.  lOA  20a  $3.20  \  30  Day  Spaeial 
1  Ft.  18  Pt.  9A  18a  $3:60  j  At  Only  $S.$0 
Othsr  Facmt  at  Savings,  ^ad  hr  Catalog 
HAASE  TYPE  FDBY,  1847  B.  Hoirtod  tL,  CMeoto,  III 

pi  A  CJf  $1  complete  font.  Other  late 
•  LrstJn  ^  faces  at  low  prices.  Catalog  and 
complete  lists,  6c  stamps.  National  Type 
Company,  Dept.  G,  Jackson,  Michigan. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 
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WRITE  TODAY  for  our 
Cololog  and  competitive  price  list . . . 
FUTURA,  all  weights  and  sizes  in  hard 
metal.,  .the  West's  largest  type  house. 


1.  A.  TYPE  &  RU  LE  CO... 

225  East  Pko  Mvd.  Los  Angelas 


WANTED 


WANTED — Offset  pressman,  to  operate 
17x22  WebendorfCT.  Superior  Printing  Co., 
l6ilamazoo,  Michigan. 


WANTED— EQUIPMENT 


Latest  Style  Heavy  Duty  Knife  Grinder 

72"  -  96"  capacity  —  cup  wheel  type. 
Lafayette  Saw  &  Knife  Inc.,  180  Lafayette 
Street,  New  York,  N.  Y. 


TELETYPESETTER  MACHINE— One 
with  job  perforating  machine  if  possible. 
Will  pay  cash.  Box  1303,  Gr^hic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Your 

Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re- 
built  and  overhauled  in  our  well  eguipped 
shop  is  your  guarantee  of  new  machine  per* 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  28SS  N.  Rockwell  St.,  Chicago. 


WOOD  CUTS 


SIGNATURE QCa  YOUR  COPY 
WOOD  CUTS  0  JU  One-Day  Service 

FacSimilie  Co.,  1 79  W.  Washington,  Chicago 


The  Treasury  Department  or  the 
Federal  Reserve  Banks  tuill  hold 
your  Defense  Savings  Bonds  for 
safekeeping  free  of  charge. 


WOOD  TYPE 


WOOD  TYPE 

Buy  sorts  or  fonts,  all  sixes,  Oatalog, 
AMERICAN  WOOD  TYPE  MFQ.  OO. 
270  Lafayette,  N.  Y.  O.  fit  t.  Dearborn,  Ohgo. 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854—56  D  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur* 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


CURRENT  COPIES  —  Printing.  Litho¬ 
graphic,  Business,  Trade,  Vocational,  Diver¬ 
sion — Magazines.  Choice  400  different  pub¬ 
lications — over  100  callings.  Free  price  list. 
Books  for  the  Graphic  Industries.  Commer¬ 
cial  Engraving  Publishing  Co.,  34A  North 
Ritter,  Indianapolis,  Indiana. 


50  NEW  Letterhead  Ideas  $2.00.  Tucker 
Letterhead  Service,  New  Philadelphia,  O. 
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Acme  Staple  Co .  72 

Acme  Type  Foundry .  86 

American  Numbering  Machine  Co .  59 

American  Roller  Co .  54 

American  Type  Founders .  31 

Anderson,  C.  F.,  &  Co .  75 

Arabol,  The,  Mfg.  Co . ; .  63 

Automatic  Saw  Sharpening  Co .  54 

Baltimore  Type  .  64 

Beckett  Paper  Co.,  The . Back  Cover 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  21 

Blatchford,  E.  W.,  Co .  39 

Bolton,  John  W.,  &  Sons,  Inc .  28 

Brackett  Stripping  Machine  Co . . .  62 

Challenge  Machinery  Co.,  The .  57 

Chalmers  Chemical  Co .  37 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  47 

Chanticleer  Inn .  37 

Chicago  Printers’  Machinery  Works .  62 

Chicago  Roller  Co .  67 

Compo  Rule  Co .  28 

Consumers  Printing  &  Paper  Co .  60 

Craftsman  Line-Up  Table  Corp .  29 

Cromwell  Paper  Co . „Inside  Back  Cover 

Dayton,  The,  Rubber  Mfg.  Co .  5 

Driscoll,  Martin,  &  Co .  62 

Ever  Ready  Label  Corp .  40 

Force,  Wm.  A.,  &  Co .  38 

Franklin  Company,  The .  61 

Frye  Manufacturing  Co .  70 

General  Engraving  Company .  45 

Goes  Lithographing  Company .  59 

Gummed  Products  Company,  The .  38 

Hamilton  Manufacturing  Company _  23 

Hammermill  Paper  Co .  17 

Hammond  Machinery  Builders,  Inc .  39 

Harris-Seybold-Potter  Company  .  9 

Hood-Falco  Corporation .  77 

Hood,  The  Vance  R.,  Co .  79 

Industrial  Equipment  Co.,  Inc . 80 

International  Printing  Ink . 6,  7 

Irwin,  H.  G.,  Lumber  Co _ _  43 

Jacques,  John,  &  Son . 42 

KeUy,  E.  J.,  Co .  35 

Kihn  Bros .  54 


Linotype  Maintenance  Co .  82 

Ludlow  Typograph  Company . 48,  49 

M  &  L  Type  Foundry .  34 

Matrix  Contrast  Corporation .  34 

Megill,  The  Edward  L.,  Co .  83 

Mid-States  Gummed  Paper  Co .  42 

Miehle  Printing  Press  &  Mfg.  Co . 2,  3 

Milwaukee  Saw  Trimmer  Corp .  34 

Monomelt  Company .  32 

Montgomery  &  Company .  32 

Munising  Paper  Co.,  The .  18 

National  Numbering  Machine  Co .  87 

Naz-Dar  Company .  40 

Nekoosa-Ed wards  Paper  Company .  51 

New  Era  Manufacturing  Co .  27 

New  York  &  Pennsylvania  Company .  25 

Nolan  Machinery  Corporation .  55 

Northern  Machine  Works .  78 

Northwest  Paper  Co. _ Inside  Front  Cover 

Nu-Era  Photo  Engravers .  71 

Nygren-Dahly  Company .  55 

Ohio,  The,  Knife  Co .  38 

Payne  &  Walsh  Corp... . 81 

Peerless  Key-Imperial  Mfg.  Co .  75 

Porte  Publishing  Company .  30 

Printing  Machinery  Company,  The .  36 

Redington,  F.  B.,  Company .  42 

Riegel  Paper  Corporation . 52 

Roberts  Numbering  Machine  Co .  63 

Rosback,  F.  P.,  Company .  41  1 

Rouse,  H.  B.,  &  Company .  19 

Sampson  &  Ollier  Electrotype  Co .  44 

Simonds  Worden  White  Company .  64 

Stripfounders .  30 

Tarrant,  Jack,  School  of  Estimating .  30 

Tauber-Tube  .  72 

Tompkins  Printing  Equipment  Co .  53 

Triangle  Ink  &  Color  Co.,  Inc .  68 

Type  &  Press  of  Illinois .  69 

United  States  Envelope  Company .  1 

Universal  Mono-Tabular  Corporation....  61 

Vandercook  &  Sons .  11  | 

Vavra-Frey  Ink  Co .  84 

Verner,  B.,  &  Company .  58 

Western  States  Envelope  Co .  50 

Wood,  Nathan  &  Virkus  Co.,  Inc .  66 
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For  better  presswork 
at  lower  costs  • .  • 


TYMPAN 


★  The  color  of  Cromwell  Tympan 
hag  been  changed  due  to  absence 
of  chlorine  in  its  preparation. 
This  slight  change,  made  neces¬ 
sary  by  National  Defense  chlorine 
needs,  in  no  way  affects  the  qual¬ 
ity  of  this  famous  tympan. 


One  essential  in  tympan  paper  is  absolute 
uniformity.  And  that's  why  Cromwell  Spe¬ 
cial  Prepared  Tympan  is  the  odds-on  fayorite 
of  pressmen.  It  is  always  uniform — guaran¬ 
teed  not  to  vary  .005  inch  in  thickness 
throughout  the  entire  roll.  This  simplified 
makeready  requires  less  packing  on  the  cyl¬ 
inder,  fewer  spot  sheets  and  penmts  working 
with  overlays  closer  to  the  printing  surface. 
Thus  you  get  cleaner,  sharper  impressions 
throughout  the  longest  nms. 

Cromwell  Special  Prepared  Tympan  comes 
in  rolls  or  sheets,  accurately  cut  to  fit  any 
high  speed  press.  Get  your  supply  from 
your  local  distributor. 

THE  CROMWELL  PAPER  CO. 

4801-29  S.  Whipple  St.  .  .  .  Chicago,  Ill. 


It  is  equally  impor 

tant  that  our  goods  not  only  be  sound,  but  that  they  reach  you  and 
your  customers  in  perfect  condition.  That  is  one  of  the  reasons  why 
the  Beckett  Perpetual  Auto-File  in  combination  with  Beckett  service  is 
so  valuable  to  printers  and  creators  of  advertising.  The  life-time  steel 
cabinet  houses  hundreds  of  dummy  sheets  of  our  famous  cover,  text 
and  offset  grades,  making  paper  for  dum¬ 
mies  or  samples  instantly  and  perpetually  ^ 

available  to  you  .  .  ,  and  all  fresh  and  per¬ 
fect.  This  notable  convenience  and  sales  aid 
is  obtainable,  if  you  are  a  printer,  artist  or 
advertising  man,  at  the  nominal  cost  of 
$5.00,  though  it  costs  us  far  more.  It  is  held 
invaluable  in  thousands  of  establishments. 

THE  BECKETT  PAPER  CO. 

Makers  of  Good  Paper  in  Hamilton,  Ohio,  Since  1848 


